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PART |
Item 1. BUSINESS
The Company

1-800-FLOWERS.COM, Inc. and its subsidiaries (alieely, the “Company”) is the world’s leading flst and gift shop. For nearly 40 years, 1-800-FLOR®® (1-800-356-9377
or www.1800flowers.com) has been helping deliver smiles for our custormétls gifts for every occasion, including freshuilers and the finest selection of plants, gift b&s
gourmet foods, confections, candles, balloons dnshpstuffed animals. As always, our 100% Smile i@ogee® backs every gift.-800-FLOWERS.COM was recently named
Internet Retailer's 2016 Top Mobile 500 as oneh&f world's leading mobile commerce sites. Additibnahe Company was included in Internet Retage2015 Top 500 for fg
growing e-commerce companies. In 201BADFLOWERS.COM was named a winner of the “Best Companies to Vifmrkn New York State’award by The New York Society
Human Resource Management (NYS-SHRMBOD-FLOWERS.COM was awarded the 2014 Silver Stevie Award, recaggithe organization's outstanding Customer Seraiw
commitment to our 100% Smile Guarantee®800-FLOWERS.COM received a Gold Award for Best User Experienca dobile Optimized Site for the 201Horizon Interactiv
Awards.

The Company’s BloomNet® international floral wirergice (_www.mybloomnet.neX provides a broad range of quality products antlieradded services designed to t
professional florists grow their businesses prbfitaThe_t800-FLOWERS.COM‘Gift Shop” also includes gourmet gifts such asnpitam, gift-quality fruits and other gourmet ite
from Harry & David® ( 18773221200 0r www.harryanddavid.corjy popcorn and specialty treats from The Popcortdrg®( 1-:800-541-2676 or www.thepopcornfactory.com
cookies and baked gifts from Cheryl's® _800-4438124 or www.cheryls.com); premium chocolates and confections from Fanniay® ( www.fanniemay.comanc
www.harrylondon.con); gift baskets and towers from 1-800- Baskets.cam@vw.1800baskets.coin premium English muffins and other breakfasttséeom Wolferman's (1-800-
999-1910 or_www.wolfermans.coi carved fresh fruit arrangements from FruitBougumm (_www.fruitbouguets.cor and top quality steaks and chops from Stock ¥ard
( www.stockyards.com

On September 30, 2014, the Company completeddtsisiton of Harry & David Holdings, Inc. (“Harry &avid”), a leading multehannel specialty retailer and producer of bra
premium gift-quality fruit, gourmet food productsdaother gifts marketed under the Harry & David®p&rman’s® and Cushman’srands. The transaction, at a purchase pri
$142.5 million, included the Harry & Davisl’brands and websites as well as its headquamersjfacturing and distribution facilities and onadsin Medford, Oregon, a wareho
and distribution facility in Hebron, Ohio and 48rda& David retail stores located throughout theiewy. Harry & Davids revenues were approximately $386 million in fist@14
with Adjusted EBITDA of approximately $28 million.

Including the contribution of Harry & David from t@aof acquisition, the Company generated total ahnat revenues of $1.12 billion and Adjusted EBA Bf $95.3 million fol
fiscal 2015 (excluding stock based compensati@mstction/integration costs and purchase accouatipgstments related to the Harry & David acquisitand the impact of t
Fannie May warehouse fire) — refer to NGAAP reconciliation tables included within MD&A iitem 7. It should be noted that the revenue andigtdf EBITDA for fiscal 2015 ¢
not include the results of Harry & David for thedal first quarter of the year, which is typicatty lowest in terms of revenues and includes sicpnift losses due to the seasonalit
its business. The historical results of Harry & Diaas well as applicable pro forma results aréushed in the Company’s Form 8-K/A filed on Decemiéy 2014.

In order to finance the acquisition, on Septemiter2®14, the Company entered into a Credit Agre¢mih JPMorgan Chase Bank as administrative agert,a group of lende
(the “2014 Credit Facility”), consisting of a $182million five-year term loan (the “Term Loan”) wiita maturity date of September 30, 2019, and &eloinus revolving crec
facility (the “Revolver”),with a seasonally adjusted limit ranging from $00@ $200.0 million, which may be used for workirapital (subject to the applicable sublimit) andeya
corporate purposes.




On November 27, 2014, a fire occurred at the Corylpaviaple Heights, Ohio warehouse and distributaarility. While the fire did not cause any injurigke building was severe
damaged, rendering it inoperable for the key cae014 holiday season, and all Fannie May andyHayndon confections in the facility were destroyAd a result, the Compa
had limited supplies of its Fannie May Fine Chotegaand Harry London Chocolates products availebiis retail stores as well as for its ecommence wholesale channels dur
the holiday season. While the Company implementatimgency plans to increase production for FarMay Fine Chocolates and Harry London Chocolatesiymts at it
production facility in Canton, Ohio and to shift igaousing and distribution operations to alterr@denpany facilities, product availability was sewgrémited, impacting revent
and earnings during the fiscal second and thirdtgrsof fiscal 2015The Company does not believe that there will be famther significant impact on revenues from thasuit
beyond the year ended June 28, 2015.

The impact of lost sales related to the fire wasreged to be $17.3 million during the year endedel28, 2015, with corresponding loss of incomenfamntinuing operations befc
income taxes of $6.6 million. While no insuranceaweries have been recorded to date related teébss, the Company expects that its property asghbss interruption insurar
will cover these losses.

During the fourth quarter of fiscal 2013, the Companade the strategic decision to divest tlrmemerce and procurement businesses of its Wiggasetwork subsidiary in ord
to focus on growth opportunities in its Gourmet &and Gift Baskets business segment. The Compasgccon the sale of its Winetasting Network bussnen December 31, 20
The Company has classified the results of the eateroe and procurement business of The Winetastatgdtk as a discontinued operation for the fiseglrg 2014 and 2013.

Shares in 1-800-FLOWERS.COM, Inc. are traded oNRBDAQ Global Select Market, ticker symbol: FLWS.

References in this Annual Report on Form 10-K t80D-FLOWERS.COM” and the “Company” refer to 1-8BDOWERS.COM, Inc. and its subsidiaries. The Compsipyincipa
offices are located at One Old Country Road, S0t Carle Place, NY 11514 and its telephone nurabtrat location is (516) 237-6000.

The Origins of 1-800-FLOWERS.COM

The Companys operations began in 1976 when James F. McCan@hiirman and Chief Executive Officer, acquiresingle retail florist in New York City, which he lssequentl
expanded to a 14-store chain. Thereafter, the Coynpedified its business strategy to take advantddhe rapid emergence of tdike calling. The Company acquired the rigt
use the toll-free telephone number 1-8a0WERS, adopted it as its corporate identity aedan to aggressively build a national brand araturithe Company believes it was ¢
of the first companies to embrace this new wayoofdeicting business.

In order to support the growth of its téitee business and to provide superior customeicggrthe Company developed an operating infrastradhat incorporated the best availi
technologies. Over time, the Company implementsdphisticated transaction processing system tleditéded rapid order entry and fulfillment, an aghced telecommunicatic
system and multiple customer service centers tdleancreasing call volume.

To enable the Company to deliver products reliaidyionwide on a same-day or next-day basis anddrkeh pre-selected, higiuality floral products, the Company cree
BloomNet®, a nationwide network including independéocal florists selected for their higjuality products, superior customer service ancenfdlfilment and deliver
capabilities.

As the world’s leading florist and gift shop, 1-8B0OWERS.COM offers a broad range of truly origimglts through a multehannel strategy, making it easy for million:
customers to deliver smiles for every occasion. @lementing its retail, telephonic and ecommercennhis, 1-800FLOWERS.COM is a pacesetter in social and mobiéf@ims
pioneering awardvinning marketing programs and applications. Assult, the Company has developed relationships ausitomers who purchase products for both a braagero
celebratory gifting occasions as well as for evagyydersonal use. The Company offers a broad sefeofiunique products that a customer could exfeefind in a highend floris
and gift shop, including a wide assortment of émivers and plants, candy, balloons, plush toy$wgife, gourmet gift baskets, and fruit bouquetregeanents. The Company has .
significantly expanded its presence in the gourfoetl and gift baskets category, which the Compaay identified as having significant revenue andhiegs growth potentie
through a combination of organic initiatives angtgtgic acquisitions. The addition of Harry & DawuidSeptember 2014 accelerated the Compzasiyategy to leverage its leader:
position built in the floral gifting category toeate what is fast becoming a leading position & dlowing Gourmet Foods and Gift Baskets categbimg Gourmet Food & Gi
Baskets segment now represents more than 56% @fdhmpany’s overall revenues.




The Company’s Strategy

1-800-FLOWERS.COM's objective is to be the leadiughority on thoughtful gifting, to serve an expiugdrange of our customersélebratory needs, thereby helping our custo
express themselves and connect with the importmoplp in their lives. The Company will continuehiaild on the trusted relationships with our custesrigy providing them wi
ease of access, tasteful and appropriate giftssaperior service.

The Company believes that 1-8B0OWERS.COM is one of the most recognized brandkerfloral and gift industry. The strength ofliiind has enabled the Company to exter
product offerings beyond the floral category intanplementary products, which include gourmet popcoookies and related baked and snack food predpi@mium chocolate a
confections, wine gifts, gourmet gift baskets, tflubuquet arrangements, as well as gifglity fruit. This extension of gift offerings g our customers in all of their celebra
occasions, and will enable the Company to incréiaseumber of purchases and the average order bglegisting customers who have come to trust H8@@~LOWERS.COM
brand, as well as continue to attract new custorderseferenced later, the Company recently lauddtsenew consolidated customer database and bmaltie website which shot
benefit all brands by further enhancing the Comfmapgsition as the leading, one-stop destinatiorafioof our customers’ gifting and celebratory dee

The Company believes its brands are characteriged b

e Convenience All of the Company’s product offerings can be ghased either via the web and wireless devicesjeothe Company’s toliree telephone numbers,
hours a day, seven days a week, for those custonferprefer a personal gift advisor to assist th€he Company offers a variety of delivery optioingjuding same-
day or next-day service throughout the world.

e Quality . High-quality products are critical to the Compangontinued brand strength and are integral tdthad loyalty that it has built over the years. Tampan:
offers its customers a 100% satisfaction guaraoeal| of its products.

e Delivery Capability. The Company has developed a market-proven fulifit infrastructure that allows delivery on a satag; next-day and angay basis. Key to tl
Company'’s fulfillment capability is an innovativéybrid” model which combines BloomNet (comprisedrafependent florists operating retail flower shopempany-
owned stores, and franchised stores), with its featwring and distribution centers located in Farilllinois, Nevada, New York , Ohio, Tennesseg @megon, an
third-party vendors who ship directly to the Comyartustomers.

e Selection. Over the course of a year, the Company offerserttzan 9,800 varieties of freslut flowers, floral and fruit bouquets and plamtsgd more than 8,200 SKUs
gifts, gourmet foods and gift baskets, cookies emtolates.

e Customer Service The Company strives to ensure that customeragrwhether online, wireless, via the telephonenane of its retail stores is of the highest loat
The Company operates customer service centers im &t Oregon, while also utilizing a network ofnf® agents and outsourcers to provide helpful assisto
everything from advice on product selection tort@nitoring of the fulfillment and delivery process.




As part of the Compang’continuing effort to serve the thoughtful giftingeds of its customers, and leverage its busplatferm, where appropriate, the Company intendsduan:
the breadth of the 1-80Blowers.com brand. The Company intends to accomphss through organic growth, and where approgrigiirough acquisition of complement
businesses. A summary of the Company’s more saamfibrands and/or businesses follows:

CONSUMER FLORAL SEGMENT
\Y(l Direct-to-consumer provider of fresh flowers, plants, fruidagift basket products, balloons, candles|

1-800 plush stuffed animals.

flowers ..
@ fruit bouquetsy

Direct-to-consumer provider of carved fresh frureagements.

. . Direct-toconsumer provider of floral and gift related protusold and delivered throughout Eur
'ﬂonst lacquired majority control in December 2013.

Franchisor and operator of retail flower shopsu@egl in August 2011.

FLOWERAMA

BLOOMNET WIRESERVICE SEGMENT

ﬁ Provider of products and services to the professifhorist.
bloom net

O Wholesale merchandiser and marketer of floral itrgysroducts, acquired in July 2008.
NapCcCoO

GOURMET FOOD & GIFT BASKETS SEGMENT

Multi-channel specialty retailer and producer of premgiftnquality fruit, gourmet food products and of
gifts marketed under the Harry & David®, Wolferms® and Cushman’s® and Moose Munch&ndg

e . lacquired in September 2014.
THE

Manufacturer of giftable premium popcorn and sgéctaeats, acquired in May 2002.

POPCORN
FACTORY

(-?“ . Manufacturer and retailer of premium chocolates @mfections, acquired in May 2006.
Fine Chocolates Since 1920 é
g, Baker of premium cookies and related baked giftguaed in March 2005. Includes Mrs. Beast
e baker of cakes, muffins and gourmet gift basketgumed in March 2011.
*é‘@ E-commerce retailer of gift baskets and towers.
1-800 o
baskets
SCOIT
Y ) Designer, assembler and distributor of wholesdtebgiskets, gourmet food towers and gift sets, @medur
Desigt April 2008.

As a complement to the Company’s own brands andymtolines, the Company has formed strategic meiatiips with brands such as Lenox®, Waterford®, RéenCandle®
Junior's® Cheesecakes, The Cheesecake Factory@uSks® and Swarovski®@The Company also continues to develop signaturdyats in order to provide its customers \
differentiated products and further its positioraadestination for all of their gifting needs.




As a provider of gifts to consumers and wholesdiersesale to consumers, the Company is subjechamges in consumer confidence and the economiit@ms that impact o
customers. Demand for the Companproducts is affected by the financial health of customers, which, in turn, is influenced by nesaeconomic issues such as unemployr
fuel and energy costs, trends in the housing mankeétavailability of consumer credit. While consusn@ppear more upbeat about the economy, duringetiest economic downtu
the demand for our products had been adverselgtaffey the reduction in consumer spending, ancCtirapany expects that its revenues will continueg@losely tied to chanc
in consumer sentiment.

Fiscal 2015 was a transformative year for the Campp@he acquisition of the iconic Harry & David hds helped the Company to extend its position EB®ding, omniehanne
provider of top quality gifts that resonate withr @ustomers for all of their celebratory occasidFtss acquisition combined with continued orgamprovement within all segmel
of the Companys core businesses have resulted in a businessdixge®d.1 billion in revenue during fiscal 2015. whver, fiscal 2015 was not without its challengés, mos
significant of which was the Maple Heights, Ohiorelzouse fire on Thanksgiving Day which destroyedtnod Fannie Mays inventory, which was at its annual peak in pratar
for the upcoming Holidays. As a result, the Comphagt limited supplies of its Fannie May chocolatedoicts available in its retail stores as well@sit ecommerce and wholes:
channels during the holiday season. While the Copamediately implemented contingency plans taease production at its facility in Canton, Ohinddo shift warehousir
and distribution operations to alternate facilitipgoduct availability was severely limited. In &étuh to the fire, the Company effectively steersdway through the challenging ¢
placement of Valenting’ Day, which moved from Friday in fiscal 2014 totuBday in fiscal 2015. This shift presented notyolugistical challenges related to Friday/Satu
deliveries, but also impacted overall demand atousrs have more gifting options, such as diningwhen Valentine's Day falls on a weekend.

Recognizing the need to balance the Company's shdriongterm operating and financial objectives, the prinabjectives during fiscal 2016 are to generatesiaatl earning
growth under a strategy which minimizes risk byusiog on achieving moderate revenue growth fromCibepanys core businesses, while driving synergistic opputies from th
acquisition of Harry & David which are expecteddenerate $15 million in operating synergies ove3-year period and contribute significant, maliannel revenue grow
synergies. Tempered by the current economic clingateng fiscal 2016, the Company expects to ach@nsolidated revenue growth for the year in geaf five-toseven percer
compared with revenues of $1.12 billion reportedfigcal 2015. In terms of bottofine results, the Company expects to grow EBITDAragimately 10% and EPS in excess o
percent, compared with pro forma fiscal 2015 AddsEBITDA* of $80.5 million and pro forma fiscal 20 Adjusted EPS* of $0.33 per diluted share. (*Rmona fiscal 201
Adjusted EBITDA and Adjusted EPS include seasoos$és associated with Harry & David that are iredliin its fiscal 2015 first quarter. These losseseanot captured in t
Company'’s fiscal 2015 results due to the closdefacquisition on September 30, 2014.)

When the Company launched its integration effastsHarry & David in January of 2015, it createdadlhencompassing program designed to look at how thepaay can enhan
all aspects of its business. As a result of thisr@agch, workstreams in areas including marketindy merchandising, manufacturing, distribution, fioenand human resources
focusing on identifying and achieving a numbemifiatives that will enable it to drive enhanceg #nd bottom-line growth, in fiscal 2016, including

e Cost synergy opportunities—- where the Company has made significant headwayrtiswidentifying and implementing the programs tivat expected to drive $15 million
synergies over the next three years. While we nagtto focus on capturing these cost synergiesCtimpany is also working on revenue opportunitiesreas such as:

e Our combinedtustomer database- where we have new software tools that can helgChvapany to significantly enhance the relevancywofmarketing messages so
we can expand and deepen our relationships withuk®smers in our significant database;

e Ourmulti-brand website — launched in fiscal 2015, the Company is now fowugs marketing efforts on developing and growitsgmulti-branded customeiproviding fol
increased customer counts and purchase frequermygth increased penetration of its suite of flenadl food gift products, including the recently aoedi Harry & Davic
brand. Through the multi-brand website, the Compigngreating a onstop gift shop featuring all of our brands withiagée shopping cart, a single address book
Celebrations Rewards and Reminders programs ar@eledrations Passport free shipping program dealigned to ease the customers’ gifting experiesnue,




e OurMass-Channel- where the Company can leverage its wholesale atcelationships along with our manufacturing captids and expanded production capacitie
grow our business with brands like Moose Munch, ffatan’s, the Popcorn Factory and Harry London.

The Company believes that these initiatives andatginued focus on the following core values wiilve long-term profitable growth:

Know and Take Care of Our Custon- by providing the right products and the best sewiwith consistent, excellent quality and valubetp them express themsel
and deliver smiles. 1-80BLOWERS.COM was awarded the 2014 Silver Stevie Awercognizing the organization's outstanding GustoService and commitment
our 100% Smile Guarantee. 1-800-FLOWERS.COM igréiEXCELLENT” by StellaService.

Maintain and enhance our Financial Strength andxiéity - by seeking ways to reduce our operating costs veliengthening our balance sheet and adding fléxi
to our capital structure. During fiscal 2015, then@pany completed the purchase of Harry & David ianatder to finance the acquisition entered intvedit agreeme
consisting of a term-loan and a new revolving dréadiility, assuring capital availability and fuauflexibility.

Continue to Innovate and Invest for the Futwr®y investing in technology and new growth oppuittas 1-800-FLOWERS.COM was included in Internetdler's
2016 Top Mobile 500 as one of the world’s leadingpite commerce sites. Additionally, the Company watuded in Internet Retailes’2015 Top 500 for fast growi
e-commerce companies. 1-8BROWERS.COM received a Gold Award for Best User &ignce on a Mobile Optimized Site for the 2013iktmm Interactive Award
In 2015, 1-800-FLOWERS.COM was named a winner ef‘Best Companies to Work for in New York Statetard by The New York Society for Human Reso
Management (NYS-SHRM), demonstrating its investnieits employees.

Faced with a still challenging economic climategsi strategic investments, coupled with improvedwufaeturing and labor efficiency plans and moregéted and efficiel
advertising spend, should not only generate revgnowth and consumer loyalty but position the Conypt achieve its strategic, financial and operalmbjectives in the comil
year, which in turn will build shareholder valt

Business Segments

The Company operates in the following three busireesgments: Consumer Floral, Gourmet Food andBai$kets, and BloomNet Wire Service. The ConsumeraFlsegmel
includes the operations of the Company’s flagshigmt, 1-800-lowers.com, iFlorist and Flowerama, while the Goer Food and Gift Baskets segment includes theatipes o
Harry & David, Fannie May Confections Brands, Citergwhich includes Mrs. Beasley’s), The Popcormteay, Stockyards.com, DesignPac and 1-8@8kets. The BloomNet Wi
Service segment includes the operations of BloonalNdtNapco.

During the fourth quarter of fiscal 2013, the Companade the strategic decision to divest tlrmemerce and procurement businesses of its Wiggasetwork subsidiary in ord
to focus on growth opportunities in its Gourmet &and Gift Baskets business segment. The Compasgdcon the sale of its Winetasting Network bussnen December 31, 20
The Company has classified the results of the eateroe and procurement business of The Winetastatgdtk as a discontinued operation for the fiseglrg 2014 and 2013.




The Company’s Products and Service Offerings

The Company offers a wide range of products inclgdresheut flowers, floral and fruit arrangements and Bagifts, popcorn, gourmet foods and gift basketskies, chocolate
candy, wine, and gift-quality fruit. In order to mi@ize sales opportunities, products are not exodu certain brands, and may be sold across essioategories. The Company’
differentiated and value-added product offeringsate the opportunity to have a relationship witktamers who purchase items not only for gifting occasions but also f
everyday consumption. The Compamynerchandising team works closely with manufactuasd suppliers to select and design its floralirget foods and gift baskets, as we
other giftrelated products that accommodate our customeesisn® celebrate a special occasion or convey tnssnt. As part of this continuing effort, the Coamy intends t
continue to develop differentiated products andhaigre collections that customers have embracedcam to expect, while eliminating marginal perfersifrom its produ
offerings.

During fiscal 2015 and 2014, approximately 1% afd, 2espectively, of consolidated net revenue carom finternational sources, whereas in fiscal 20it8ially all of the
Company'’s revenues had been derived from domestices.

Flowers and PlantsThe Company offers fresh-cut flowers and floral &mit arrangements for all occasions and holidaysilable for sameay delivery. The Company provides
customers with a choice of florist designed produaicluding traditional floral and gift offeringand the Company’s line of fruit arrangements urttier Fruit Bouquets@ranc
(www.fruitbouquets.com), and flowers delivered frésom the farm. The Company also offers a wida@ergrof popular plants to brighten the home andféice, and accent garde
and landscapes.

Gourmet Foods and Gift Basket$he Company manufactures premium cookies and bgiteilems under the Cheryl's and Mrs. Beasteptands, which are delivered in beau
and innovative gift baskets and containers, progidiustomers with a variety of assortments to chdasm. The Popcorn Factory brand pops premium @opand specialty sna
products, while Fannie May Confections Brands mactufres premium chocolate and candy under the €aviay, Fannie Farmer, Harry London and variousgteiMabel brar
names. The 1-800-BASKETS.COM®and features a collection of gourmet gift baslkesid related products confected by DesignPac, dsawéhrough third parties. Harry & Da
is a vertically integrated multi-channel speciatgtailer and producer of branded premium gift-gyafiuit, food products and gifts marketed undee tHarry & David®
Wolferman’s® and Cushman’s® and MooseMunch® braiiitie. Company also licenses the Stockyards namaghrahich it sells premium meats. Many of the Conypsgourme
products are packaged in seasonal, occasion speciiecorative tins, fitting the “giftable&quirement of individual customers, while alsoiagdhe capability to customize the 1
with corporate logos and other personalized featfoethe Company’s corporate customers’ giftingdse

BloomNet Products and ServiceThe Companys BloomNet business provides its members with petsdand services, including: (i) clearinghouse ises; consisting of tt
settlement of orders between sending florists (idicig the 1-800-Flowers.com brand) and receivingdts, (ii) advertising, in the form of memberaditories, including the industs/’
first on-line directory, (iii) communication seregs, by which BloomNet florists are able to send eexkive orders and communicate between memberg Bfoomlink®, the
Companys proprietary electronic communication system, @ither services including web hosting, marketinyises and point of sale, and (v) wholesale proglughich consist «
branded and non-branded floral supplies, enabliegber florists to reduce their costs through 1-B@vers purchasing leverage, while also ensurig tember florists will k
able to fulfill 1-800-Flowers.com brand orders lsham recipe specifications. While maintaining inyigh quality standards for its 1-8@0ewers.com brand customers,
Company offers florists a compelling value proposit offering products and services that its fisriseed to grow their business and to enhancetglodity.

Marketing and Promotion

The Company’s marketing and promotional strateglesigned to strengthen the 1-880OWERS.COM brands, increase customer acquisitiaitld customer loyalty, and encour:
repeat purchases. The Company'’s goal is to creadéebratory ecosystem that makes its brands synoay with thoughtful gifting and to help our custen“send smileséveryday
To do this, the Company intends to invest in i@nols and acquire new customers through the useleftive on and offine media, direct marketing, public relations atchtegir
Internet relationships, while cost-effectively dafizing on the Company'’s large and loyal custobese.




The Companys strong appeal and brand recognition provide th wignificant marketing opportunities. For examptee Company was featured in an episode of the TB3it
reality showUndercover Boss providing a great opportunity for all of its bomto receive broad national exposure in frontrokeatimated 15 million viewers, while also be
included in theWalk of Shamenovie. Our “Imagine the Smilegrogram recognizes and celebrates members of cakr dommunities, who are deserving of a smile. Andyhat cal
be considered one of the best compliments a brandexzeive, 1-800-Flowers.com’s place in Amesaailtural fabric was confirmed when the brand feasured in a great spoof
Mother's Day family relations during a Saturday Midive skit.

Enhance its Customer RelationshipThe Company intends to deepen its relationship itsticustomers and be their trusted resource fill filleir need for quality, tasteful gifts.
plans to encourage more frequent and extensivefuse multi-brand portal, by continuing to provigeoductrelated content and interactive features which evthble the Compa
to reach its customers during nbaliday periods, thereby increasing everyday pwekdor birthdays, anniversaries, weddings, andoajimy. Examples of these efforts include
Company’s active social media presence, and Ceiebts series of books which enhance engagement througiomer generated content. In addition, througdtormer pant
research, the Company has introduced a numbegétsire products designed to increase everydahases, including the “a DOG-able™” collection, aiety of dogshaped flore
arrangements, Cookie Flower arrangements, CookidsC&hocolate Dipped strawberries in Fannie Maglusive Flavors, and with the acquisition of HanDavid, it's signatur
Comice pears and MooseMunch popcorn, all of whigitdbupon the Company'’s efforts to offer unique guots, a strategy which stems back to the Comgaegtliest signatu
collections such as the still popular “Birthday €aknd “Happy Hour” collections.

In order to attract new customers and to increasehase frequency and average order value of egististomers, the Company markets and promotésatels and products
follows:

Strategic Online RelationshipsThe Company promotes its products through strateggtionships with leading Internet portals, skangines, and mobile and online networks.
Company'’s online relationships include, among athsocial media sites such as Facebook, Instagraitter, and Pinterest, as well as Google, AOL, dahand MSN.

Affiliate and Cc-Marketing Promotions.In addition to securing alliances with frequentlgited websites, the Company has developed anatdfinetwork that includes thousand
websites operated by third parties. Affiliate peipgation may be terminated by them or by the Comgpainany time. These websites earn commissionsuochpses made
customers referred from their sites to the Compamgbsite. In order to expand the reach of its etar§ programs and stretch its marketing dolldrs,Gompany has establishe
number of co-marketing relationships and promotionadvertise its products.

E-mails. The Company is able to capitalize on its custonagalthse by utilizing cost-effective, targetenhails to notify customers of product promotionsnired them of upcomir
gifting occasions and convey other marketing messag

Direct Mail and Catalogs The Company uses its direct mail promotions andlegs to increase the number of new customers @imactease purchase frequency of its exi
customers. Through the use of catalogs, the Companyutilize its extensive customer database tecgffely crosgpromote its products. In addition to providing aedt sal
mechanism, these catalogs drive on-line sales dhdttwact additional customers to the Company&bsites.

Off-line Media. The Company utilizes off-line media, including teton, radio and print to market its brands anddpicts. Offine media allows the Company to reach a |
number of customers and to target particular mas&gtents.




The Company’s Websites

The Company offers floral, fruit, plant, gift baskegourmet foods, chocolate and candies, plushspedialty gift products through its multi-brand&800+LOWERS.COM
(www.1800flowers.com) website. The Company’s cusisrcan access all of its family of brands throtighs” on this URL, with full multibrand functionality which was launct
during fiscal 2015. Customers can come to the Caoryipavebsites directly or be linked by one of then@panys portal providers, search engine, or affiliatatiehships. The:
include Google, Yahoo!, Microsoft and AOL, as wedl thousands of online affiliate program membedssatial media sites such as Facebook and Twitter.Company also offe
premium chocolates and confections from Fannie Mag Chocolates (www.fanniemay.com and www.harmgtamcom), premium popcorn and specialty food prtgitimough Th
Popcorn Factory( www.thepopcornfactory.con) , exceptional baked cookies and baked gifts fronerd@ls (www.cheryls.com), gifguality fruit from Harry & Davic
(harryanddavid.com), which can be accessed diremtlthrough the Company’s multi-branded websiten&jority of the Company' online revenues are derived from traffic cor
directly to one of the Company’s Universal Resoureeators (“URL’S").

The Companys websites allow customers to easily browse andhase its products, promote brand loyalty and eragmurepeat purchases by providing an inviting cust
experience. The Comparsyivebsites offer customers detailed product inféionacomplete with photographs, personalized sh@ppervices, including search and order tracl
contests, gifgiving suggestions and reminder programs, partyaipd planning, and information about special esvant offers. The Company has designed its desktdpmobilt
websites to be fast, secure and easy to use awvasatistomers to order products with minimal effort

Technology Infrastructure

The Company believes it has been and continues tlbader in implementing new technologies to giveustomers the best possible shopping experjemcether online or ov
the telephone. Through the use of customized soétapplications, the Company is able to retrieee, and analyze customer information to enable bidtter serve its customers
target its product offerings. The Company’s onkimel telephonic orders are fed directly from the @any’s secure websites, or with the assistance of adpfisor, into a transacti
processing system which captures the required mestand recipient information. The system thenesuhe order to the appropriate Company distributienter or, for floric
fulfilled or drop-shipped items, selects a flostother vendor to fulfill the customer's order aftelctronically transmits the necessary informatisimg BloomLink®, the Company’
proprietary communication system, assuring timeljvery. In addition, the Comparg/gift advisors have electronic access to thisesysenabling them to assist in order fulfillrr
and subsequently track other customer and/or anflenmation.

The Company’s technology infrastructure, primadbnsisting of the Comparg/websites, transaction processing, manufactundgirsarehouse management, customer databas
telecommunications systems, is built and maintafioedeliability, security, scalability and flexiity. To minimize the risk of service interruptiofi®m unexpected component
telecommunications failure, maintenance and upgratie Company has built full badip and system redundancies into those componeiitss ®fstems that have been identifie
critical.

Fulfillment and Manufacturing Operations

The Company’s customers primarily place their osdsther online or over the telephone. The Commadgvelopment of a hybrid fulfillment system, whihables the Company
offer same-day, next-day and adgy delivery, combines the use of BloomNet (congutisf independent florists operating retail flovsbops and franchise florist shops), with
Company-owned distribution centers and brand-naemelers who ship directly to the Compamgustomers. While providing a significant competitadvantage in terms of delivi
options, the Company’s fulfillment system also tresadded benefit of reducing the Company’s capitastments in inventory and infrastructure. Altloe Companys products al
backed by a 100% satisfaction guarantee, and thgp@oy’s business is not dependent on any singié-farty supplier.

To ensure reliable and efficient communication ofire and telephonic orders to its BloomNet memtzerd third party gift vendors, the Company devetbBéoomLink®, a
proprietary and secure internet-based communicaggatem which is available to all BloomNet memtzerd thirdparty gift vendors. The Company also has the glititarrange fc
international delivery of floral products througidependent wire services and through iFlorist.




Fulfillment and manufacturing of products is addois:

Flowers and PlantsA majority of the Company’s floral orders are fii§d by one of the Comparg/BloomNet members, allowing the Company to deliteefloral and frui
bouquet products on a same-day or next-day basisdore freshness and to meet its customers’ meathinediate giftingln addition, the Company is better positione
ensure consistent product quality and presentatiah offer a greater variety of arrangements, witigkates a better experience for its customers &hdegipients. The
Company selects retail florists for BloomNet bagpdn the florist's design staff, facilities, quglif floral processing, and delivery capabilitieslallocates orders to memt
within a geographical area based on historicalguerénce of the florist in fulfilling orders, andethumber of BloomNet florists currently serving @ea. The Compa
regularly monitors BloomNet florists’ performanacedaadherence to the Company’s quality standardasare proper fulfillment.

The Company’s relationships with its BloomNet mensbare norexclusive. Many florists, including many BloomNéorists, also are members of other floral fulfillm
organizations. The BloomNet agreements generalycancelable by either party with ten days notiiice and do not guarantee any orders, dollar ansoantexclusiv
territories from the Company to the florist. In @én instances, the Company is required to futfiliers through noBloomNet members, and transmits these orders 1
fulfilling florist using the communication systenfian independent wire service or via telephone.

In addition to its florist designed product, then@mny offers its customers an alternative to ftatesigned products through its direct ship prosléretsh from the farm.

As of June 28, 2015, the Company operates ond fletail store in New York, and 8 floral retail sts in the midwest. In addition, the Company has 187 floral frasec
stores, located within the United States.

Gourmet Foods and Gift Basket#n order to achieve improved margins, better cdrguality and to offer premium branded signaturedurcts in the Gourmet Food and ¢
Baskets product category, the Company has acqséeeral gourmet food retailers with manufacturipgrations, as well as one vertically integratedilet (Harry & David)
The Company’s premium chocolates are manufactundddéstributed from its 189,000 square foot prourctacility in Akron, Ohio, and the Comparsytookie and baki
gifts are fulfilled from its 86,000 square foot lxad facility in Westerville, Ohio, and from its 1,000 square foot freezer and distribution cente®betz, Ohio, while i
premium popcorn and related snack products argetiirom the Compang’148,000 square foot manufacturing and distrilbutienter located in Lake Forest, lllinois. H:
& David products are grown, manufactured and disted primarily from its 1,112,000 square foot lities in Medford, Oregon, supplemented by a 33Q,8quare foc
distribution center in Hebron, Ohio. Gift baskenfartion and fulfillment for both wholesale and @88Baskets.com is handled by DesignPac, through @020 square fo
distribution center located in Melrose Park, llisoAs of June 28, 2015, the Company operates 88i€aMay/Harry London, 9 Cherg'and 46 Harry & David retail stores
addition, Fannie May has 2 franchised locations.J{ine 2014, the Company terminated its franchiseement with GB Chocolates and acquired 16 stGi@shad bee
operating under the agreement. As such, in fisgab2retail store sales growth replaced franchésemues).

Seasonality

The Company’s quarterly results may experiencecseddluctuations. Due to the seasonal nature @fGbmpany’s business, and its continued expansionnionfloral products
including the acquisition of Harry & David on Semiger 30, 2014, the Thanksgiving through Christmalgly season, which falls within the Compangecond fiscal quarter,
expected to generate nearly 50% of the Comsaaghual revenues, and all of its earnings. Adulitig, due to the number of major floral giftingaasions, including Mother's Dz
Valentine’s Day and Administrative Professionalsékjerevenues also rise during the Comparigcal third and fourth quarters in comparisoritsdiscal first quarter. The Eas
Holiday, which was on April 2@"in fiscal 2014, fell on April 5th in fiscal 2015.sAa result of the timing of Easter, during fisc@l2, a portion of revenue and EBITDA associ
with the Easter Holiday shifted into the Compantjscal third quarter, from its fiscal fourth qterof fiscal 2014. There will be a further shiftrevenue and EBITDA as Easter fi
on March 270 in fiscal 2016.

In preparation for the Comparsy’second quarter holiday season, the Company isgmify increases its inventories, and therefomresponding cash requirements, wi
traditionally have been financed by cash flows froperations and bank lines of credit, which arénegy during the latter part of the Companfjscal first quarter, peaking within
second fiscal quarter. The Company has historigalpaid all revolving bank lines of credit with bagenerated from operations, prior to the end ef@lompanys fiscal secor
quarter.
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Competition

The growing popularity and convenience ad@mmerce has continued to give rise to establibuisthesses on the Internet. In addition to sellagr products over the Internet, mi
of these retailers sell their products through mlmioation of channels by maintaining a websiteplaftee phone number and physical locations. Additignaeveral of thes
merchants offer an expandingriety of products and some are attracting anegsing number of customers. Certain mass merchavis expanded their offerings to incl
competing products and may continue to do so iffthee. These mass merchants, as well as othengiatcompetitors, may be able to:

e undertake more extensive marketing campaignthésr brands and services;
e adopt more aggressive pricing policies; and
e make more attractive offers to potential emplayekstributors and retailers.

In addition, the Company faces intense competitioeach of its individual product categories. le fioral industry, there are various providerslofdl products, none of which
dominant in the industry. The Company’s competitoctude:

retail floral shops, some of which maintain tiotle telephone numbers and websites;
online floral retailers, as well as retailerseniiig substitute gift products;

catalog companies that offer floral products;

floral telemarketers and wire services; and

supermarkets, mass merchants and specialtyemstaiith floral departments.

Similarly, the plant, gift basket and gourmet focdsegories are highly competitive. Each of thedegories encompasses a wide range of produttighly fragmented and is sen
by a large number of companies, none of which imidant. Products in these categories may be puednfasm a number of outlets, including mass merthaalemarketers, ret
specialty shops, online retailers and mail-ordé¢alogs.

The Company believes the strength of its brandsdymt selection, customer relationships, technolodastructure and fulfillment capabilities positi it to compete effective
against its current and potential competitors icheaf its product categories. However, increasedpeition could result in:

e price reductions, decreased revenues and lowét prargins;
o |oss of market share; and
e increased marketing expenditures.

These and other competitive factors may adversepact the Company’s business and results of opesati
Government Regulation and Legal Uncertainties

The Internet continues to evolve and there are kvesregulations directly applicable t@@mmerce. Legislatures are also considering arasing number of laws and regulati
pertaining to the Internet, including laws and lagans addressing:

user privacy;

pricing;

content;

connectivity;

intellectual property;

distribution;

taxation;

liabilities;

antitrust; and

characteristics and quality of products and sesui
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Further, the growth and development of the mar&ebfline services may prompt more stringent coresupnotection laws that may impose additional bosden those compan
conducting business online. The adoption of anytaaal laws or regulations may impair the growfttiee Internet or commercial online services. Tdosld decrease the demand
the Companys services and increase its cost of doing busiméseeover, the applicability to the Internet of stkig laws regarding issues like property ownerstages, libel an
personal privacy is uncertain. Any new legislatismegulation that has an adverse impact on theriat or the application of existing laws and ragahs to the Internet could hav
material adverse effect on the Company’s busirfges)cial condition and results of operations.

States or foreign countries might attempt to reguthe Company’s business or levy additional satesther taxes relating to its activities. Becatise Companys products ar
services are available over the Internet anywhetbe world, multiple jurisdictions may claim thtae Company is required to do business as a fo@gporation in one or more
those jurisdictions. Failure to qualify as a foreigorporation in a jurisdiction where the Compasyéquired to do so could subject it to taxes aedafiies. States or forei
governments may charge the Company with violatafiecal laws.

Intellectual Property and Proprietary Rights

The Company regards its service marks, trademadde secrets, domain names and similar intellepagerty as critical to its success. The Complaag applied for or receiv
trademark and/or service mark registration for, agh@thers, “1-800-FLOWERS.COM”, “1-800-FLOWERS", -8D0-Baskets”, “GreatFoods.com”, “The Popcorn Fgcto
“TheGift.com”, “Cheryl's”, “Mrs. Beasley's”, “Celefations”, “Flowerama”, “DesignPac”, “Napco”, “FamniMay”, “Harry London”, “Harry & David”, “Wolfermais",
“MooseMunch” and “Cushman’s'The Company also has rights to numerous domain siameluding www.1800flowers.com, www.800flowersitowww.1800baskets.co
www.flowers.com, www.greatfoods.com, www.stockyacdsn, www.cheryls.com, www.fanniemay.com, www.h&ymngon.com, www.celebrations.com, www.flowerama.¢
www.designpac.com, www.mybloomnet.net, www.napcangcom, www.harryanddavid.com, www.wolfermans.comvw.cushmans.com and www.iflorist.co.uk. In adutit the
Company owns a number of international trademankica service marks. The Company has also develtpadaction processing and operating systems hsasvmarketing dat
and customer and recipient information databases.

The Company relies on trademark, unfair competitiod copyright law, trade secret protection andtreots such as confidentiality and license agreésnesith its employee
customers, vendors and others to protect its petgusi rights. Despite the Company’s precautionsyay be possible for competitors to obtain and&e the Compang’ proprietar
information without authorization or to developheologies similar to the Comparsyand independently create a similarly functionimfgastructure. Furthermore, the protectiol
proprietary rights in Interneelated industries is uncertain and still evolvifige laws of some foreign countries do not propeoprietary rights to the same extent as do the laf
the United States. The Company’s means of pro@gdtmproprietary rights in the United States oroald may not be adequate.

The Company intends to continue to license tectgyofoom third parties, including Oracle, SAS, Misaft, IBM, Verizon and AT&T, for its communicatioiechnology and tt
software that underlies its business systems. Tawkehis evolving and the Company may need to $ieeadditional technologies to remain competitiiee Tompany may not
able to license these technologies on commeraiedigonable terms or at all.

Third parties have in the past infringed or misappiated the Company’ intellectual property or similar proprietary righ The Company believes infringements
misappropriations will continue to occur in theutg. The Company intends to police against infrimget and misappropriation. However, the Companyatguarantee it will
able to enforce its rights and enjoin the alleggédrigers from their use of confusingly similardeanarks, service marks, telephone numbers and damaaies.

In addition, third parties may assert infringemelaims against the Company. The Company cannottaig that its technologies or its products andises do not infringe val
patents, trademarks, copyrights or other propigetaghts held by third parties. The Company mayshéject to legal proceedings and claims from timeirme relating to il
intellectual property and the intellectual propeofyothers in the ordinary course of its businéstellectual property litigation is expensive arnghé-consuming and could div
management resources away from running the Compduginess.

Employees
As of June 28, 2015, the Company had a total c244faill and partime employees. During peak periods, the Compaibgtantially increases the number of customer se,

manufacturing and retail and fulfillment personridle Companys personnel are not represented under collectirgalvang agreements and the Company considerslésans witt
its employees to be good.
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Item 1A. Risk Factors
Cautionary Statements Under the Private Securitiggation Reform Act of 1995

Our disclosures and analysis in this Form 10-K amnsome forward-looking statements that set fartticipated results based on managersgritins and assumptions. From tim
time, we also provide forward-looking statementstimer statements we release to the public asasedral forwardeoking statements. Such statements give our cuesgectation
or forecasts of future events; they do not relatetly to historical or current facts. We haveettj wherever possible, to identify such statembptssing words such as “anticipate,”
“estimate,” “expect,” “project,” “intend,” “plan,”believe” and similar expressions in connection with any us@n of future operating or financial performareceparticular, thes
include statements relating to future actions; éffectiveness of our marketing programs; the petéorce of our existing products and services; oilityalto attract and reta
customers and expand our customer base; our afaliyter into or renew online marketing agreememis ability to respond to competitive pressuegenses, including shippi
costs and the costs of marketing our current ahdduproducts and services; the outcome of conticigs, including legal proceedings in the normalrse of business; and «
ability to integrate acquisitions.

We cannot guarantee that any forwérdking statement will be realized, although weidosd we have been prudent in our plans and assonsptAchievement of future result:
subject to risk, uncertainties and potentially maate assumptions. Should known or unknown risksngertainties materialize, or should underlyisguamptions prove inaccure
actual results could differ materially from pastukts and those anticipated, estimated or projedted should bear this in mind as you consider todMooking statements.

We undertake no obligation to publicly update famiveooking statements, whether as a result of newrinédion, future events or otherwise. You are adlis®wever, to consult a
further disclosures we make on related subjectaiml0-Q and & reports to the SEC. Also note we provide thedfwihg cautionary discussion of risks, uncertaindas possibl
inaccurate assumptions relevant to our businessselbre factors that, individually or in the aggtegwe think could cause our actual results tiedihaterially from expected a
historical results. We note these factors for itmesas permitted by the Private Securities LitigaReform Act of 1995.

The financial and credit markets have been andiooatto experience unprecedented disruption, whiely have an adverse effect on our custorrsgehding patterns and in tu
our business, financial condition and results oéigions.Consumer spending patterns are difficult to prediad are sensitive to the general economic clinthéeconsumes leve
of disposable income, consumer debt, and overawmer confidence. The ongoing global financiadisraffecting the banking system and financial reerlhas resulted in a It
level of consumer confidence. During the past fearsg, the volatility and disruption in the finarigizarkets have reached unprecedented levels. isdial crisis has impacted ¢
may continue to impact our business in a numbevays. Included among these current and potentiatéunegative impacts are reduced demand and Ipras for our produc
and services. We are currently operating in chgllemmacroeconomic conditions, which may continuerd fiscal 2016.

The Company’s operating results may fluctuate, thislfluctuation could cause financial results ®lelow expectation¥he Companys operating results may fluctuate from pe
to period for a number of reasons. In budgeting@benpanys operating expenses for the foreseeable futueeCtimpany makes assumptions regarding revenuestrandevel
some of the Company’s operating expenses are fixetie short term. Sales of the Companyroducts are seasonal, concentrated in the faaféndar quarter, due to
Thanksgiving and Christmas-time holidays, and #word calendar quarter, due to Mother's Day andiAidirative ProfessionaldVeek. In anticipation of increased sales act
during these periods, the Company hires a sigmificamber of temporary employees to supplemenédtsnanent staff and the Company increases its iopefevels. If revenue
during these periods do not meet the Company’saapens, it may not generate sufficient revenueftset these increased costs and its operatindtsasay suffer.
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The Company’s quarterly operating results may sigantly fluctuate and you should not rely on thesman indication of its future resultBhe Companys future revenues and res
of operations may significantly fluctuate due tocenbination of factors, many of which are outsifienanagement’s control. The most important of tHfestors include:

seasonality;

the retail economy;

the timing and effectiveness of marketing programs

the timing of the introduction of new products a®dvices;

the Company'’s ability to find and maintain relialslources for certain of its products;
the timing and effectiveness of capital expendsur

the Company’s ability to enter into or renew oaelmarketing agreements; and
competition.

The Company may be unable to reduce operating sggequickly enough to offset any unexpected reveshgetfall. If the Company has a shortfall in rewenwithout
corresponding reduction to its expenses, operaéisglts may suffer. The Compasydperating results for any particular quarter matybe indicative of future operating results. '
should not rely on quarter-to-quarter comparisdn®sults of operations as an indication of the @any’s future performance. It is possible that resultsperations may be belc
the expectations of public market analysts andstors, which could cause the trading price of tbenfany’s Class A common stock to fall.

Consumer spending on flowers, gifts and other petslisold by the Company may vary with general emanaonditions.If general economic conditions deteriorate anc
Company’s customers have less disposable incomsuaters may spend less on its products and it$eglyaoperating results may suffer.

During peak periods, the Company utilizes tempoemnployees and outsourced staff, who may not keb-trained or committed to its customers as its peremaemployees, anc
they fail to provide the Company’s customers wigfhflquality customer service the customers mayetatn, which could have a material adverse eftecthe Companyg busines
financial condition, results of operations and cdlglws. The Company depends on its customer service departim respond to its customers should they haestmns or problen
with their orders. During peak periods, the Compeelies on its permanent employees, as well as desmp employees and outsourced staff to respordigtomer inquiries. The
temporary employees and outsourced staff may na tiee same level of commitment to the Company&amaers or be as well trained as its permanent@raps. If the Company’
customers are dissatisfied with the quality of¢hstomer service they receive, they may not shép tiie Company again, which could have a matedetese effect on its busine
financial condition, results of operations and cishs.

If the Compan's customers do not find its expanded product liyggealing, revenues may not grow and net incomedeareaseThe Companyg business historically has focu
on offering floral and floratelated gift products. Although the Company hasnbseccessful in its expanded product lines inclgdinit bouquets, plants, gift baskets, popc
gourmet food and unique, specialty gifts and giféliy fruit, it expects to continue to incur sifioént costs in marketing these products. If thenpany’s customers do not contir
to find its product lines appealing, the Companymat generate sufficient revenue to offset itated costs and its results of operations may bativedy impacted.

If the Company fails to develop and maintain itartas, it may not increase or maintain its custotrese or its revenueThe Company must continue to develop and mainkesrit
800FLOWERS.COM brands to expand its customer baseatamevenues. In addition, the Company has intreduand acquired other brands in the past, and oraynae to do so

the future. The Company believes that the impogarfdrand recognition will increase as it expaisigroduct offerings. Many of the Compasyustomers may not be aware of
Company’s norfloral products. If the Company fails to advertas® market its products effectively, it may notcred in establishing its brands and may lose cust®irading to
reduction of revenues.

The Company’s success in promoting and enhancied t800-FLOWERS.COM brands will also depend orsitscess in providing its customers himylmality products and a hi

level of customer service. If the Company’s custmrdp not perceive its products and services tofbieigh quality, the value of the 1-8G0-OWERS.COM brands would
diminished and the Company may lose customerstamdvenues may decline.
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A failure to establish and maintain strategic oslirelationships that generate a significant amaafriraffic could limit the growth of the Compg¢'s businessAlthough the Compar
expects a significant portion of its online custesneill continue to come directly to its websitewiill also rely on third party websites, searclyiees and affiliates with which t
Company has strategic relationships for trafficthiése thirdparties do not attract a significant number ofteis, the Company may not receive a significant ioemof online
customers from these relationships and its revefraesthese relationships may decrease or remainThere continues to be strong competition tat#isth or maintain relationshi
with leading Internet companies, and the Company na successfully enter into additional relatidpshor renew existing ones beyond their curremhse The Company may a
be required to pay significant fees to maintain argand existing relationships. The Companghline revenues may suffer if it does not emés new relationships or maint
existing relationships or if these relationshipsdo result in traffic sufficient to justify thegosts.

If local florists and other thir-party vendors do not fulfill orders to the Compangustomers' satisfaction, customers may not stitlp the Company agairin many cases, flor
orders placed by the Compasycustomers are fulfilled by local independentiits;, a majority of which are members of BloomNEie Company does not directly control an
these florists. In addition, many of the non-flopabducts sold by the Company are manufactureddetfidered to its customers by independent tipadty vendors. If customers .
dissatisfied with the performance of the local ifioror other third-party vendors, they may notizgilthe Companyg services when placing future orders and its neeerma
decrease.

If a florist discontinues its relationship with t@®mpany, the Compa’s customers may experience delays in service dindsdn quality and may not shop with the Compagain
Many of the Company arrangements with local florists for order fuffient may be terminated by either party with 10dagtice. If a florist discontinues its relationshvith the
Company, the Company will be required to obtainiiéable replacement located in the same geograpki, which may cause delays in delivery or a dech quality, leading
customer dissatisfaction and loss of customers.

If a significant number of customers are not setsfwith their purchase, the Company will be reqdito incur substantial costs to issue refundsditseor replacement produc.
The Company offers its customers a 100% satisfagigarantee on its products. If customers are atgfied with the products they receive, the Conypaill either replace tr
product for the customer or issue the customerfundeor credit. The Comparg/net income would decrease if a significant nundfecustomers request replacement prod
refunds or credits and the Company is unable te pash costs onto the supplier.

Increased shipping costs and labor stoppages magradly affect sales of the Comp’s products.Many of the Company's products are delivered tdocnsrs either directly fro
the manufacturer or from the Compamfulfillment centers. The Company has establigieétionships with Federal Express, UPS and otbemeon carriers for the delivery of thi
products. If these carriers were to increase tleegithey charge to ship the Compangbods, and the Company passes these increateg®nustomers, its customers might chi
to buy comparable products locally to avoid shigpiharges. In addition, these carriers or othetiggamvolved (e.g. dock workers) may experiend®iastoppages, which cot
impact the Company’s ability to deliver productsaotimely basis to our customers and adverselyite customer relationships.

If the Company fails to continuously improve itdgite, it may not attract or retain customelf potential or existing customers do not find tbempanys website a convenient ple
to shop, the Company may not attract or retainornsts and its sales may suffer. To encourage teeolithe Compang’ website, it must continuously improve its acdabsi,
content and ease of use. Customer traffic and trapanys business would be adversely affected if compstitwebsites are perceived as easier to use arladite to satis
customer needs.
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Competition in the floral, plant, gift basket, gmat food, and specialty gift industries is inteasd a failure to respond to competitive pressurel¢aesult in lost revenue3here
are many companies that offer products in thesegoaies. In the floral category, the Company’s cetitprs include:

retail floral shops, some of which maintain tatté telephone numbers, and websites;
online floral retailers;

catalog companies that offer floral products;

floral telemarketers and wire services; and

supermarkets, mass merchants and specialty tiftenes with floral departments.

Similarly, the plant, gift basket, gourmet foodokie, candy, fruit and specialty gift categorieg &ighly competitive Each of these categories encompasses a wide oapgeduct
and is highly fragmented. Products in these categanay be purchased from a number of outletsydicy mass merchants, retail shops, online retaéled mail-order catalogs.

Competition is intense and the Company expectsiitdrease. Increased competition could result in:

e price reductions, decreased revenue and loweit prafgins;
e loss of market share; and
e increased marketing expenditures.

These and other competitive factors could matgreild adversely affect the Company’s results ofatpms.

If the Company does not accurately predict custodesnand for its products, it may lose customersxperience increased cosln the past, the Company did not need to maint
significant inventory of products. However, as @empany expands the volume of nitoral products offered to its customers, espegiafith the acquisition of Harry & David, t
Company is required to increase inventory level tie number of products maintained in its warebsuff the Company overestimates customer demanitisfproducts, exce
inventory and outdated merchandise could accumuidtey up working capital and potentially resuffim reduced warehouse capacity and inventory $odee to damage, theft ¢
obsolescence. If the Company underestimates custemeand, it may disappoint customers who may torits competitors. Moreover, the strength of thl@0D+LOWERS.CON
brands could be diminished due to misjudgmentsercirandise selection.

If the supply of flowers for sale becomes limitaé, price of flowers could rise or flowers may lavailable and the Compa's revenues and gross margins could declheariety
of factors affect the supply of flowers in the WnitStates and the price of the Comparfjoral products. If the supply of flowers avaikatfor sale is limited due to weatl
conditions, farm closures, economic conditionspthrer factors, prices for flowers could rise andgtomer demand for the Compasyfloral products may be reduced, cau
revenues and gross margins to decline. Alternatitke Company may not be able to obtain high guéibwers in an amount sufficient to meet customemand. Even if availab
flowers from alternative sources may be of lessedity and/or may be more expensive than thoseentlyr offered by the Company.

Most of the flowers sold in the United States ax@gn by farmers located abroad, primarily in ColaaliEcuador and Holland, and the Company expeatsttiis will continue in th
future. The availability and price of flowers coldd affected by a number of factors affecting theg@ns, including:

import duties and quotas;

agricultural limitations and restrictions to maaggests and disease;

changes in trading status;

economic uncertainties and currency fluctuations;

severe weather;

work stoppages;

foreign government regulations and political utiread

trade restrictions, including United States retédin against foreign trade practices.
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Our orchard production operations are subject tavieonmental laws and regulation and any failurecmmply could result in significant fines or cleap-costsWe use herbicide
fertilizers and pesticides, some of which may basatered hazardous substances. Various feder&, stad local environmental laws, ordinances ampilations regulate o
properties and farming operations and could mak&bk for costs of removing or cleaning up hapaisisubstances on, under, or in property that wemrily own or lease, that \
previously owned or leased, or upon which we culyesr previously conducted farming operations. 3héaws could impose liabilities without regardwtbhether we knew of, |
were responsible for, the presence of hazardoustautes. The presence of hazardous substancesfailtine to properly clean up such substances winesent, could jeopardize
ability to use, sell or collateralize certain reabperty and result in significant fines or clasm-costs, which could adversely affect our businisancial condition and results
operations. Future environmental laws could impactfarming operations or increase our cost of good

Various diseases, pests and certain weather camditcan affect fruit production/arious diseases, pests, fungi, viruses, drougbstd, wildfires, floods and certain other wea
conditions could affect the quality and quantityoof fruit production in our Harry & David orcharddecreasing the supply of our products and negjgtimpacting profitability. Ot
producing orchards also require adequate waterisgp@ substantial reduction in water suppliesida@sult in material losses of crops, which cdelad to a shortage of our prod

supply.

The ripening of our fruits is subject to seasomattiiations which could negatively impact profitéli The ripening of our fruits in the Harry & David dwards can happen ear
than predicted due to warmer temperatures durirgyéar. This would result in an oversupply of Suithich we might not be able to sell on a timelgiband could result
significant inventory write-offs. The ripening dfd Companys fruits can also happen later than predicted dwelder temperatures during the year. This caseaudelay in produ
shipments and not being able to timely meet custatemand during the critical holiday season. Bdtthese scenarios could adversely affect our bssin@nancial condition ai
results of operations.

The Company’s franchisees may damage its brandscoease its costs by failing to comply with itarfchise agreements or its operating standatee Companys franchis
business is governed by its Uniform Franchise Dmale Document, franchise agreements and applidedoiehise law. If the Comparg/'franchisees do not comply with
established operating standards or the terms ofréimehise agreements, the 1-800O0WERS.COM brands may be damaged. The Companyimeay significant additional cos
including timeeonsuming and expensive litigation, to enforceights under the franchise agreements. Additionalg Company is the primary tenant on certaindeawhich th
franchisees sublease from the Company. If a fraeehfails to meet its obligations as subtenantCiiapany could incur significant costs to avoidadéf under the primary lea
Furthermore, as a franchiser, the Company hasaildits to its franchisees. Franchisees may chalémg performance of the Compasigbligations under the franchise agreen
and subject it to costs in defending these claints & the claims are successful, costs in conaratiith their compliance.

If third parties acquire rights to use similar domarames or phone numbers or if the Company Idsesight to use its phone numbers, its brands neagldmaged and it may Ic
sales.The Companys Internet domain names are an important aspeis dirand recognition. The Company cannot pradicatquire rights to all domain names simila
www.1800flowers.com, or its other brands, whetheder existing top level domains or those issueth@nfuture. If third parties obtain rights to siamildomain names, these tt
parties may confuse the Compasmyustomers and cause its customers to inadvertplatte orders with these third parties, which dowsult in lost sales and could damag
brands.

Likewise, the phone number that spells 1-800-FLOVBERIimportant to the Company’s brand and its lesnWhile the Company has obtained the rightéathis phone numbers 1-
800-FLOWERS, 1-888-FLOWERS and 1-877-FLOWERS, dtagecommon tolfree "FLOWERS" misdials, it may not be able to a@btaghts to use the FLOWERS phone nun
as new tollfree prefixes are issued, or the rights to all Eimand potentially confusing numbers. If third tpes obtain the phone number which spells "FLOWERSH a differen
prefix or a toll-free number similar to FLOWERSe#e parties may also confuse the Companystomers and cause lost sales and potentialggatoats brands. In addition, un
applicable FCC rules, ownership rights to phone lmensi cannot be acquired. Accordingly, the FCC nesgind the Company’s right to use any of its phomebers, including 1-
800-FLOWERS (1-800-356-9377).
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Computer system disruption and cyber security tistéacluding a privacy or data security breachptbdamage our relationships with our customersnhaur reputation, expo
us to litigation and adversely affect our businés® depend on digital technologies for the succésgfaration of our business, including corporateigmommunications to ai
from employees, customers and retail operatioresdéfsign, manufacture and distribution of our fieid goods, digital marketing efforts, collectiordaetention of customer da
employee information, the processing of credit deidsactions, online e-commerce activities andimeraction with the public in the social mediasp. The possibility of a cyber-
attack on any one or all of these systems is alaaexious threat and consumer awareness and\agngit privacy breaches and cyber security thsesiat an all-time high.

As part of our business model, we collect, retaimd transmit confidential information over publietworks. In addition to our own databases, we higd party service providers
store, process and transmit this information onlmhalf. Although we contractually require thesevise providers to implement and use reasonablergganeasures, we cani
control third parties and cannot guarantee thatcarity breach will not occur in the future eittagrtheir location or within their systems. We haeafidential security measures
place to protect both our physical facilities angitdl systems from attacks. Despite these effaves,may be vulnerable to targeted or random sgchriéaches, acts of vandali
computer viruses, misplaced or lost data, progrargrand/or human errors, or other similar events.

Given the robust nature of our e-commerce presandedigital strategy, it is imperative that we ana ecommerce partners maintain uninterrupted operatfoour: (i) compute
hardware, (ii) software systems, (iii) customer keting databases, and (iv) ability to email ourent and potential customers. Any material disariin our esommerce presen
or information technology systems could have a natadverse effect on our business, financial @mand results of operations.

The Company’s business could be injured by sigmificredit card, debit card and gift card frau@ustomers typically pay for their dime or telephone orders with debit or cr
cards as well as a portion of their orders usirigogirds. The Company’revenues and gross margins could decreasexpérienced significant credit card, debit card gifticarc
fraud. Failure to adequately detect and avoid fudertt credit card, debit card and gift card tratisas could cause the Company to lose its abititgdcept credit cards or debit c¢
as forms of payment and/or result in chabgeks of the fraudulently charged amounts and¢mifstantly decrease revenues. Furthermore, widespcredit card, debit card and
card fraud may lessen the Company’s customersingilless to purchase products through the Compavebsites or tolkree telephone numbers. For this reason, suchréadaulc
have a material adverse effect on the Company'méss, financial condition, results of operationd aash flows.

Unexpected system interruptions caused by systemetamay result in reduced revenues and harniéoGompany’s brandn the past, particularly during peak holiday pdsipthe
Company has experienced significant increasesffidon its website and in its toll-free custonservice centers. The Compasyperations are dependent on its ability to mau
its computer and telecommunications systems irctie working order and to protect its systems agfalamage from fire, natural disaster, power legecommunications failure
similar events. The Company’s systems have in #s¢, and may in the future, experience:

e system interruptions;
e long response times; and
e degradation in service.

The Companys business depends on customers making purchasés systems. Its revenues may decrease and itsatem could be harmed if it experiences frequamionc
system delays or interruptions or if a disrupti@ewrs during a peak holiday season.

If the Compan’s telecommunications providers do not adequatedyniain the Companyg' telephone service, the Company may experientensyailures and its revenues r
decreaseThe Company is dependent on telecommunication geosito provide telephone services to its custoseevice centers. Although the Company maintainsimgdn
telecommunications systems, if these providers @emee system failures or fail to adequately mamthe Companys systems, the Company may experience interrupadsit:
customers might not continue to utilize its sergidéthe Company loses its telephone servicejlitog unable to generate revenue. The Compafuture success depends upon t
third-party relationships because it does not have theurees to maintain its telephone service withbesé or other third parties. Failure to maintagséhrelationships or reple
them on financially attractive terms may disrug @ompany’s operations or require it to incur digant unanticipated costs.
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The Company's operating results may suffer dueta@nmic, political and social unrest or disturbasdelke other American businesses, the Company is lertatpredict what long-
term effect acts of terrorism, war, or similar uefgeen events may have on its business. The Conspasults of operations and financial conditionlddae adversely impactec
such events cause an economic slowdown in the dUSitates, or other negative effects that cannotheanticipated.

If the Company is unable to hire and retain keyspanel, its business may suffThe Companys success is dependent on its ability to hirejrredad motivate highly qualifie
personnel. In particular, the Compasiysuccess depends on the continued efforts ofhigsr@an and Chief Executive Officer, James F. MeCand its President, Christophet
McCann, as well as its senior management team whedin manage its business. The loss of the seratesiy of the Compang’executive management or key personnel
inability to attract qualified additional personmeluld cause its business to suffer and forceéifmend time and resources in locating and traiaddijtional personnel.

Many governmental regulations may impact the Irgeravhich could affect the Company’s ability to doct businessAny new law or regulation, or the application oteirpretatiol
of existing laws, may decrease the growth in the afsthe Internet or the Compasywebsite. The Company expects there will be areasing number of laws and regulati
pertaining to the Internet in the United States #imdughout the world. These laws or regulationy nedate to liability for information received froor transmitted over the Interr
online content regulation, user privacy, taxatiowl guality of products and services sold over thterhet. Moreover, the applicability to the Interioé existing laws governir
intellectual property ownership and infringememipyright, trademark, trade secret, obscenity, libeiployment, personal privacy and other issuesiéertain and developing. T
could decrease the demand for the Company’s predinctrease its costs or otherwise adversely affebusiness.

Regulations imposed by the Federal Trade Commigsiay adversely affect the growth of the Com’s Internet business or its marketing effoiffie Federal Trade Commiss
has proposed regulations regarding the collectimhuse of personal identifying information obtairfiexin individuals when accessing websites, withipalar emphasis on access
minors. These regulations may include requiremtivatsthe Company establish procedures to disclodenatify users of privacy and security policiebtan consent from users
collection and use of information and provide useith the ability to access, correct and deletespeal information stored by the Company. Theselatigns may also incluc
enforcement and redress provisions. Moreover, @vehe absence of those regulations, the FedeeleTCommission has begun investigations into theqy practices of oth
companies that collect information on the Inter@te investigation resulted in a consent decreemumthich an Internet company agreed to establisigrams to implement t
principles noted above. The Company may becomerty pa a similar investigation, or the Federal Tea@ommission's regulatory and enforcement effantsthose of othe
governmental bodies, may adversely affect its gttidi collect demographic and personal informafiom users, which could adversely affect its margefforts.

Unauthorized use of the Company'’s intellectual propby third parties may damage its brands.authorized use of the Compasyntellectual property by third parties may dan
its brands and its reputation and may likely resuli loss of customers. It may be possible fadtparties to obtain and use the Compartellectual property without authorizati
Third parties have in the past infringed or misappiated the Company’ intellectual property or similar proprietary righ The Company believes infringements

misappropriations will continue to occur in theufig. Furthermore, the validity, enforceability asmbpe of protection of intellectual property indmtetrelated industries is uncert.
and still evolving. The Company has been unablesgister certain of its intellectual property ims® foreign countries and furthermore, the lawsashe foreign countries ¢
uncertain or do not protect intellectual propeights to the same extent as do the laws of theedrtates.

Defending against intellectual property infringerhefaims could be expensive and, if the Compampissuccessful, could disrupt its ability to condbasinessThe Company h:
been unable to register certain of its intellecpraperties in some foreign countries, includint;800-Flowers.com”, “1-800-Flowers” and “800-FlowérThe Company cannot
certain that the products it sells, or servicesffiers, do not or will not infringe valid patentsademarks, copyrights or other intellectual propeights held by third parties. T
Company may be a party to legal proceedings anahgleelating to the intellectual property of othén@m time to time in the ordinary course of itssmess. The Company may in
substantial expense in defending against thesg-phirty infringement claims, regardless of their meSuccessful infringement claims against the Comipaay result in substant
monetary liability or may materially disrupt itsiity to conduct business.
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The Company does not collect sales or consumpdiestin some jurisdictionfn addition to the Compang’retail store operations, the Company collectsssat other similar tax
in states where the Compasycommerce channel has applicable nexus. Ourmsastervice and fulfilment networks, and any fertexpansion of those networks, along with ¢
aspects of our evolving business, may result intiadél sales and use tax obligatio@urrently, U.S. Supreme Court decisions restrietithposition of obligations to collect st
and local sales taxes with respect to remote sdf@sever, an increasing number of states have dere or adopted laws that attempt to impose dimigs on out-ofstate retailel
to collect taxes on their behakl. successful assertion by one or more states teatheuld collect sales or other taxes where weoda@m so could result in substantial tax liabit
including for past sales, penalties and interestyell as decrease our ability to compete withiti@uhl retailers, and otherwise harm our business.

A failure to integrate our acquisitions may cauke tesults of the acquired company, as well agdhelts of the Company to suf. The Company has opportunistically acquir
number of companies over the past several yeaditiddally the Company may look to acquire addiibnompanies in the future. As part of the acquisiprocess, the Compe
embarks upon a project management effort to integhee acquisition onto our information technol@ygtems and management processes. If we are @essfudcn integrating o
acquisitions, the results of our acquisitions maffes, management may have to divert valuable nessuto oversee and manage the acquisitions, thg&uy may have to expe
additional investments in the acquired companypigrade personnel and/or information technologyesystand the results of the Company may suffer.

A failure to dispose of assets or businesses imely manner may cause the results of the Compasyffer. The Company continues to evaluate the potenisalodition of asse
and businesses that may no longer help it meebjectives. When the Company decides to sell asseaisbusiness, it may encounter difficulty in fimgl buyers or alternative e
strategies on acceptable terms in a timely manvigich could delay the accomplishment of its stratedpjectives. Alternatively, the Company may dispof a business at a pric¢
on terms that are less than it had anticipatecerAftaching an agreement with a buyer or sellettferdisposition of a business, the Company isestitip satisfaction of prelosing
conditions, which may prevent the Company from cletimpy the transaction. Dispositions may also imeatontinued financial involvement in the diveskesiness, such as throt
continuing equity ownership, guarantees, indemmitieother financial obligations. Under these ageaments, performance by the divested businessether conditions outside t
Company'’s control could affect its future finanaiesults.

Product liability claims may subject the Companyricreased cost:Several of the products the Company sells, inclygerishable food and alcoholic beverage produetg expos
it to product liability claims in the event thatetlise or consumption of these products resultgligomal injury or property damage. Although the @any has not experienced i
material losses due to product liability claimsitde, it may be a party to product liability claimshe future and incur significant costs in thé#fense. Product liability claims ofi
create negative publicity, which could materialgntage the Compars/reputation and its brands. Although the Compaajntains insurance against product liability clairits
coverage may be inadequate to cover any liabilitisgy incur.

The price at which the Company’s Class A commoarksitdll trade may be highly volatile and may fluatier substantiallyThe stock market has from time to time experieryméck
and volume fluctuations that have affected the etgpkices of securities, particularly securitiecompanies with Internet operations. As a resaltestors may experience a mate
decline in the market price of the Company’s ClRgommon stock, regardless of the Compamyerating performance. In the past, followingqgus of volatility in the market pric
of a particular company's securities, securitiesslaction litigation has often been brought agaia company. The Company may become involvetiigitypeof litigation in the
future. Litigation of this type is often expensiaed diverts management's attention and resourcesaarid have a material adverse effect on the Cogipdusiness and its results
operations.
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Additional Information

The Companys internet address is www.1800flowers.com. We nwalkalable, through the investor relations tab ledadbn our website at www.1800flowersinc.com, actessul
Annual Report on Form 10-K, quarterly reports omnd.0-Q, current reports on FormkBand any amendments to those reports filed orished pursuant to Section 13(a) or 1
of the Securities Exchange Act of 1934 as sooreasanably practicable after they are electroniddég with or furnished to the Securities and Easbe Commission. All su
filings on our investor relations website are aafalié free of charge. (The information posted onGhepany’s website is not incorporated into thiswdal Report on Form 10-K.)

A copy of this Annual Report on Form 10-K is avhl&without charge upon written request to: Inveelations, 1-806-LOWERS.COM, Inc., One Old Country Road, Suite
Carle Place, NY 11514. In addition, the SEC mairga website (http://www.sec.gov) that contain®rey proxy and information statements, and othfarination regarding issue
that file electronically with the SEC.

Item 1B. Unresolved Staff Comments

We have received no written comments regardingcatnent or periodic reports from the staff of tHeCSthat were issued 180 days or more precedingritieof our fiscal year end
June 28, 2015 that remain unresolved.
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ltem2. PROPERTIES

The table below lists the Company’s propertiesuiae 28, 2015:

Square
Location Type Principal Use Footage Ownership
Jacksonville, FL Office and warehouse Distribution and administrative 180,00( owned
Miami, FL Office Administrative 90C leased
Lake Forest, IL Office, plant and warehousManufacturing, distribution and administrative 148,00 leased
Melrose Park, IL Office and warehouse Distribution, administrative and customer service 249,00 leased
Reno, NV Warehouse Distribution 70,00( leased
Carle Place, NY Office Headquarters 80,50( leased
Bethpage, NY Warehouse Storage 50C leased
New York, NY Office Administrative 3,70( leased
Cedar Falls, IA Office Administrative 3,30( leased
Akron, OH Office, plant and warehousManufacturing, distribution and administrative 189,00 leased
Cleveland, OH Warehouse Distribution (temporary replacement of Maple Hegfzcility due to fire 18,90( leased
Maple Heights, OH Warehouse Distribution (currently not in use due to fire) 341,80( leased
Obetz, OH Warehouse Distribution 176,00( leased
Twinsburg, OH Warehouse Distribution (temporary replacement of Maple Hegyfzcility due to fire 315,00( leased
Westerville, OH Office, plant and warehousManufacturing, distribution and administrative 86,00 owned
Burnley, UK Office Administrative 6,00( leased
Memphis, TN Warehouse Distribution 40,00( leased
Exeter, CA Warehouse Storage 75,00( leased
Fort Wayne, IN Warehouse Storage 50,00( leased
Hebron, OH Office, plant and warehousManufacturing, distribution and administrative 330,90( owned
Newark, OH Warehouse Storage 20,00( leased
Zanesville, OH Warehouse Storage 5,00( leased
Central Point, OR Warehouse Storage 17,00 leased
Eugene, OR Office Call Center 6,20 leased
Jackson County, OR Orchards Farming 1644 (acre: owned
Jackson County, OR Orchards Farming 41 (acres leased
Klamath Falls, OR Warehouse Storage 7,50 leased
Medford, OR Warehouse Storage 381,50 leased
Medford, OR Office, plant and warehousManufacturing, distribution and administrative 1,112,00 owned
Medford, OR Office Photo Studio 10,00 leased
Toughkenamon, PA Warehouse Storage 111,20 leased
East Wenatchee, WA Warehouse Storage 1,60 leased

In addition to the above properties, the Compaagde approximately 303,000 square feet for ownddanchised retail stores and local fulfillment tas with lease terms typica
ranging from 2 to 20 years. Some of its leasesigeofor a minimum rent plus a percentage rent bapeth sales after certain minimum thresholds ahéeged. The leases gener:
require the Company to pay insurance, utilities) estate taxes and repair and maintenance expdnsgsneral, our properties are well maintainetbcaiate and suitable for th
purposes.
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ltem 3. LEGAL PROCEEDINGS
From time to time, the Company is subject to lggateedings and claims arising in the ordinary sewf business:
In re Trilegiant Corporation, Inc. (Frank v.Trilegit Corporation, Inc., et al)

On November 10, 2010, a purported class action @inipwas filed in the United States District Cotot the Eastern District of New York naming then@uany (along wit
Trilegiant Corporation, Inc., Affinion, Inc. and @e Bank USA, N.A.) as defendants in an actionguting to assert claims against the Company altegialations arising under t
Connecticut Unfair Trade Practices Act ("CUTPA") @rg other statutes, and for breach of contractumjdst enrichment in connection with certain piatsaction marketir
practices in which certain of the Company's subsiéé previously engaged in with certain thakty vendors. On December 23, 2011, plaintiffcfike notice of voluntary dismis:
seeking to dismiss the entire action without prigiedThe court entered an Order on November 282 2@ismissing the case in its entirety. This caas subsequently refiled in 1
United States District Court for the District of @wecticut.

On March 6, 2012 and March 15, 2012, two additignajported class action complaints were filed ie tnited States District Court for the District @dnnecticut naming tl
Company and numerous other parties as defendaatsions purporting to assert claims substantgityilar to those asserted in the lawsuit filed avémber 10, 2010. In each c:
plaintiffs seek to have the respective case cedtifis a class action and seek restitution and ddmaeges, each in an amount in excess of $5.0omildn April 26, 2012, the tv
Connecticut cases were consolidated with a thisd gaeviously pending in the United States Distfiotrt for the District of Connecticut in which t@®mpany is not a party (t
"Consolidated Action"). A consolidated amended ctaimp was filed by plaintiffs on September 7, 20p8rporting to assert claims substantially simitathose originally asserte
The Company moved to dismiss the consolidated aeteadmplaint on December 7, 2012, which was sulesgtyrefiled at the direction of the Court on Jaryl6, 2013.

On December 5, 2012, the same plaintiff from thtgoacvoluntarily dismissed in the United StatestBis Court for the Eastern District of New Yorkefd a purported class act
complaint in the United States District Court fhetDistrict of Connecticut naming the Company antherous other parties as defendants, purportiragdert claims substantie
similar to those asserted in the consolidated aegrodmplaint (the “Frank Action”YOn January 23, 2013, plaintiffs in the Consolidafedion filed a motion to transfer a
consolidate the action filed on December 5, 201th thie Consolidated Action. The Company intenddefend each of these actions vigorously.

On January 31, 2013, the court issued an ordérde sause directing plaintiffs' counsel in the Fkréwtion, also counsel for plaintiffs in the Consiated Action, to show cause w
the Frank Action is distinguishable from the Cordaied Action such that it may be maintained desitie priorpending action doctrine. On June 13, 2013, thetassmed an ord
in the Frank Action suspending deadlines to anawép otherwise respond to the complaint until 2yslafter the court decides whether the Frank Actlwuld be consolidated w
the Consolidated Action. On July 24, 2013 the FrAgkion was reassigned to Judge Vanessa Bryanbrdefhom the Consolidated Action is currently pegdifor all furthe
proceedings. On August 14, 2013, other defenddatsd motion for clarification in the Frank Actisaquesting that Judge Bryant clarify the ordepeunsling deadlines.

On March 28, 2014, the Court issued a series afigsildisposing of all the pending motions in bdth Consolidated Action and the Frank Action. Amariger things, the Cot
dismissed several causes of action, leaving peralitlgim for CUTPA violations stemming from Trilegit's refund mitigation strategy and a claim for ungistichment. Thereaft:
the Court consolidated the Frank case into the @mtaed Action. On April 28, 2014 plaintiffs movédor leave to appeal the various rulings againstrtho the United States Cc
of Appeals for the Second Circuit and to have digldiinal judgment entered dismissing those clatimest the Court had ordered dismissed. The Comfiled/its Answer to th
Complaint on May 12, 2014. On March 26, 2015, ther€denied plaintiffs’ motions and the parties moev engaged in discovery.
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Edible Arrangements

On November 20, 2014, a complaint was filed inlthnited States District Court for the District of i@eecticut by Edible Arrangements LLC and Edibleaagements Internation
LLC, alleging that the Company’s use of the terrRauft Bouquets,” “Edible,” “Bouquet,” “Edible Fruiirrangements,” Edible Arrangements,” and “DoFruaitid its use of a <
petal pineapple slice design in connection with keing and selling edible fruit arrangements caotts trademark infringement, false designationoogin, dilution, an
contributory infringement under the federal Lanhaat, 29 USC § 1114 and 1125(a), common law unfampetition, and a violation of the Connecticut Unferade Practices Ac
Connecticut General Statutes § #®b (a). The Complaint alleges Edible Arrangeméats been damaged in the amount of $97,411,000 Cbheplaint requests a declarai
judgment in favor of Edible Arrangements, an injime against the Compa’s use of the terms and design, an accounting aychent of the Company’profits from its sale
edible fruit arrangements, a trebling of the Conymmprofits from such sales or of any damages sustiaby Edible Arrangements, punitive damages, attatneys'fees. Ol
November 24, 2014, the Complaint was amended toaalietach of contract claim for use of these teants the design, based on a contract that had beered by one of tt
Company’s remote subsidiaries prior to its acqgisiby the Company.

On January 29, 2015, the Plaintiffs amended the faint to add one of the Compasysubsidiaries and to claim its damages were $86]000. The Company filed an Answer
a Counterclaim on February 27, 2015. The Answeertssubstantial defenses, including fair use ley@Gbmpany of generic and descriptive terms, asessfy permitted under t
Lanham Act, invalidity of Edible Arrangementsademark registrations on grounds of fraud andemzark misuse, lack of exclusive rights on the parEdible Arrangement
functionality of the claimed design mark, acquieses estoppel, and Edible Arrangements’ use ofldiened trademarks in violation of the antitrust$a

The Counterclaim seeks a declaratory judgmentalf ¢d infringement and invalidity of claimed marksncellation of Edible Arrangementgqgistrations due to its fraud and mis
genericism, and lack of secondary meaning as totenmys deemed descriptive, and damages in an antolrg determined for violation of the antitrusoyisions of the feder
Sherman Act and the Connecticut Unfair Trade PeastAct.

Discovery has begun and Edible Arrangements fileabéion to dismiss the CompasySherman Act and Connecticut Unfair Trade Prasthet claims. The Company filed its bi
in opposition to the motion to dismiss on July 2015. The parties are awaiting a decision fromGbart. By Order dated May 4, 2015, the court ordexgohasing of the case
bifurcated the antitrust Counterclaim from the imjement claims.

The Company believes its Counterclaims to the Edistangementstlaims are meritorious and that there are substagi¢ifenses to both of the claims above and expecdsfen:
the claims vigorously.

There are no assurances that additional legalrectid@ll not be instituted in connection with ther@any’s former post-transaction marketing practingslving third party vendors
nor can we predict the outcome of any such legabmcAt this time, we are unable to estimate asjiils loss or range of possible loss for the afemtioned actions for various
reasons, including, among others: (i) the damagegtt are indeterminate, (ii) the proceedings athé very early stages and in the Frank v. Tr@degCorporation, Inc. matter, the
court has not yet ruled as to whether the clasdebencertified, and (iii) there is uncertainty &sthe outcome of pending motions. As a resuthefforegoing, we have determined
that the amount of possible loss or range of lessot reasonably estimable. However, legal matiegsinherently unpredictable and subject to sigaiit uncertainties, some of
which may be beyond our control.

ltem4. MINE SAFETY DISCLOSURES

Not applicable.
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EXECUTIVE OFFICERS OF THE REGISTRANT

The following individuals were serving as executbficers of the Company and certain of its sulzsidis on September 11, 2015:

Name Age Position with the Company

James F. McCann 64 Chairman of the Board and Chief Executive Officer
Christopher G. McCann 54 Director and President

Arnie Leap 47 Senior Vice President and Chief Information Officer

Gerard M. Gallagher 62 Senior Vice President, General Counsel, and Cotp&ecretary
Mark L. Nance 65 President, BloomNet

William E. Shea 56 Senior Vice President, Treasurer and Chief Finh@iiicer
David Taiclet 52 President, Gourmet Foods and Gift Baskets

Thomas Hartnett 52 President, Consumer Floral

James F. McCanrhas served as the Company's Chairman of the Boar€hief Executive Officer since inception. Mr. Mm@ has been in the floral industry since 1976 wien
began a retail chain of flower shops in the Newkvimetropolitan area. Mr. McCann is chairman ofltbard of directors of Willis Holdings Group andaislirector on the board of
directors for International Game Technology PLC @hé Scotts Miracle-Gro Company. James F. McCaitimeidrother of Christopher G. McCann, a Directud the President of
the Company.

Christopher G. McCanrnhas been the Company's President since Septemb@ra2@l prior to that had served as the Companyl®S¥ice President. Mr. McCann has bee
Director of the Company since inception. In Jung®@Mr. McCann was also named President of theaFBroup, which consists of the Consumer Floral BlubmNet Wire Servic
businesses. Mr. McCann is a member of the Boaftrustees of Marist College. Christopher G. McCasthe brother of James F. McCann, the Company'sr@aa of the Boar
and Chief Executive Officer.

Arnie Leaphas been the Company’s Chief Information OfficeceiNovember 2013. Mr. Leap served asBRecutive Vice President and Chief Technology @ffifor Direct Insit
Corp. from November 2000 until joining the Companir. Leap served in various positions with Diréwsite, including the Executive Vice President @inel Sales and Execut
Vice President Sales and Marketing. Mr. Leap'«fgamund includes senior management positions widr @0 years experience in the technology sector.

Gerard M. Gallagherhas been the CompamsySenior Vice President, General Counsel and CatpdBecretary since August 1999 and has been prgviegal services to tl
Company since its inception. Mr. Gallagher is therfder and a managing partner in the law firm @hka, Walker, Bianco and Plastaras, based in Minédéw York, specializir
in corporate, litigation and intellectual propentatters since 1993. Mr. Gallagher is duly admittegractice before the New York State Courts ardUhited States District Cou
of both the Eastern District and Southern DisoicNew York.

Mark L. Nancehas been President of BloomNet since August 20@6orB holding his current position, Mr. Nance waSemior Vice President, Sales and Marketing foroBible

after joining us in December 2004. Before joinirgg Mr. Nance was an Executive Vice President ante@é Manager with Teleflora, LLC from November 2amtil June 2004 ai
held various senior level positions at Americanr&l&ervices, Inc. from 1983 to 2000.
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William E. Sheahas been the CompasySenior Vice President, Treasurer and Chief Fish@fficer since September 2000. Before holding drrent position, Mr. Shea was Vv
President of Finance and Corporate Controller gfiemg the Company in April 1996. From 1980 ufiining the Company, Mr. Shea was a certified pultcountant with Ernst
Young LLP.

David Taiclethas been the CompawyPresident of Gourmet Foods and Gift Baskets sinoe 2009. Mr. Taiclet served as Chief Executiffic€ of the Fannie May Confectio
Brands from April 2006 to June 2009. Prior therat@l commencing in January 1995, Mr. Taiclet wasog=Qunder of a business that ultimately became knasvfrannie Me
Confections Brands, Inc. (formerly Alpine Confeaso Inc.), a multi-branded and mutfiannel retailer, manufacturer, and distributocaffectionery and specialty food produ
From May 1991 to January 1995, Mr. Taiclet senred variety of management positions with Cargilt, lincluding the Strategy and Business Developr@gatip. Cargill, Inc. is &
international marketer, processor and distribufofood, financial and industrial products. Mr. Tleicalso served four years of active duty in th&.UArmy, attaining the rank
Captain.

Thomas Har t netthas been the CompamsyPresident of Consumer Floral since October 2Bié&viously, he was the Company's SVP and CFO o€tresumer Floral Brand sir
April 2010. Mr. Hartnett had previously served las €ompany's SVP and COO of the Consumer Floraidfiamm June 2006 through April 2010. Prior to ttake, Mr. Hartnett we
Senior Vice President of Retail and Fulfillmentrfr&geptember 2000. Before holding these positions,Hdrtnett held various positions within the Compaince joining in 199
including Controller, Director of Store OperatioMsce President of Retail Operations and Vice Fiesi of Strategic Development. Prior to joining @empany, Mr. Hartnett was
certified public accountant with Ernst & Young LLP.
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PART Il

Item  MARKET FOR REGISTRANT'S COMMON EQUITY, RELATED STOC KHOLDER MATTERS AND ISSUER PURCHASES OF EQUITY SECURITIES
5.

Market Information
1-800-FLOWERS.COM's Class A common stock tradeJlba NASDAQ Global Select Market under the tickembpl “FLWS.” There is no established public tradimgrket for

the Company’s Class B common stock. The followatgje sets forth the reported high and low saleseprior the Company’s Class A common stock for eddhe fiscal quarters
during the fiscal years ended June 28, 2015 anel 28n2014.

High Low
Year ended June 28, 2015
June 30, 2014 — September 28, 2014 $ 7.4¢ $ 4.9¢
September 29, 2014 — December 28, 2014 $ 931 $ 7.1z
December 29, 2014 — March 29, 2015 $ 13.4¢  $ 7.08
March 30, 2015 — June 28, 2015 $ 13.1¢  $ 9.3¢
Year ended June 29, 2014
July 1, 2013 — September 29, 2013 $ 711 $ 5.1¢F
September 30, 2013 — December 29, 2013 $ 57t % 4.52
December 30, 2013 — March 30, 2014 $ 5.8¢ $ 4.68
March 31, 2014 — June 29, 2014 $ 59t $ 4.91

Rights of Common Stock

Holders of Class A common stock generally havestrae rights as the holders of Class B common stoaept that holders of Class A common stock hamsevote per share and
holders of Class B common stock have 10 votes pareson all matters submitted to the vote of stotddrs. Holders of Class A common stock and Clagfmon stock
generally vote together as a single class on aflersapresented to the stockholders for their wotapproval, except as may be required by Delaveave Class B common stock
may be converted into Class A common stock at ang bn a one-for-one share basis. Each share ss@acommon stock will automatically convert inteecshare of Class A
common stock upon its transfer, with limited exdeps. During fiscal 2015, 2,748,550 shares of CEasemmon stock were converted into shares of Gdassmmon stock.

Holders

As of September 1, 2015, there were approximatg&® 2ockholders of record of the Companglass A common stock, although the Company bedigiat there is a significan
larger number of beneficial owners. As of Septenih@015, there were approximately 13 stockholdérecord of the Company’s Class B common stock.

Dividend Policy

The Company has never declared or paid any cagtedis on its Class A or Class B common stockh@lgh the Company has no current intent to dch&Cobmpany may choo
at some future date, to use some portion of itk &@sthe purpose of cash dividends.

Purchases of Equity Securities by the Issuer
The Company has a stock repurchase plan througthvghirchases can be made from time to time in ple& onarket and through privately negotiated tratisas, subject to gene
market conditions. The repurchase program is fiedndilizing available cash. In June 2015, the Camys Board of Directors authorized an increase of $@on to its stocl

repurchase plan. The Company repurchased a to#l.4fmillion (1,056,038 shares), $8.3 million @15206 shares) and $9.6 million (2,490,065 shateshg the fiscal years enc
June 28, 2015, June 29, 2014 and June 30, 20p&cteeely, under this program. As of June 28, 2@%,.3 million remains authorized under the plan.
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The following table sets forth, for the months ated, the Company’purchase of common stock during the fiscal yaded June 28, 2015, which includes the period 30n201-
through June 28, 2015:

Dollar Value of
Shares that May
Yet Be
Purchased

Total Number of
Shares

Purchased as

Part of Publicly

Total Number of Average Price Announced Under the Plans
Shares Paid Per Share Plans or or Programs (in
Period Purchased (1) Programs thousands)
(in thousands, except average price paid per share)
6/30/14 — 7/27/14 86.¢ $ 5.5¢ 86 $ 10,14¢
7/28/13 - 8/31/14 92¢ % 5.14 92¢ $ 9,66¢
9/1/14 — 9/28/14 318 $ 5.44 U 9,492
9/29/14 — 10/26/14 - - - 8 9,497
10/27/14 — 11/23/14 4162 $ 8.0z 4162 $ 6,152
11/24/14 - 12/28/14 67.¢ $ 7.7¢ 67.€ $ 5,621
12/29/14 — 1/25/15 724 $ 7.5¢ 724 % 5,07(
1/26/15 - 2/22/15 225 % 7.4C 225 % 4,90:
2/23/15 — 3/29/15 - - - % 4,90:
3/30/15 - 4/26/15 - - - 8 4,90:
4/27/15 — 5/24/15 75¢ % 9.8C 75¢ % 4,157
5/25/15 — 6/28/15 189.¢ $ 9.9C 189.¢ $ 27,27
Total 1,056.( $ 7.9C 1,056.(

(1) Average price per share excludes commissiod#rer transaction fees.
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ltem6. SELECTED FINANCIAL DATA

The selected consolidated statement of operatiatasfdr the years ended June 28, 2015, June 28,&td June 30, 2013 and the consolidated balamet dhta as of June 28, 2!
and June 29, 2014, have been derived from the Qwmyipaudited consolidated financial statementsuidetl elsewhere in this Annual Report on FormK10Fhe selecte
consolidated statement of operations data for daesyended July 1, 2012 and July 3, 2011, andefeeted consolidated balance sheet data as of3alyrgd13, July 1, 2012 and J
3, 2011, are derived from the Company’s auditedsabdated financial statements which are not inetlih this Annual Report on Form 10-K.

The following tables summarize the Compangbnsolidated statement of operations and balsineet data. The Company acquired Harry & Davidapt&mber 2014, 16 franchis
stores from GB Chocolates on June 27, 2014, iEloriDecember 2013, Pingg Corp in May 2013 (disgasfein June 2015), Flowerama in August 2011, Btetionery, Inc. in Ma
2011 (disposed of in June 2015) and Mrs. BeasI®akery LLC in March 2011. The following financidhta reflects the results of operations of thedssidiaries since the
respective dates of acquisition. On September 1 2he Company completed the sale of certain asgéts wine fulfillment services business opedaty its Winetasting Netwo
subsidiary. During the fourth quarter of fiscal 30the Company made the strategic decision to tites eecommerce and procurement businesses of its Wiiregaketwork
subsidiary in order to focus on growth opportusitie its Gourmet Foods and Gift Baskets businegsisat. The Company closed on the sale of its Watietg Network business
December 31, 2013. As a result, the Company hasifitd the results of its wine fulfillment servicbusiness as a discontinued operation for fisgd22nd 2011, and the result:
the eeommerce and procurement businesses as discontopedtions for fiscal 2014, 2013, 2012 and 2014is Tnformation should be read together with thecdssion i
"Management's Discussion and Analysis of FinarC@idition and Results of Operations" and the Comfgaconsolidated financial statements and notesosetstatements incluc
elsewhere in this Annual Report on Form 10-K.

Years ended
June 28, June 29, June 30, July 1, July 3,
2015 2014 2013 2012 2011
(in thousands, except per share data)

Consolidated Statement of Operations Date

Net revenue $ 1,121,500 $ 756,34 $ 735,490 $ 707,510 $ 661,38¢
Cost of revenues 634,31 440,67. 430,30! 414,94( 386,29¢
Gross profit 487,19! 315,67¢ 305,19: 292,57 275,09:
Operating expenses:
Marketing and sales 299,80: 194,84 186,72( 181,19¢ 171,96(
Technology and development 34,74¢ 22,51¢ 21,70( 20,42¢ 20,10¢
General and administrative 85,90¢ 54,75¢ 52,18¢ 51,47« 48,70:
Depreciation and amortization 29,12« 19,84¢ 18,79¢ 19,54( 20,231
Total operating expenses 449,57¢ 291,96 279,40¢ 272,63¢ 261,00
Gain on sale of stores - - - 3,78¢ -
Operating income 37,617 23,70¢ 25,78¢ 23,72% 14,08¢
Interest expense and other, net 7,302 1,351 991 2,63 3,99:
Income from continuing operations before incomesax 30,31« 22,34¢ 24,79t 21,09: 10,09¢
Income tax expense from continuing operations 10,93( 8,40: 9,07 7,771 3,90:
Income from continuing operations 19,38¢ 13,94¢ 15,72: 13,32: 6,19(
Income (loss) from discontinued operations, nearf - 72¢ (3,407 4,32¢ (46¢)
Net income 19,38¢ 14,67 12,32 17,64¢ 5,722
Less: Net loss attributable to noncontrolling ietgr (903) (697) - - -
Net income attributable tc-800-FLOWERS.COM, Inc. $ 20,28° $ 1537: $ 1232 $ 17,64¢ $ 5,722

Basic net income (loss) per common share attrithe tabl-800-
FLOWERS.COM, Inc.

From continuing operations $ 031 $ 02: $ 024 $ 021 $ 0.1C
From discontinued operations $ 0.0C $ 0.01 (0.05) 0.07 (0.01)
Basic net income per common share $ 031 $ 024 $ 0.1¢ % 027 $ 0.0¢
Diluted net income (loss) per common share attaibletto 1-800-
FLOWERS.COM, Inc.
From continuing operations $ 03C $ 02z $ 024 $ 0.2 $ 0.1C
From discontinued operations $ 0.0C $ 0.01 (0.05) 0.07 (0.07)
Diluted net income per common share $ 03C $ 0.2 $ 0.1¢ $ 027 $ 0.0¢
Weighted average shares used in the calculatioetahcome (loss) pe
common share:
Basic 64,97¢ 64,03t 64,36¢ 64,697 64,00:
Diluted 67,60z 66,46( 66,79: 66,23¢ 65,15:
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As of

June 28, June 29, June 30, July 1, July 3,
2015 2014 2013 2012 2011
(in thousands)
Consolidated Balance Sheet Data:
Cash and cash equivalents $ 2794C % 520 $ 154 28,85¢ 21,44:
Working capital 36,36: 17,51 16,88¢ 29,72: 17,30:
Total assets 501,94t 267,56¢ 250,07: 262,21 259,07!
Long-term liabilities 168,08: 7,144 5,03¢ 17,08( 32,24
Total 1-800-FLOWERS.COM, Inc. stockholders' equity 208,44¢ 183,22¢ 169,27: 161,74¢ 142,51:
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ltem7. MANAGEMENT'S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS

This “Management’s Discussion and Analysis of FiriahCondition and Results of OperationdVID&A) is intended to provide an understanding of 6nancial condition, chanc
in financial condition, cash flow, liquidity and selts of operationsThe following MD&A discussion should be read in joowtion with the consolidated financial statemeaits
notes to those statements that appear elsewhetigisr-orm 10-K. The following discussion containsmard-looking statements that reflect the Compamlans, estimates a
beliefs. The Company’s actual results could diffexterially from those discussed in the forwéodking statements. Factors that could cause otridmite to any differences incluc
but are not limited to, those discussed under #yion “Forward-Looking Information” and under ltehA — “Risk Factors.”

Description of Business

1-800-FLOWERS.COM, Inc._ -BOOFLOWERS.COM, Inc. is the world's leading florist and gift shopor nearly 40 years, 1-800-FLOWERS® {800-356-9377 or
www.1800flowers.com has been helping deliver smiles for our custonagtis gifts for every occasion, including freshvllers and the finest selection of plants, gift béskgourme
foods, confections, candles, balloons and plusfiestianimals. As always, our 100% Smile Guarant®&a@ks every gift._-BOOFLOWERS.COM was recently named in Inter
Retailer’'s 2016 Top Mobile 500 as one of the warld@ading mobile commerce sites. Additionally, @@mpany was included in Internet Retailer's 201% 560 for fast growing e-
commerce companies. In 2015800FLOWERS.COM was named a winner of the “Best Companies to Warkn New York State’award by The New York Society for Hurr
Resource Management (NYS-SHRM)}:8Q0-FLOWERS.COM was awarded the 2014 Silver Stevie Award, recaggizhe organization's outstanding Customer Serwige
commitment to our 100% Smile Guarantee®80D-FLOWERS.COM received a Gold Award for Best User Experienca dobile Optimized Site for the 201Horizon Interactiv
Awards.

The Company’'s BloomNet® international floral wirergice (_www.mybloomnet.net provides a broad range of quality products antliesadded services designed to t
professional florists grow their businesses prbfitaThe_t800-FLOWERS.COM‘Gift Shop” also includes gourmet gifts such asnpitam, gift-quality fruits and other gourmet ite
from Harry & David® (_1877-32212000r www.harryanddavid.corjy popcorn and specialty treats from The Popcortdra®( 1:800-541-2676 or www.thepopcornfactory.com
cookies and baked gifts from Cheryl's® _¢800-4438124 or www.cheryls.com); premium chocolates and confections from Fanniay® ( www.fanniemay.comanc
www.harrylondon.com); gift baskets and towers from 1-800- Baskets.cam@vw.1800baskets.coim premium English muffins and other breakfasttséeom Wolferman's (1-800-
999-1910 or_www.wolfermans.coi carved fresh fruit arrangements from FruitBougumm (_www.fruitbouguets.cory and top quality steaks and chops from Stock 3@rd
( www.stockyards.com

On September 30, 2014, the Company completed ggisition of Harry & David, a leading multi-channgpecialty retailer and producer of branded premgifiaquality fruit,
gourmet food products and other gifts marketed vtttz Harry & David®, Wolferman’s® and Cushman'&®ands. The transaction, at a purchase price a.$Irillion, include:
the Harry & Davids brands and websites as well as its headquamearsjfacturing and distribution facilities and onalsin Medford, Oregon, a warehouse and distriloufdeility in
Hebron, Ohio and 48 Harry & David retail storesatae throughout the country. Harry & Daddevenues were approximately $386 million in fi14, with Adjusted EBITDA ¢
approximately $28 million.

Including the contribution of Harry & David from @aof acquisition, the Company generated total ahnat revenues of $1.12 billion and Adjusted EBA Bf $95.3 million fol
fiscal 2015 (excluding stock based compensati@mstction/integration costs and purchase accouatipgstments related to the Harry & David acquisitand the impact of t
Fannie May warehouse fire). It should be noted thatrevenue and Adjusted EBITDA for fiscal 2015miu include the results of Harry & David for thecal first quarter of tt
year, which is typically its lowest in terms of eswes and includes significant losses due to thsosrlity of its business. The historical resuftdHarry & David, as well ¢
applicable pro forma results are included in thenfany’s Form 8-K/A filed on December 16, 2014.

In order to finance the acquisition, on Septemlizr2®14, the Company entered into a Credit Agre¢mith JPMorgan Chase Bank as administrative agemt,a group of lende
(the “2014 Credit Facility”), consisting of a $182million five-year term loan (the “Term Loan”) wiita maturity date of September 30, 2019, and telpinus revolving crec
facility (the “Revolver”),with a seasonally adjusted limit ranging from $00@ $200.0 million, which may be used for workirapital (subject to the applicable sublimit) andeya
corporate purposes.
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On November 27, 2014, a fire occurred at the Corylpaviaple Heights, Ohio warehouse and distributaarility. While the fire did not cause any injurigke building was severe
damaged, rendering it inoperable for the key cae014 holiday season, and all Fannie May andyHayndon confections in the facility were destroyAd a result, the Compa
had limited supplies of its Fannie May Fine Chotegaand Harry London Chocolates products availebiis retail stores as well as for its ecommence wholesale channels dur
the holiday season. While the Company implementatimgency plans to increase production for FarMay Fine Chocolates and Harry London Chocolatesiymts at it
production facility in Canton, Ohio and to shifthousing and distribution operations to alteri@iepany facilities, product availability was sevgiénited impacting revenue a
earnings during the fiscal second and third quaméfiscal 2015The Company does not believe that there will be fanther significant impact on revenues from tlsue beyor
the year ended June 28, 2015.

The impact of lost sales related to the fire wasreged to be $17.3 million during the year endedel28, 2015, with corresponding loss of incomenfamntinuing operations befc
income taxes of $6.6 million. While no insuranceaweries have been recorded to date related teébss, the Company expects that its property asghbss interruption insurar
will cover these losses.

During the fourth quarter of fiscal 2013, the Companade the strategic decision to divest tlrmemerce and procurement businesses of its Wiggasetwork subsidiary in ord
to focus on growth opportunities in its Gourmet &and Gift Baskets business segment. The Compasgccon the sale of its Winetasting Network bussnen December 31, 20
The Company has classified the results of the eateroe and procurement business of The Winetastatgdtk as a discontinued operation for the fiseglrg 2014 and 2013.

As a provider of gifts to consumers and wholesdiersesale to consumers, the Company is subjechamges in consumer confidence and the economiit@ms that impact o
customers. Demand for the Companproducts is affected by the financial health of customers, which, in turn, is influenced by nesaeconomic issues such as unemployr
fuel and energy costs, trends in the housing mankeétavailability of consumer credit. While consusn@ppear more upbeat about the economy, duringstiest economic downtu
the demand for our products had been adverselytaifeby the reduction in consumer spending, ancCtirapany expects that its revenues will continueg@losely tied to chanc
in consumer sentiment.

Fiscal 2015 was a transformative year for the Comp@he acquisition of the iconic Harry & David bds helped the Company to extend its position EBsding, omniehanne
provider of top quality gifts that resonate withr @ustomers for all of their celebratory occasicFtss acquisition combined with continued orgamprovement within all segmel
of the Companys core businesses have resulted in a businessdixge®d.1 billion in revenue during fiscal 2015. whver, fiscal 2105 was not without its challengés, mos
significant of which was the Maple Heights, Ohiorelzouse fire on Thanksgiving Day which destroyedtnod Fannie Mays inventory, which was at its annual peak in pratar
for the upcoming Holidays. As a result, the Comphast limited supplies of its Fannie May chocolatedoicts available in its retail stores as well@sits ecommerce and wholes:
channels during the holiday season. While the Copamediately implemented contingency plans taease production at its facility in Canton, Ohinddo shift warehousir
and distribution operations to alternate facilitipgoduct availability was severely limited. In &éh to the fire, the Company effectively steersdway through the challenging ¢
placement of Valenting’ Day, which moved from Friday in fiscal 2014 totuday in fiscal 2015. This shift presented notyolugistical challenges related to Friday/Satu
deliveries, but also impacts overall demand asooosts have more gifting options, such as dining wben Valentine’s Day falls on a weekend.

Recognizing the need to balance the Company's shdriongterm operating and financial objectives, the prinabjectives during fiscal 2016 are to generatesiaatl earning
growth under a strategy which minimizes risk byusiog on achieving moderate revenue growth fromCibepanys core businesses, while driving synergistic opputies from th
acquisition of Harry & David which are expecteddenerate $15 million in operating synergies ove3-year period and contribute significant, mualtiannel revenue grow
synergies. Tempered by the current economic clintateng fiscal 2016, the Company said it expectadhieve consolidated revenue growth for the yrearrange of five-tsevel
percent, compared with revenues of $1.12 billigmoreed for fiscal 2015. In terms of bottdine results, the Company expects to grow EBITD/Aragimately 10% and EPS
excess of 20 percent, compared with pro forma 3845 Adjusted EBITDA* of $80.5 million and prorfma fiscal 2015 Adjusted EPS* of $0.33 per dilusbédre. (*Pro forma fisc
2015 Adjusted EBITDA and Adjusted EPS include saabtpsses associated with Harry & David that aseiired in its fiscal 2015 first quarter. Theseséxsswere not captured in
Company'’s fiscal 2015 results due to the closéefacquisition on September 30, 2014.)
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When the Company launched its integration effastsHarry & David in January of 2015, it createdadlkencompassing program designed to look at how thep@ay can enhan
all aspects of its business. As a result of thigra@ch, workstreams in areas including marketing) merchandising, manufacturing, distribution, fioenand human resources
focusing on identifying and achieving a numbemitiatives that will enable it to drive enhanceg &nd bottom-line growth in fiscal 2016, including:

e Cost synergy opportunities— where the Company has made significant headwayrtsaidentifying and implementing the programs tivat expected to drive $15 million
synergies over the next three year. While we caetiio focus on capturing these cost synergieCtimpany is also working on revenue opportunitiesrgas such as:

e Our combinectustomer database- where we have new software tools that can helgCttrapany to significantly enhance the relevancywofmarketing messages so
we can expand and deepen our relationships witbuk®mers in our significant database;

e Ourmulti-brand website — launched in fiscal 2015, the Company is now fomuits marketing efforts on developing and growitsgmulti-branded customeiproviding fol
increased customer counts and purchase frequeraygth increased penetration of its suite of flenadl food gift products, including the recently dced Harry & Davic
brand. Through the multi-brand website, the Compiangreating a onstop gift shop featuring all of our brands withiagée shopping cart, a single address book
Celebrations Rewards and Reminders programs ar@elebrations Passport free shipping program dealigned to ease the customers’ gifting experieanue,

e OurMass-Channel- where the Company can leverage its wholesaleuatcelationships along with our manufacturing dalittes and expandegroduction capacities
grow our business with brands like Moose Munch, ffaban’s, the Popcorn Factory and Harry London.

The Company believes that these initiatives andatginued focus on the following core values @iilve long-term profitable growth:

e Know and Take Care of Our Custon— by providing the right products and the best sewiwith consistent, excellent quality and valubetp them express themsel
and deliver smiles. 1-80BLOWERS.COM was awarded the 2014 Silver Stevie Awegcognizing the organization's outstanding QustoService and commitment
our 100% Smile Guarantee. 1-800-FLOWERS.COM igréEXCELLENT” by StellaService.

e Maintain and enhance our Financial Strength andxiidity - by seeking ways to reduce our operating costs veliingthening our balance sheet and adding fléyi
to our capital structure. During fiscal 2015, then@pany completed the purchase of Harry & David ianatder to finance the acquisition entered intvedit agreeme
consisting of a term-loan and a new revolving dréadiility, assuring capital availability and fueufiexibility.

e Continue to Innovate and Invest for the Futar®y investing in technology and new growth oppuoittas 1-800-FLOWERS.COM was included in Internetdler’s
2016 Top Mobile 500 as one of the world’s leadingpite commerce sites. Additionally, the Company wasuded in Internet Retailes’2015 Top 500 for fast growi
e-commerce companies. 1-8BOOWERS.COM received a Gold Award for Best User éignce on a Mobile Optimized Site for the 2013iktam Interactive Award
In 2015, 1-800-FLOWERS.COM was named a winner ef‘“Best Companies to Work for in New York Statbvard by The New York Society for Human Reso
Management (NYS-SHRM), demonstrating its investnieiits employees.
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Faced with a still challenging economic climategsi strategic investments, coupled with improvedwufaeturing and labor efficiency plans and morgéted and efficiel
advertising spend, will not only generate revent@wth and consumer loyalty but position the Comptmwchieve its strategic, financial and operatiaigectives in the comir
year, which in turn will build shareholder valu

Category Information
The following table presents the net revenues,sgposfit and category contribution margin from eaftthe Company business segments, as well as consolidated EBIdiR
Adjusted EBITDA. As noted previously, the Compang‘sommerce and procurement businesses of its Wiirggasetwork subsidiary, which had previously beeduded within it

Gourmet Foods & Gift Baskets category, have beassdied as discontinued operations and therefeekided from category information below for fis@)14 and 2013. (Due
certain one-time items, the following Non-GAAP raciiation tables have been included within MD&A.)

34




Years Ended

Impact of
Purchase
Impact of  Accounting
Purchase Adjustment June 28,
Accounting for 2015
Impact of  Adjustment  Inventory Impact of  Impactof Impactof Adjusted June
June 28, Warehouse to Deferred Fair Value Acquisition Integration Severanc Net June 29 % 30,201 %
2015 Fire Revenue Step-Up Costs Costs Costs Revenue 2014  Change 3 Change
(dollars in thousands
Net revenues from
continuing
operations:
1-800-
Flowers.com
Consumer
Floral $ 422,19¢ $ - $ - $ - $ - $ -3 - $ 422,19¢ $421,33¢ 0.2% $411,52¢ 2.4%
BloomNet Wire
Service 85,96¢ 35C - - - - - 86,31¢ 84,19¢ 2.5% 81,82: 2.5%
Gourmet Food
& Gift Baskets ~ 613,95: 16,93« 1,621 - - - - 632,50 251,99( 151.(% 243,22! 3.6%
Corporate 1,02( - - - - - - 1,02( 797 28.(% 78¢ 1.C%
Intercompany
eliminations (1,634 - - - - - - (1,634 (1,979 17.%9% _ (1,86%) (6.0%)
Total net revenues
from continuing
operations $1,121500 $ 17,28 $ 1,621 $ - 3 - 3 - 8 - $1,140,41 $756,34! 50.606 $735,49° 2.8%
Gross profit from
continuing
operations:
1-800-
Flowers.com
Consumer
Floral $ 16567 $ - % b - 3% - 3% b - $ 165,67 $164,79: 0.5% $163,72t 0.7%
39.2% - - - - - - 39.2% 39.1% 39.8%
BloomNet Wire
Service 47,92: 70 - - - - - 47,99: 44,90( 6.S% 41,67 7.7%
55.1% - - - - - - 55.6% 53.2% 50.9%
Gourmet Food
& Gift Baskets ~ 272,69( 6,74% 1,621 4,76( - - - 285,81(  105,09: 172.(% 98,83¢ 6.2%
44.2% - - - - - - 45.2% 41.7% 40.6%
Corporate (*) 904 - - - - - - 904 88¢ 1.7% 95¢ (6.7%)
88.6% - - - - - - 88.€% 111.5%
Total gross profit
from continuing
operations $ 487,19' $ 6,81t $ 1621 $ 4,76C  $ - % = 8 - $ 500,39: $315,67: 58.50% $305,19: 3.4%
43.%% 39.4% 100.(% 100.(% 0.C% 0.C% 0.C% 43.%% 41.704 41.5
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Years Ended

Impact of
Purchase
Impact of  Accounting
Purchase Adjustment June 28,
Accounting for 2015
Impact of Adjustment Inventory Impact of  Impact of Impact of Adjusted June
June 28 Warehouse to Deferred Fair Value Acquisition Integration Severanc Net June 29 % 30, 201 %
2015 Fire Revenue Step-Up Costs Costs Costs Revenue 2014 Change 3 Change
(dollars in thousands
EBITDA from continuing
operations, excluding
stock- based compensatio
Category Contribution
Margin from continuing
operations:
1-800-Flowers.com
Consumer Floral $ 43,52¢ $ - % - % = | 63 5 63 - % - $ 43,52¢ $40,25: 8.1% $ 47,19¢  (14.7%)
BloomNet Wire Servic  29,39¢ 70 - - - - - 29,46¢ 26,71t 10.2% 25,61 4.2%
Gourmet Food & Gift
Baskets 74,88¢ 6,48¢ 1,621 4,76( 1,23¢ - 1,98¢ 90,98:  27,12:  235.09% _20,34f 33.2%
Category Contribution
Margin Subtotal 147,81t 6,55¢ 1,621 4,76( 1,23¢ - 1,98¢  163,98(  94,08¢ 74.2% 93,14¢ 1.C%
Corporate (*) (81,079 - - - 2,91( 3,03¢ 46 (74,659 (50,53Y) -47.7% (48,56%)  (4.1%)
EBITDA from continuing
operations $ 66,74, $ 6,55¢ $ 1,621 $ 4,76C $ 4,14t $ 303¢ $ 2451 $ 89,320 $4355¢ 105.1% 44,58« (2.3%)
Add: Stock-based
compensation 5,962 - - - - - - 5,962 4,66¢ 27.8% 4,28 8.2%

EBITDA from continuing
operations, excluding
stock-based compensatior $ 72,70{ $ 6,55¢ $ 1,621 $ 4,76 $ 4,148 $ 303 $ 2457 $ 9528¢ §$48,21¢ 97.6% 48,861 (1.3%
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Rec onciliation of net income from continuing opertio ns to adjusted net income from continuing operaons attributable to 1-800-FLOWERS.COM, Inc.:

Year Ended
June 28, June 29, June 30,
2015 2014 2013
(in thousands, except per share d:
Income from continuing operations $ 19,38¢ $ 13,94¢ $ 15,722
Less: Net loss attributable to noncontrolling iettr (903 (697) -
Income from continuing operations attributable to 2800-FLOWERS.COM, Inc. 20,287 14,64: 15,72:
Add: Impact of warehouse fire, net of tax 4,18¢ - -
Add: Purchase accounting adjustment to deferreeime, net of tax 1,03¢ - -
Add: Purchase accounting adjustment for inventaiyalue step- up, net of tax 3,04z - -
Add: Acquisition costs, net of tax 2,65( = =
Add: Integration costs, net of tax 1,942 - -
Add: Severance costs, net of tax 1,57(C - -
Adjusted income from continuing operations attributable to 1-800-FLOWERS.COM, Inc. $ 34,71¢ % 14.64: $ 15,72:
Less: Income attributable to Harry & David 18,80+ - -
Adjusted income from continuing operations attributable to 1-800-FLOWERS.CO M, Inc.,
excluding income attributable to Harry & David 1591 $ 1464: $ 15,72;
Income per common share from continuing operationattributable to 1-800FLOWERS.COM,
Inc.
Basic $ 031 $ 02: $ 0.24
Diluted $ 03C $ 02z $ 0.24
Adjusted net income per common share from continuig operations attributable to 1-800-
FLOWERS.COM, Inc.
Basic $ 05 $ 02 $ 0.24
Diluted $ 051 $ 02z $ 0.24
Adjusted net income per common share from continuig operations attributable to 1-800-
FLOWERS.COM, Inc., excluding income attributableto Harry & David
Basic $ 024 $ 02 $ 0.24
Diluted $ 024 $ 02z $ 0.24
Weighted average shares used in the ¢ alculation nét income and adjusted net income per
common share from continuing operations attributabé to 1-800-FLOWERS.COM, Inc
Basic 64,97¢ 64,03t 64,36¢
Diluted 67,60: 66,46( 66,79:
Years Ended
June 28, June 29, June 30,
Discontinued operations: 2015 2014 2013
(dollars in thousands
Net revenues from discontinued operations $ - 8 1,66¢ $ 5,15¢
Gross profit from discontinued operations $ - % 42¢ % 14¢
EBITDA from discontinued operations $ - 3 866 $ (2,769
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Reconciliation of income from continuing operationsattributable to 1-800-Flowers.com, Inc. to Adjustd EBITDA from Continuing Operations, excluding stok-based
compensation(**) and EBITDA attributable to Harry & David:

Year Ended
June 28, June 29, June 30,
2015 2014 2013
(in thousands

Income from continuing operations attributable #80D-FLOWERS.COM, Inc. $ 20,287 $ 14,64: $ 15,72
Add:

Interest expense and other, net 7,30¢ 1,357 991

Depreciation and amortization 29,12¢ 19,84¢ 18,79¢

Income tax expense 10,93( 8,40: 9,07¢
Less:

Net loss attributable to noncontrolling interest (90%) (697) -
EBITDA from continuing operations 66,74. 43,55¢ 44,58«

Add: Stock-based compensation 5,96: 4,66¢ 4,28:¢
EBITDA from continuing operations, excluding stockbased compensation 72,70 48,21t  $ 48,86"

Add: Impact of warehouse fire 6,55¢ -

Add: Purchase accounting adjustment to deferreeimes 1,621 -

Add: Purchase accounting adjustment for inventaiyvalue step-up 4,76( -

Add: Acquisition costs 4,14¢ -

Add: Integration costs 3,03¢ -

Add: Severance costs 2,45 -
Adjusted EBITDA from continuing operations, excluding stock-based compensation $ 95,28: $ 48,21¢  $ 48,86°

Less: EBITDA attributable to Harry & David 41,49 - -
Adjusted EBITDA from continuing operations, excluding stock-based compensation and
EBITDA attributable to Harry & David $ 5378° $ 4821t $ 48,86

(*) Corporate expenses consist of the Company's eisergtared service cost centers, and include, amibreg items, Information Technology, Human Resesréccounting ar
Finance, Legal, Executive and Customer Service&Zdanctions, as well as Sto8lased Compensation, and during the year ended2Br&#)15 acquisition and integration c
(including severance) related to the acquisitiotdafry & David, in the amount of $9.6 million. Irder to leverage the Company's infrastructure,etiesctions are operat
under a centralized management platform, providimgport services throughout the organization. Tdgtscof these functions, other than those of th&t@oer Service Cent
which are allocated directly to the above segmkased upon usage, are included within corporateresgs, as they are not directly allocable to aiffpsegment. The Compa
has commenced integrating Harry & David into itei@ing platforms, and as such, their operatingsdoasve been classified in a similar manner.

(**) Performance is measured based on segment cortribuiargin or segment Adjusted EBITDA, reflectingyothe direct controllable revenue and operatingesmses of tt
segments. As such, managememtieasure of profitability for these segments dagsinclude the effect of corporate overhead, desdrabove, depreciation and amortizal
other income (net), nor does it include dmee charges or gains. Management utilizes EBITBrAd adjusted financial information, as a perforneameasurement tool becaus
considers such information a meaningful supplenien&asure of its performance and believes it igfemtly used by the investment community in thdwateon of companie
with comparable market capitalization. The Compalsp uses EBITDA and adjusted financial informatamone of the factors used to determine the &vtalunt of bonus:
available to be awarded to executive officers aheémemployees. The Compasycredit agreement uses EBITDA and adjusted fiduntiormation to measure compliance v
covenants such as interest coverage and debt éamogrr EBITDA and adjusted financial informationaiso used by the Company to evaluate and pricenpatecquisitiol
candidates. EBITDA and adjusted financial inforroathave limitations as an analytical tool, and $&thawt be considered in isolation or as a substifot analysis of tt
Company's results as reported under GAAP. Soméasiet limitations are: (a) EBITDA does not reflebaieges in, or cash requirements for, the Compamytking capits
needs; (b) EBITDA does not reflect the significarierest expense, or the cash requirements negessservice interest or principal payments, onGoenpany's debts; and
although depreciation and amortization are nash charges, the assets being depreciated antizedanay have to be replaced in the future, antTBB does not reflect ar
cash requirements for such capital expendituresae of these limitations, EBITDA should only tsedi on a supplemental basis combined with GAAPteesinen evaluatir
the Company's performance.
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Results of Operations

The Company'’s fiscal year is a 52- or w8ek period ending on the Sunday nearest to Juneigal years 2015, 2014 and 2013 consisted @fegks which ended on June 28, 2!
June 29, 2014 and June 30, 2013, respectively

Net Revenue

Years Ended
June 28, % June 29, % June 30,
2015 Change 2014 Change 2013
(dollars in thousands)

Net revenues

E-Commerce $ 849,85: 54.¢% $ 548,971 2.2% $ 536,55(
Other 271,65 31.(% 207,36 4.2% 198,94
$ 1,121,50 48.5% $ 756,34! 2806 $ 735,49

Net revenues consist primarily of the selling praé¢he merchandise, service or outbound shipphagges, less discounts, returns and cre

During the fiscal year ended June 28, 2015, reveim@eased 48.3% in comparison to the prior yeangily as a result of the incremental revenueegated by Harry & Davit
which was acquired on September 30, 2014, as wajt@wth across all three of the Companlyuisiness segments. After adjusting for lost regeassociated with the Thanksgiv
Day fire at the Compang’Fannie May warehouse and distribution centeimastd to be $17.3 million during the year endeukJ28, 2015, and for the impact of purchase acauy
adjustments to reduce the acquired value of HarBa%id's deferred revenue of $1.6 million during the yeded June 28, 2015, pro forma revenue increas&®.896 during th
year ended June 28, 2015. Excluding the impactafiaitions, organic revenue, adjusted for thenestied lost revenue from the Fannie May warehouseificreased 2.8% duri
the year ended June 28, 2015, despite the logvefnue from the shift in the Valentine’s Day Holida a Saturday in fiscal 2015.

During the fiscal year ended June 29, 2014, reveim@eased by 2.8% in comparison to the prior ysaa result of revenue growth across all busisegments. This growth w
driven by: i) a combination of new product initiss and increased marketing efforts focusing orCthi@pany’s “everyday” and “Just Becausaimpaigns, ii) incremental reven
generated by the Compasyacquisition of a majority interest in iFlorist @ecember 3, 2013, iii) continued improvements imitthe BloomNet segment as a result of additi
market penetration, and iv) improvements within @@urmet Food & Gift Baskets segment as a resuth@fcontinued rebound of DesignPawholesale gift basket products,
solid ecommerce growth within Cherylbakery gifts product line. These growth drivemsrevpartially offset by: i) the impact of severenter weather beginning in Janu:
culminating with the winter storm that affected rhuaf the country during the key Valentine holiday,the calendar shift that resulted in six fewéopping days betwe
Thanksgiving and Christmas and iii) the continuatid a difficult macroeconomic climate, especially for the sellers otdiionary products. Adjusting for the pro formapamet o
the revenue associated with the acquisition of @mtgainterest of iFlorist, revenue increased apgmately 1.8% during the year ended June 29, 2014.

E-commerce revenues (combined online and telephamiceased by 54.8% during the year ended June€@B5, primarily as a result of the incrementaloeamerce reveni
generated by the recent acquisition of Harry & Daas well as organic growth from the Compan@ourmet Food and Gift Baskets segment, offs¢h&yestimated loss of reven
from the warehouse fire. EBmmerce revenues from the Consumer Floral segmerg flat in comparison to fiscal 2014 as growthimty the balance of the year was offset |
decline in Valentines Day revenue resulting from the shift in the gdézement of holiday from Friday in fiscal 2014Saturday in fiscal 2015. Reflecting the incremesédés fror
Harry & David, during fiscal 2015, t he Companyfilied approximately 12.0 million @emmerce orders, with an average order value of8¥70@epresenting increases of 31.5%
17.9%, respectively, compared to fiscal 2014.

E-commerce revenues increased by 2.3% during theeyefiad June 29, 2014. Revenue growth was attrileutabi) improved merchandising programs (inclgdthe development
innovative and original products such as the expdrihe of a-DOG-ables, Cheryl's cookie cards aadrire May Berries), designed to “wow” our custorhejift recipients, ii) ou
“Just Because” and “Never Settle For Lessdrketing campaigns, and iii) the impact of thewgsition of iFlorist in December 2013. During fi$@014, these efforts were partic
offset by the severe weather which impacted athefCompanys brands, especially during the 2014 Valentinedagli During fiscal 2014, the Company fulfilled appmately 9.:
million e-commerce orders, an increase of 3% inganison to fiscal 2013, while average order valas $60.09, a decrease of 0.8% in comparison tal f&&13.
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Other revenues, comprised of the Company’s BloomNge Service segment, as well as the wholesaleratadl sales channels of its 1-8Bwers.com Consumer Floral ¢
Gourmet Food and Gift Baskets segments, increag@&d 0% and 4.2% during fiscal 2015 and fiscal 20&4pectively. The increase in fiscal 2015 wasarily due to the additic
of Harry & David’s retail and wholesale operations, and to a lesgent, growth within BloomNet, partially offset llye sales lost as a result of the Thanksgiving Bargehouse fir(
The increased revenue in fiscal 2014 was primatilg to growth in sales of DesignPaevholesale gift baskets, partially offset by deedi in Fannie May wholesale volume
result of prior years’ operational issues. Fiscl2also benefitted from growth within the BloomNéireService segment.

The 1-800-Flowers.com Consumer Floral segment desuthe operations of the 1-8Bwers and iFlorist brands, and derives revenamfthe sale of consumer floral prodt
through its e-commerce sales channels (telephardcoaline sales), royalties from its franchise agiens, as well as the operations of Fine Statigrem eeommerce retailer
personalized stationery, invitations and announcgspevhich was sold in June 2015. (Revenues andhtipg losses attributable to this business wetenaderial in fiscal 2015.) N
revenues during the fiscal year ended June 28, R@tBased 0.2% primarily due to the incrementdime provided by iFlorist, which was acquired indember 2013 offset by
lower order volume resulting from the Saturday ptaent of Valentine’s Day. Excluding the impact loé facquisition of iFlorist, revenue of the 1-88l@wers.com Consumer Flo
segment decreased by 0.2% in comparison to fise®4.2Net revenues during the fiscal year ended 292014 increased by 2.4% over the prior yeae, wuincreased orc
volumes, driven by the acquisition of iFlorist agmhanced marketing and merchandising programstiwturage our customers to “wow” their gift recipggeand Never Settle Fc
Less,” offset by the loss of revenues from the seveeather that impacted the Valentm®ay holiday. Excluding the impact of the acqiasitof iFlorist in December 2013, fist
2014 revenue growth within the 1-800-Flowers.conm&mner Floral segment was 0.6%.

The BloomNet Wire Service segment includes revermaes membership fees as well as other productsendce offerings to florists. Net revenues dutting fiscal year ended Ju
28, 2015 increased 2.1%, as a result of higher reeship and transaction fees, including the implemtén of a new florist transaction program, ancréased accessorial sen
revenue including directory advertising, partialjset by lower product sales as a result of desgéalemand and the west coast dock strike. Netuegeduring the fiscal year en
June 29, 2014 increased 2.9%, as a result of higleenbership fees and transaction revenues, drivguait by pricing initiatives and increases in ordelume from 1-800-
Flowers.com and other BloomNet members, refleatimgtinued increases in market penetration for the@any’s expanded suite of products and services.

The Gourmet Food & Gift Baskets segment includes dperations of Harry & David, Cheryl's, Fannie M@pnfections, The Popcorn Factory, 1-8&skets/DesignPac, ¢
Stockyards.com. Revenue is derived from the salgoafmet fruits, cookies, baked gifts, premium alates and confections, gourmet popcorn, gift b@skend prime steaks ¢
chops through the Company’s e-commerce sales clsatiakephonic and online sales) and company-ovametioperated retail stores under the Harry & Da@igeryl's and Fann
May brand names, as well as wholesale operatioesrévenue during the fiscal year ended June 2B; 2creased 143.6% in comparison to the prior,yd@ven primarily by th
incremental revenue generated by Harry & David,ciwhivas acquired on September 30, 2014, complemégtsttong organic e-commerce growth from Chergiisl 1-800Baskets
partially offset by reduced revenue from Fannie May to the Thanksgiving Day warehouse fire. Aftéjusting for the estimated lost revenue from tlagelouse fire, and for t
impact of purchase accounting adjustments to retlueeacquired value of Harry & Davil'deferred revenue, pro forma revenue for the Getifood & Gift Baskets segmu
increased 151.0% during the year ended June 2&. BXcluding the revenue contribution of Harry &Jith Gourmet Food & Gift Baskets, revenue growttjuated for th
estimated lost revenue from the Fannie May warehius, increased 7.8% during the year ended J8n@@15. Net revenue during the fiscal year endex 29, 2014ncreased k
3.6% in comparison to the prior year, primarily daeCheryl's eeommerce growth and the continued rebound in D&sigrwholesale gift basket sales, partially offsethe impac
of the severe weather during the year.
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For fiscal 2016, the Company expects to grow regsracross all three of its business segments witbatidated revenue growth for the year anticipabeloke in the range of five-to-
seven percent.

Gross Profit

Years Ended

June 28, % June 29, % June 30,
2015 Change 2014 Change 2013
(dollars in thousands)
Gross profit $ 487,19! 54.2% $ 315,67. 3.4% $ 305,19:
Gross margin % 43.2% 41.71% 41.5%

Gross profit consists of net revenues less cosewénues, which is comprised primarily of floristfilment costs (fees paid directly to floristdhe cost of floral and nofteral
merchandise sold from inventory or through thirdtipa, and associated costs including inbound artHomind shipping charges. Additionally, cost ofarwes include labor a
facility costs related to direct-to-consumer andigbale production operations.

Gross profit increased 54.3% during the fiscal yarated June 28, 2015 in comparison to the prior, ygamarily as a result of the incremental reveand associated gross mart
generated by Harry & David, which was acquired ept&8mber 30, 2014, as well as organic growth aaibsegments, partially offset by the impact @& tBvenues lost as a resul
the Thanksgiving Day fire at the Compasyfannie May warehouse and distribution centererAddjusting for estimated lost gross profit frdme warehouse fire of $6.8 milli
during the year ended June 28, and for the impadaay & David purchase accounting adjustmentatesl to deferred revenue of $1.6 million and stpmf inventory to fair valt
of $4.8 million during the year ended June 28, 2@fr6ss profit during year ended June 28, 2015eased by 58.5% in comparison to the prior yeaclugling the impact «
acquisitions, organic gross profit, adjusted far @stimated lost revenue from the warehouse fi@eased 4.5% during the year ended June 28, ZbSs profit increased 3.4
during the fiscal year ended June 29, 201.domparison to fiscal 2013, due to revenue growttluding the acquisition of a majority interéstiFlorist, combined with a 20 ba
point expansion of gross margin percentage, priynattributable to improvements within the Gourrfiteibd & Gift Basket and BloomNet WireService segragpartially offset b
the impact of higher customer credits associated thie severe weather experienced during the atehbliday .

Gross margin percentage increased 170 basis poid3.4% during the fiscal year ended June 28, 20X®mparison to the prior year, as a result ofafewementioned Harry
David acquisition, which earns higher margins dodts$ vertically integrated operations, as wellorganic improvements across all business segmAfier. adjusting for th
estimated lost gross profit from the warehouse flirefiscal year ended June 28, 204&d for the impact of Harry & David purchase acdmghadjustments related to defer
revenue and step-up of inventory to fair valueffecal year ended June 28, 2015 , pro forma greagim percentage increased to 43.9% for the figeal ended June 28, 2015
Excluding the impact of acquisitions, organic grogsgin percentage, adjusted for the estimatedéosinue from the warehouse fire, was 42.3% duhiefiscal year ended June
2015.

The 1-800Flowers.com Consumer Floral segment gross prafie@sed by 0.5% during the fiscal year ended JBn2@L5 in comparison to the prior year, due tohigier revenu
as described above. Excluding the impact of theuiatipn of iFlorist, gross profit within the 1-8@®lowers.com Consumer Floral segment increased 8%.0Gross marg
percentage increased 10 basis points to 39.2%glthanfiscal year ended June 28, 2015 in compatisadhne prior year as sourcing and logistics improents were offset by low
margins earned by iFlorist. The 1-800-Flowers.coomsLimer Floral segment gross profit increased BYo@uring the fiscal year ended June 29, Z@lebmparison to fiscal 201
due to higher revenue. During fiscal 2014, the Camypexperienced a decline in the gross margin peage of 70 basis points as a result of lower margssociated with the ne\
acquired iFlorist business, as well as higher eustocredits issued during the period due to therseweather during the Valentine holiday. Excludihg impact of the iFlori
acquisition, gross margin percentage decrease@gi8 points.

BloomNet Wire Service segmestgross profit increased by 6.7% and 7.7%, andsgmargin percentage increased 240 basis pointagiedch of the fiscal years ended Junt

2015 and June 29, 2014s a result of an increase in higher margin Bldetrmembership, directory and transaction feesjedlsas newly implemented transaction fees, ofisgar
by a reduction in lower margin wholesale produgtraies.
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The Gourmet Food & Gift Baskets segment gross piofreased by 159.5% during the fiscal year entlete 28, 2015 in comparison to the prior year,edriprimarily by th
incremental revenue generated by Harry & David,cwhwvas acquired on September 30, 2014, and straganic e-commerce growth from Cheryl's and 1-&ikets, partiall
offset by reduced revenue from Fannie May, dudéoTthanksgiving Day warehouse fire.

After adjusting for estimated lost gross profitrfrdhe warehouse fire of $6.7 million during the yeaded June 28, 2015 and for the impact of Harfpa&id purchase accounti
adjustments related to deferred revenue of $1.Bomiand stepsp of inventory to fair value of $4.8 million dugrthe year ended June 28, 2015, gross profit duhiag/ear ende
June 28, 2015 increased by 172.0% in comparisfindal 2014. Excluding the impact of acquisitiongganic gross profit, adjusted for the estimatestl tevenue from the warehol
fire, increased 9.7% during the year ended Jun@@B5. Gross margin percentage increased 270 paisits during the year ended June 28, 2015 to 44d%result of the Harry
David acquisition, which earns higher margins dués vertically integrated operations, and du¢h®timing of the acquisition which excluded thestfiquarter of Harry & David’
operations which carries a lower gross margin dubé seasonality of its business, as well as mtodty improvements across all brands within tlegreent. After adjusting for t
estimated lost gross profit from the warehouseféirehe year ended June 28, 2015 and for the itngfadarry & David purchase accounting adjustmeetated to deferred rever
and step4p of inventory to fair value for year ended JuBe 2015, pro forma gross margin percentage incde@5@ basis points to 45.2%. Excluding the impé&c¢he acquisition ¢
Harry & David, organic gross margin percentageustdid for the estimated lost revenue from the warsé fire, increased 70 basis points to 42.4% dutie year ended June

2015. The Gourmet Food & Gift Baskets segment gposfit increased by 6.3% during the fiscal yeatdlethJune 29, 201 comparison to fiscal 2013 due to revenue in@eaa
well as through gross margin expansion of 110 baiists due to the operational improvements impleee at Fannie May, as well as manufacturing adysrtion efficiencie:
partially offset by promotional offers and custorservice issues resulting from the inclement weadleing the year.

For fiscal 2016, the Company expects its gross imgvgrcentage will improve in comparison to fis@8il5 as a result of improvements in product sogtcgupply chain ar
manufacturing efficiencies.

Marketing and Sales Expens

Years Ended

June 28, % June 29, % June 30,
2015 Change 2014 Change 2013
(dollars in thousands)
Marketing and sales $ 299,80: 53.¢% $ 194,84 4.0% $ 186,72(
Percentage of sales 26.7% 25.8% 25.4%

Marketing and sales expense consists primarilydeegising and promotional expenditures, catalagts;oonline portal and search costs, retail stodefalfillment operations (oth
than costs included in cost of revenues) and custa@®rvice center expenses, as well as the opgratipenses of the Compasydepartments engaged in marketing, sellinc
merchandising activities.

During the fiscal year ended June 28, 2015, margedind sales expenses increased 53rB&omparison to the prior year primarily as a testithe incremental spend due to
acquisitions of Harry & David on September 30, 20dgtwell as higher labor and facility costs assted with an increase in Fannie May store coung. ifibrease in marketing &
sales as a percentage of net revenues during #reepeed June 28, 2015 was due to the impact dfiéney & David acquisitions, combined with the ingpaf the warehouse fit
Excluding the impact of the acquisitions, organiarketing and sales as a percentage of net reveadisted for the estimated lost revenue from theehouse fire, was 25.¢
during the year ended June 28, 2015, comparablethat prior yearDuring the fiscal year ended June 29, 2014, margeaind sales expenses increased 4.4% comparee poiodh
year, as a result of: (i) increased advertisinggmms implemented by the-800+lowers.com brand in order to spur demand, (ii)ithpact of the acquisition of iFlorist, and (
higher labor due to increase in service centersciosbrder to improve service levels and handleeiased service calls caused by the severe weaihiegdhe year. Although tr
increase in advertising drove incremental volunsea aesult of the severe winter weather, culmigatith the Valentine blizzard, as well as lacklustensumer demand, market
and sales expense, as a percentage of net revamreased from 25.4% in fiscal 2013 to 25.8% $tdl 2014.
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During the fiscal year ended June 28, 201%¢ Company added approximately 4.6 million (@i@ion excluding the customers of the Harry & Da\acquisition on September
2014) new esommerce customers, compared to 2.4 million inafi@014 and 2.3 million in fiscal 2013. ExcludirtgetHarry & David customers, approximately 48% o$tomer
who placed e-commerce orders during fiscal 201®wepeat customers compared to 49% in fiscal 2014.

Technology and Development Expense

Years Ended

June 28, % June 29, % June 30,
2015 Change 2014 Change 2013
(dollars in thousands)
Technology and development 34,74¢ 54.2% $ 22,51¢ 3.8% $ 21,70(
Percentage of sales 3.1% 3.(% 3.C%

Technology and development expense consists pfimafripayroll and operating expenses of the Comjmrgformation technology group, costs associateith ws website:
including hosting, design, content developmentmaghtenance and support costs related to the Coyigparder entry, customer service, fulfillment affetabase systems.

Technology and development expenses increased 5u8#g the fiscal year ended June 28, 26d%pared to the prior year due to the technologlydavelopment costs of Harry
David, which was acquired on September 30, 201dhii@ogy spend as a percentage of net revenuesasen to 3.1% during the fiscal year ended Jun2®d, compared to tt
prior year. Excluding the impact of acquisitionsganic technology and development expense as @meage of net revenues, adjusted for the estimastdrevenue from tt
warehouse fire, was 3.0% during the fiscal yearedntune 28, 2015 . During the fiscal year endeé 29 2014 technology and development expense increasedd8y 8ompare
to the prior year, as a result of increased licknamtenance costs to support the Compan¥ infrastructure, as well as restructuring cdsturred to realign personnel
accommodate the launch of the Company’s new mrétirdled portal during fiscal 2015.

During the fiscal years ended June 28, 2015, JAn@®14and June 30, 2013, the Company expended $52.omi#i36.6 million and $37.3 million, respectivety) technology ar
development, of which $17.4 million, $14.1 millieemd $15.6 million, respectively, has been capitali

General and Administrative Expense

Years Ended

June 28, % June 29, % June 30,
2015 Change 2014 Change 2013
(dollars in thousands)
General and administrative $ 85,90¢ 56.£% $ 54,75¢ 4% $ 52,18¢
Percentage of sales 7. 7% 7.2% 7.1%

General and administrative expense consists ofoflagnd other expenses in support of the CompamyKecutive, finance and accounting, legal, hunesources and ott
administrative functions, as well as professioeakfand other general corporate expenses.

General and administrative expense increased b99G@luring the fiscal year ended June 28, 2015 impawison to the prior yearas a result of incremental general
administrative expense of Harry & David, acquiredSeptember 30, 2014, and the related acquisitidnirgegration expenses of $9.6 million during fiseal year ended June .
2015. Excluding the impact of acquisitions, organic g&h and administrative expense as a percentagetokvenues, adjusted for the estimated lost revémom the warehou
fire, was 7.2%luring the fiscal year ended June 28, 2015. Geaedhbidministrative expense increased by 4.9% gldisnal 2014, compared to the prior year, as alre$ increase
health care costs and worker’'s compensation claiabdebt expense, and annual compensation ragases, partially offset by decreases in perform&ased bonuses.
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Depreciation and Amortizatior

Years Ended

June 28, % June 29, % June 30,
2015 Change 2014 Change 2013
(dollars in thousands)
Depreciation and amortization $ 29,12« 46.7% $ 19,84¢ 5.6% $ 18,79¢
Percentage of sales 2.6% 2.6% 2.6%

Depreciation and amortization expense increasedbb§ during the fiscal year ended June 28, 20k®inparison to the prior year, as a result of thoeemental depreciation &
amortization expenses of Harry & David, acquiredSeptember 30, 2014, including the impact of theitaxhal intangibles amortization. Depreciation aamortization expen
increased by 5.6% during the fiscal year ended A!e2014compared to fiscal 2013, as a result of incremeexplenses associated with the acquisition of iflpas well &
increased capital spending, including technologyrages.

Interest Expense and other, n

Years Ended
June 28, % June 29, % June 30,
2015 Change 2014 Change 2013
(dollars in thousands)

Interest expense and other, net $ 7,30: 438.% $ 1,357 36.% $ 991

Interest expense and other, net consists primafilgterest expense and amortization of deferredrfting costs attributable to the Companyredit facility, net of income earned
the Company'’s available cash balances, as welhasiment income by the Company’s NQnalified Deferred Compensation Plan, its equitgriest in Flores Online, and fore
currency transaction gains and losses for the Cagip@Florist subsidiary.

In order to finance the Harry & David acquisitiam September 30, 2014, the Company entered int@ditGA\greement with JPMorgan Chase Bank as adtratige agent, and
group of lenders (the “2014 Credit Facility”), césisg of a $142.5 million five-year term loan (ttierm Loan”) with a maturity date of September 2019, and a cterminu:
revolving credit facility (the “Revolver”)with a seasonally adjusted limit ranging from $006 $200.0 million, which may be used for workiogpital (subject to applicat
sublimits) and general corporate purposes. The Tayam is payable in 20 quarterly installments dhgipal and interest beginning in December 2014hwiscalating princip
payments at the rate of 10% in years one and t&A4 ib years three and four, and 20% in year fivi¢h the remaining balance of $42.75 million due mipeaturity. Upon closing
the acquisition, the Company borrowed $136.7 nrilimder the Revolver to repay amounts outstandmgiuithe Company’s and Harry & Dawdbrevious credit agreements, as
as to pay acquisition-related transaction costs.

Interest expense and other, net increased 438.2¥gdhe fiscal year ended June 28, 2015 in coraparto the prior year, as a result of the additiortarest expense associated \
the Term Loan used to finance the acquisitionteelavorking capital requirements of Harry & Dava, well as losses on the sale of the CommaRiyie Stationery ($0.5 million) a
Pingg ($0.6 million) brands during June 2015. les¢rexpense and other, net increased during tted fiear ended June 29, 2014 in comparison tol f&E3, due to losses from
equity interest in Flores Online, partially offd®t decreases in interest expense on the Compamgdit facility as a result of net reduction iortowings outstanding during 1
period, and increases in investment income in tm@@ny’s Non-Qualified Deferred Compensation Plan.
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Income Taxes

During the fiscal years ended June 28, 2015, JAn@@14and June 30, 2013, the Company recorded incomexj@anse from continuing operations of $10.9 milli$8.4 millior
and $9.1 million, respectively, resulting in aneetive tax rate of 36.1%, 37.6% and 36.6%, respelgti The Company effective tax rate differed from the U.S. fedestalkutory rat
of 35% primarily due to the impact of state incotaees, valuation allowance changes, rate differeacel tax settlements, partially offset by varitaxscredits/deductions as well
deductible stock-based compensation.

At June 28, 2015 the Compasyfederal net operating loss carryforwards wer8 $dllion, which if not utilized, will begin to exge in fiscal year 2025. The federal net operatosy
is subject to Section 382 limitations of $0.3 moitliper year. The Comparsyforeign net operating loss carryforward was $#ifion, while the state net operating losses wke
million, before federal benefit, which if not ugéd, will begin to expire in fiscal year 2016.

Discontinued Operation:

During the fourth quarter of fiscal 2013, the Companade the strategic decision to divest ttoexmerce and procurement businesses of its Wimegdsetwork subsidiary in ord
to focus on growth opportunities in its Gourmet #®a@nd Gift Baskets business segment. The Compasgdon the sale of its@mmerce and procurement businesse
December 31, 2013. The Company had originally egtiha loss of $2.3 million ($1.5 million, net ek}, which was provided for during the fourth qeanf fiscal 2013, but the Ic
was reduced to $1.0 million, upon finalization efrhs and closing on the sale. As a result, the @ompeversed $1.3 million ($0.8 million, net of Yaf its accrual for the estimat
loss during the fiscal year ended June 29, 2014.bmpany has classified the results of thmmerce and procurement business of The Winegaltatwork as a discontinu
operation for the fiscal years 2014 and 2013.

Results for discontinued operations are as follows:

Years Ended
June 28, 2015 June 29,2014 June 30, 2013
(in thousands, except per share data)

Net revenues from discontinued operati $ - 8 166¢ $ 5,154
Loss from discontinued operations, net of tax $ - % 86 $ (1,889
Gain (loss) on sale of discontinued operationsphéx $ - % 81t $ (1,517)
Income (loss) from discontinued operations $ - % 72¢ 3% (3,40
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Quarterly Results of Operations

The following table provides unaudited quarterlysolidated results of operations for each quartdiscal years 2015 and 2014. The Company beli¢hissunaudited informatic
has been prepared substantially on the same bssiBeaannual audited consolidated financial statésnand all necessary adjustments, consisting &f narmal recurrin
adjustments, have been included in the amountsdstetlow to present fairly the Compasyesults of operations. The operating resultafigrquarter are not necessarily indicativ
the operating results for any future period.

Jun. 28, Mar. 29, Dec. 28, Sep. 28, Jun. 29, Mar. 30, Dec. 29, Sep. 29,
2015 2015 2014 2014 2014 2014 2013 2013
(in thousands, except per share d¢

Net revenues

E-commerce (telephonic/online) $ 178,83( $ 177,900 $ 409,08. $ 84,03¢ $ 148,080 $ 139,91t $ 180,090 $ 80,88(
Other 49,46 54,33¢ 125,19 42,66¢ 39,28¢ 39,67¢ 86,24: 42,16¢
Total net revenues 228,29: 232,23 534,27! 126,70: 187,36¢ 179,59: 266,33 123,04
Cost of revenues 130,15t 136,91! 293,85( 73,39( 107,51 106,04 155,36( 71,75
Gross profit 98,13t 95,32% 240,42 53,31¢ 79,85¢ 73,54¢ 110,97 51,297
Operating expenses:
Marketing and sales 71,62¢ 70,57¢ 122,02¢ 35,57 51,13: 51,58 57,65¢ 34,47¢
Technology and development 9,427 10,38¢ 9,32¢ 5,60( 5,75¢€ 6,04 5,31¢ 5,39¢
General and administrative 23,91( 22,77 25,55¢ 13,66¢ 12,81( 13,86t 14,267 13,817
Depreciation and amortization 7,51¢ 7,828 8,67¢ 5,101 5,191 4,932 5,03¢ 4,68¢
Total operating expenses 112,48! 111,56( 165,59: 59,94. 74,88¢ 76,420 82,27¢ 58,37¢
Operating income (loss) (14,350) (16,239) 74,83t (6,62¢) 4,96¢ (2,880 28,69¢ (7,087)
Interest expense and other, net 2,281 1,631 2,63¢ 752 39¢ 24¢ 41¢ 292
Income (loss) from continuing operations beforome taxes (16,637) (17,869 72,19t (7,38)) 4,57( (3,129 28,28 (7,379
Income tax expense (benefit) (5,86¢6) (7,056 26,65¢ (2,809 1,813 (1,39) 10,79¢ (2,816)
Income (loss) from continuing operations (10,76%) (10,819 45,54( (4,57%) 2,751 (1,73¢) 17,48: (4,557
Income (loss) from discontinued operations, nearf - - - - 29t 75 (374 (82
Gain (loss) on sale of discontinued operationsphéix - - - - - (62 871 -
Income (loss) from discontinued operations, neagf - - - - 29t 13 503 (82)
Net income (loss (10,765 (10,819 45,54( (4,579 3,05z (1,725 17,98¢ (4,639
Less: Net loss attributable to noncontrolling ietgr (26) (31¢) (231) (32¢) (35€) (300) (41)

Net income (loss) attributable t-800-FLOWERS.COM, Inc.  $ (10,739 $ (1049) $ 4577 $ (4250 $ 3406 $ (1429 $ 18027 $ (4,639

Basic net income (loss) per common share attritheitabl-800-
FLOWERS.COM, Inc.

From continuing operations $ (016 $ (0.1 $ 071 $ (0.07) $ 008 $ (002 % 027 $ (0.07)
From discontinued operations - - - - 8 0.0 $ 0.0 $ 0.01 $ 0.0C
Basic net income per common share $ (01 $ (0.1 $ 071 $ (0.09) $ 0.0t $ (002 $ 026 $ (0.07)
Diluted net income (loss) per common share attaiblatto 1-80C
FLOWERS.COM, Inc.
From continuing operations $ (016 $ (019 $ 066 $ (0.07) $ 00t $ (002 % 027 $ (0.07)
From discontinued operations - - - - % 0.0 $ 0.0 $ 0.01 $ 0.0C
Diluted net income per common share $ (0.1 $ (016 $ 068 $ (0.07) $ 0.0t $ (002 % 027 $ (0.07)
Weighted average shares used in the calculatioetihcome
(loss) per common share:
Basic 65,18¢ 64,90¢ 64,44% 63,94¢ 64,112 64,21« 64,01¢ 63,79¢
Diluted 65,18¢ 64,90¢ 67,06 63,94¢ 66,151 64,21« 66,09t 63,79¢

The Company’s quarterly results may experienceoseadluctuations. Due to the seasonal nature @fGbmpany’s business, and its continued expansionnionfloral products
including the acquisition of Harry & David on Semieer 30, 2014, the Thanksgiving through Christmalglhy season, which falls within the Compasngecond fiscal quarter,
expected to generate nearly 56% of the Comsaaghual revenues, and all of its earnings. Adulitig, due to the number of major floral giftingaasions, including Mother's Dz
Valentine’s Day and Administrative Professionalsékjerevenues also rise during the Compariigcal third and fourth quarters in comparisoritsdfiscal first quarter. The Eas
Holiday, which was on April 2@"in fiscal 2014, fell on April 5th in fiscal 2015.sAa result of the timing of Easter, during fisc@ll2 a portion of revenue and EBITDA associ
with the Easter Holiday shifted into the Companfyscal third quarter, from its fiscal fourth qterof fiscal 2014. There will be a further shiftrevenue and EBITDA as Easter fi
on March 27" in fiscal 2016.
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Liquidity and Capital Resources
Cash Flows

At June 28, 2015, the Company had working capit&#36.4 million, including cash and cash equivadeoit $27.9 million, compared to working capital$if7.5 million, includin
cash and cash equivalents of $5.2 million, at AH)014.

Net cash provided by operating activities of $12%ilion for the fiscal year ended June 28, 2015 wemarily related to net income, adjusted for-cash charges for depreciat
and amortization, the write-off of inventory reldt® the warehouse fire and stdshsed compensation, cash provided by changes émtiory, including the impact related to
timing of the acquisition of Harry & David when ientory was coming to its peak production levelppid items and trade receivables, partially offsethe establishment of
insurance receivable related to the fire, and dsg®in accounts payable and accrued expenses.

Net cash used in investing activities of $163.8iarilwas primarily attributable to the acquisition ofrHa& David on September 30, 2014 for $142.5 milli$132.0 million, net «
cash acquired), capital expenditures related tadOtmmpany's technology infrastructure, and the cetign of the building expansion of Cherylbakery business to accommo
growth of the Company’s cookie and brownie proding.

Net cash provided by financing activities of $6fblion for the fiscal year ended June 28, 201!as attributable to borrowings under the Compargf14 Credit Facility used
finance the $142.5 million acquisition of Harry &afdd on September 30, 2014, offset by repaymenh®fHarry & Davids existing revolving credit facility borrowings 662.«
million, debt issuance costs, and the acquisitich8o4 million of treasury stock. As of June 2818Ghere were no borrowings outstanding under th@gany’s Revolver.

Credit Facility

In order to finance the acquisition of Harry & Ddyvon September 30, 2014, the Company enteredifedit Agreement with JPMorgan Chase Bank asrasirative agent, anc
group of lenders (the “2014 Credit Facility”), césisg of a $142.5 million five-year term loan (tfierm Loan”) with a maturity date of September 2019, and a cterminu:
revolving credit facility (the “Revolver”)with a seasonally adjusted limit ranging from $006 $200.0 million, which may be used for workiogpital (subject to applicat
sublimits) and general corporate purposes. The Tayam is payable in 20 quarterly installments dhgipal and interest beginning in December 2014hwiscalating princip
payments at the rate of 10% in years one and t&#4 ib years three and four, and 20% in year fivigh the remaining balance of $42.75 million due mpoaturity. Upon closing
the acquisition, the Company borrowed $136.7 nrilimder the Revolver to repay amounts outstandmgiuithe Company’s and Harry & Dawdbrevious credit agreements, as
as to pay acquisition-related transaction costs.

The 2014 Credit Facility requires that while anyrbwings are outstanding the Company comply witttage financial and nofinancial covenants, including the maintenanc
certain financial ratios. Outstanding amounts urider2014 Credit Facility will bear interest at tiempanys option at either: (i) LIBOR, plus a spread of 1250 basis points,
determined by the Comparsyleverage ratio, or (ii) ABR, plus a spread oft@5150 basis points. The 2014 Credit Agreemene@ied by substantially all of the assets o
Company and the Subsidiary Guarantors.
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Despite the current challenging economic envirorrtiie Company believes that cash flows from oj@natalong with available borrowings from its 20Q#edit Facility will be
sufficient source of liquidity. Due to the seasonalure of the Company’s business, and its condirxg@ansion into nofieral products, including the acquisition of Ha&yDavid,
the Thanksgiving through Christmas holiday seasdnich falls within the Company’s second fiscal gaaris expected to generate nearly 56% of the Gmoyip annual revenue
and all of its earnings. As a result, the Compaxpeets to generate significant cash from operatihnmig its second quarter, and then utilize tlaesthcfor operating needs during
fiscal third and fourth quarters, after which tithe Company expects to borrow against its Revdtvéund preholiday manufacturing and inventory purchases. @eimgs under tt
Revolver typically peak in November, at which tim@sh generated from operations during the Christméiday shopping season are expected to enabl€dhepany to rep:
working capital borrowings prior to the end of Deter.

Stock Repurchase Program

The Company has a stock repurchase plan througthvghirchases can be made from time to time in plee onarket and through privately negotiated tratias, subject to gene
market conditions. The repurchase program is fiedndilizing available cash. In June 2015, the Camnyfs Board of Directors authorized an increase of §@on to its stocl
repurchase plan. The Company repurchased a to#l.4fmillion (1,056,038 shares), $8.3 million @153206 shares) and $9.6 million (2,490,065 shateshg the fiscal years enc
June 28, 2015, June 29, 2014 and June 30, 20p&cteeely, under this program. As of June 28, 2@%,.3 million remains authorized under the plan.

Contractual Obligations

At June 28, 2015, the Company’s contractual ohibigatfrom continuing operations consist of:

Payments due by period
(in thousands)

More than 5
Total Less than 1 yeal 1-3years 3 -5years years
Long-term debt obligations (including interest) $ 140,26( $ 17,080 $ 44,988 $ 78,18¢ -
Operating lease obligations $ 13593 $ 2433t $ 36,91¢ $ 22,48t $ 52,19¢
Purchase commitments (*) 88,521 83,66¢ 3,32¢ 1,38( 15C
Total $ 364,72« $ 125,09: $ 8523: $ 102,05! $ 52,34t

(*) Purchase commitments consist primarily of inteem and equipment purchase orders made in theanylcourse of business.

Critical Accounting Policies and Estimates

The Company’s discussion and analysis of its firnmosition and results of operations are basemhupe consolidated financial statements of 1-BDOWERS.COM, Inc., whic
have been prepared in accordance with U.S. gepaetiepted accounting principles. The preparatibthese financial statements requires managementatke estimates a
assumptions that affect the reported amount oftsskabilities, revenue and expenses, and reldistlosure of contingent assets and liabilities.adrongoing basis, managen
evaluates its estimates, including those relatedet@nue recognition, inventory and lolined assets, including goodwill and other intatgilassets related to acquisitic
Management bases its estimates and judgments tmmi¢e$ experience and on various other factors éhe believed to be reasonable under the circumos$a the results of whi
form the basis for making judgments about the @agryalues of assets and liabilities. Actual resuitay differ from these estimates under differessuanptions or conditior
Management believes the following critical accomgtpolicies, among others, affect its more sigaificjudgments and estimates used in preparatiots @bnsolidated financi
statements.

Revenue Recognitic
Net revenues are generated -commerce operations from the Companghline and telephonic sales channels as wellres operations (retail/wholesale) and primarilysist o
the selling price of merchandise, service or outlioshipping charges, net of discounts, returnscaedits. Net revenues are recognized primarily upariuct delivery and do r

include sales tax. Net revenues generated by timep&oy’s BloomNet Wire Service operations includembership fees as well as other products andcseofferings to florist:
Membership fees are recognized monthly in the pezrned, and products sales are recognized updangirshipment with shipping terms primarily FOBpghng point.
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Initial franchise fees are recognized in income mvitee Company has substantially performed or $adisfll material services or conditions relatingte sale of the franchise and
fees are nonrefundable. Area development feesameefundable and are recognized in income on agieobasis when the conditions for revenue recimgniinder the individu.
area development agreements are met. Both iniiathise fees and area development fees are ggmexagnized upon the opening of a franchise storepon termination of ti
agreement between the Company and the franchisee.

Accounts Receivab

The Company maintains allowances for doubtful antotor estimated losses resulting from the ingbdf its customers or franchisees to make requ@gnents. In establishing -
appropriate provisions for customer receivable rizda, the Company makes assumptions with respdbetofuture collectability. The Comparsyassumptions are based ot
assessment of a custongecredit quality as well as subjective factors &mahds, including the aging of receivable balan€sce the Company considers the factors abov
appropriate provision is made, which takes intooaot the severity of the likely loss on the outdiag receivable balance based on the Compaayperience in collecting the
amounts. If the financial condition of the Compangustomers or franchisees were to deteriorateltirgs in an impairment of their ability to makeymaents, additional allowanc
may be required.

Inventory

Inventories are valued at the lower of cost or rattsing the first-in, firsbut method of accounting. The Company also recandsiventory obsolescence reserve, which repre
the difference between the cost of the inventony iés estimated realizable value, based on vagwaduct sales projections. This reserve is detexthiny analyzing inventory sk
based on age, expiration, historical trends andiregpents to support forecasted sales. In addiiod,as necessary, the Company may establish ispesiérves for future known
anticipated events.

Business Combinatior

The Company accounts for business combinationsdordance with ASC Topic 805 which requires, amotiiger things, the acquiring entity in a businessilgimation to recogni:
the fair value of all the assets acquired andlli&s assumed; the recognition of acquisitiefated costs in the consolidated results of ofmersitthe recognition of restructuring cc
in the consolidated results of operations for whtah acquirer becomes obligated after the acquisdate; and contingent purchase consideratioe t@tognized at their fair valt
on the acquisition date with subsequent adjustmesiegnized in the consolidated results of opematidfhe fair values assigned to identifiable inthlegassets acquired
determined primarily by using an income approaclchviis based on assumptions and estimates madeabggament. Significant assumptions utilized inittteme approach &
based on company specific information and projestiwhich are not observable in the market andheeefore considered Level 3 measurements. The xtdke purchase pri
over the fair value of the identified assets ardbilities is recorded as goodwill. Operating resuf the acquired entity are reflected in the Comyfs consolidated financi
statements from date of acquisition.

Goodwill
Goodwill represents the excess of the purchase jpiver the fair value of the net assets acquirezhh business combination, with the carrying valuthe Company goodwil

allocated to its reporting units, in accordancéwiite acquisition method of accounting. Goodwilhét amortized, but it is subject to an annual sssent for impairment, which 1
Company performs during the fourth quarter, or nferquently if events occur or circumstances chaagsh that it is more likely than not that an inmpent may exist.
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The Company tests goodwill for impairment at thporéing unit level. The Company identifies its refpug units by assessing whether the componentts afperating segmer
constitute businesses for which discrete finarinfalrmation is available and management of eachrtey unit regularly reviews the operating resoltshose components. Good\
impairment testing involves a twsiep process. The first step requires comparisaheofair value of each of the reporting unitste tespective carrying value. If the carrying v
of the reporting unit is less than the fair valoe,impairment exists and the second step is ndomeed. If the carrying value of the reporting uisithigher than the fair value,
second step must be performed to compute the anabthé goodwill impairment, if any. In the secostép, the impairment is computed by comparing tygied fair value of th
reporting unit goodwill with the carrying amounttbfat goodwill. If the carrying amount of the refyog unit goodwill exceeds the implied fair valuktioat goodwill, an impairme
loss is recognized for the excess.

The Company generally estimates the fair value @prting unit using an equal weighting of theamz and market approaches. The Company uses indicstepted valuatic
models and set criteria that are reviewed and aggrdy various levels of management and, in ceftestances, the Company engages tpady valuation specialists. Under
income approach, the Company uses a discountedfloasimethodology which requires management to neigaificant estimates and assumptions relatedrectsted revenu
gross profit margins, operating income margins,kiviy capital cash flow, perpetual growth rates, lnmdjterm discount rates, among others. For the mapach, the Compa
uses the guideline public company method. Under itiethod the Company utilizes information from canaple publicly traded companies with similar ogieggand investme
characteristics as the reporting units, to createation multiples that are applied to the opetpperformance of the reporting unit being testadyrider to obtain their respective
values. The Company also reconciles the aggregatediues of its reporting units determined in finst step (as described above) to its currentketacapitalization, allowing for
reasonable control premium .

Based on the goodwill impairment test performedrdpthe fourth quarter of fiscal 2015, the estirdatair value of the Company's reporting units digantly exceeded the
respective carrying value (including goodwill aided to each respective reporting urifi)ture changes in the estimates and assumptiong a&oold materially affect the results
our reviews for impairment of goodwill. Howeversa measure of sensitivity, a 45% decrease indin@dlue of the Compang’reporting units as of June 28, 2015, would has
no impact on the carrying value of the Company'sdyall. In addition, a decrease of 100 basis points intewminal (perpetual) growth rate or an increas&Qf basis points in o
weighted-average cost of capital would still regula fair value calculation exceeding our bookueafor each of our reporting units.

Other Intangibles and Long-Lived Assets

Other intangibles consist of definite-lived intdnlgi assets (such as investment in licenses, custiiste and others) and indefiniieed intangible assets (such as acquired
names and trademarks). The cost of defiived intangible assets is amortized to reflect pla¢tern of economic benefits consumed, over thienated periods benefited, rang
from 3 to 16 years, while indefinite-lived intanfgtassets are not amortized.

Long-lived assets, such as definiiteed intangibles and property, plant and equipnaetreviewed for impairment whenever changesritunistances or events may indicate the
carrying amounts are not recoverable. When suchtew® changes in circumstances occur, a recovigyaeist is performed comparing projected undisted cash flows from tl
use and eventual disposition of an asset or assepdo its carrying value. If the projected undiscted cash flows are less than the carrying vahes an impairment charge wo
be recorded for the excess of the carrying valwer the fair value, which is determined by discoumfiuture cash flows.

The Company tests indefinitered intangible assets for impairment at leastuadly, during the fourth quarter, or whenever ctemm circumstances or events may indicate th:
carrying amounts are not recoverable. The impaitntest for indefinite-lived intangible assets enpasses calculating a fair value of an indefifited intangible asset a
comparing the fair value to its carrying valuethié carrying value exceeds the fair value, impaiig recognized for the difference. To determiaie ¥alue of other indefinitéved
intangible assets, the Company uses an income aqgiprthe relief-fromroyalty method. This method assumes that, in liemmership, a third party would be willing to payoyalty
in order to obtain the rights to use the comparabget. Other indefinite-lived intangible assed#’ ¥alues require significant judgments in deteimg both the assetestimated ca
flows as well as the appropriate discount and tgyales applied to those cash flows to determairevilue.
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Based on the indefinitéved intangible assets impairment test performednd) the fourth quarter of fiscal 2015, the estiedafair value of the Company's intangibles excdetieil
respective carrying value. Future changes in tlimates and assumptions above could materiallycaffe results of our reviews for impairment ofingibles.

Income Taxe

The Company uses the asset and liability methattount for income taxe¥he Company has established deferred tax assetsaailties for temporary differences between
financial reporting bases and the income tax baéés assets and liabilities at enacted tax ratgqmected to be in effect when such assets oritieBilare realized or settled. 1
Company recognizes as a deferred tax asset, thbetzefits associated with losses related to opai®tiRealization of these deferred tax assets asstimat we will be able
generate sufficient future taxable income so thesé assets will be realized. The factors thaCimpany considers in assessing the likelihood alfz&tion include the forecast
future taxable income and available tax planningtsgies that could be implemented to realize #ferded tax assets.

The Company recognizes the tax benefit from an nmicetax position only if it is more likely tharohthat the tax position will be sustained on exaation by the taxing authoriti
based on the technical merits of the position. fEtxebenefits recognized in the financial statememnts particular tax position are measured basetth@targest benefit that ha
greater than a 50% likelihood of being realizedrupettiement. The amount of unrecognized tax ben@fiTBs") is adjusted as appropriate for changes in factscandmstance
such as significant amendments to existing tax tew regulations or interpretations by the taxintharities, new information obtained during a tacamination, or resolution of .
examination. We recognize both accrued interestpandlties, where appropriate, related to UTBsiaoine tax expense. Assumptions, judgment and thefusstimates are requi
in determining if the “more likely than not” starrdehas been met when developing the provisionrfecome taxes.

Recent Accounting Pronounceme

In April 2015, the FASB issued ASU No. 2015-05, $Bumer's Accounting for Fees Paid in a Cloud Comgufrrangement."This standard provides guidance to help en
determine whether a cloud computing arrangemertagma software license that should be accourtteds internalise software or as a service contract. Upon adupdio entit
has the option to apply the provisions of ASU 2085either prospectively to all arrangements enteredor materially modified, or retrospectivelyhi$ standard is effective for 1
Company'’s fiscal year ending July 2, 2017. We areently evaluating the potential impact of adogtihis guidance on our consolidated financial states.

In April 2015, the FASB issued ASU No. 2015-03,rfiiifying the Presentation of Debt Issuance Costdjith amends ASC 835-30, “Interest — Imputationndérest.”In order tc
simplify the presentation of debt issuance cos&UMANo0. 201503 requires that debt issuance costs related ¢c@gnized debt liability be presented in the badasteet as a dire
deduction from that debt liability, consistent witte presentation of a debt discount. This presientés consistent with the guidance in Concepttedtent 6, which states that ¢
issuance costs are similar to a debt discount medféct reduce the proceeds of borrowing, theiebseasing the effective interest rate. ConcepaseBtent 6 further states that ¢
issuance costs are not assets because they pravidéure economic benefit. This new guidance fsative for the Company'fiscal year ending July 2, 2017 and should bdieq
retrospectively.

In May 2014, the FASB issued ASU No. 2014-09, “Rexefrom Contracts with Customer3his amended guidance will enhance the companaloifitevenue recognition practic
and will be applied to all contracts with custométgpanded disclosures related to the nature, atnoning, and uncertainty of revenue that is retegd are requirements under
amended guidance. This guidance will be effectivetlie Company fiscal year ending July 1, 2018 and may be applitrospectively. We are currently evaluating plogentia
impact of adopting this guidance on our consolidditeancial statements.

In April 2014, the FASB issued ASU No. 2014-08, {Reting Discontinued Operations and DisclosureDisposals of Components of an Entityyhich amends ASC 2C
“Presentation of Financial Statements,” and ASC, 3Btoperty, Plant, and Equipment.” ASU No. 2008-amends the requirements for reporting discoatireperations and requi
additional disclosures about discontinued operatitinder the new guidance, only disposals repregeatstrategic shift in operations or that haveaor effect on the Compan
operations and financial results should be predesmsediscontinued operations. This new accountiridagce is effective for the Compasyfiscal year ending July 3, 2016, and |
be applied retrospectively. We are currently evahgathe potential impact of adopting this guidanceour consolidated financial statements.
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In July 2013, the FASB issued ASU No. 2013-1Rresentation of an Unrecognized Tax Benefit Whéxet Operating Loss Carryforward, a Similar Tax Lossa Tax Cred
Carryforward Exists,” which amends ASC 740, “Incomexes.”The amendments provide guidance on the finan@#tstent presentation of an unrecognized tax bemsfieither
reduction of a deferred tax asset or as a liabililgen a net operating loss carryforward, simies loss, or a tax credit carryforward exists. Theeadments are effective for fis
years, and interim periods within those years, ir@igg after December 15, 2013 and may be appliegitber a prospective or retrospective basis. Theigions are effective for tl
Company'’s first quarter of fiscal year ending J@8e2015. The adoption of these provisions didhaste a significant impact on the Company’s constdéid financial statements.
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Iltem 7A. QUANTITATIVE AND QUALITATIVE DISCLOSURES ABOUT MARK  ET RISK

(1) The Company earnings and cash flows are subject to fluctnatéue to changes in interest rates primarily fitsnmvestment of available cash balances in manaske

Item 8.

Item 9.

funds and investment grade corporate and U.S. govenmt securities, as well as from outstanding daeldrder to finance the Harry & David acquisitiam September 3
2014, the Company entered into a Credit Agreeméht #?Morgan Chase Bank as administrative agedtaagroup of lenders (the “2014 Credit Facility¢dnsisting of
$142.5 million five-year term loan (the “Term Loankith a maturity date of September 30, 2019, armb-#erminus revolving credit facility (the “Revel¥’), with &
seasonally adjusted limit ranging from $100.0 t6G2 million, which may be used for working capitalibject to applicable sublimits) and general ooafe purpose
The Term Loan is payable in 20 quarterly installtsesf principal and interest beginning in Decem®@t4, with escalating principal payments at the odt10% in yeal
one and two, 15% in years three and four, and 20%ear five, with the remaining balance of $42.78iom due upon maturity. Upon closing of the acsjtion, the
Company borrowed $136.7 million under the Revoleerepay amounts outstanding under the CompanylsHarry & David’s previous credit agreements, as well
pay acquisitio-related transaction cos

As of June 28, 2015, the Company had $131.8 mithatstanding under its 2014 Credit Facility.

The Company does not enter into derivative traimastfor trading purposes, but rather, on occadimmanage its exposure to interest rate fluctnatidhe Compar
has managed its floating rate debt using intesstswaps in order to reduce its exposure to tipadinof changing interest rates on its consolidaésdlts of operatiol
and future cash outflows for interest.

In July 2009, the Company entered into a $45.0ienilhotional amount swap agreement that exchangesiable interest rate (LIBOR) for a 1.92% fixexde of intere:
over the term of the agreement. This swap matuneduty 25, 2012. The Company had designated thégp g a cash flow hedge of the interest rate tiskwatable tc
forecasted variable interest (LIBOR) payments. &ffective portion of the after tax fair value gamislosses on this swap was included as a compafemcumulate
other comprehensive income. The Company did nat lhay open derivative positions at June 28, 2085Jane 29, 2014.
FINANCIAL STATEMENTS AND SUPPLEMENTARY DATA

Annual Financial Statements:See Part IV, Iltem 15 of this Annual Report on FAi0:K.
Selected Quarterly Financial Data:See Part Il, Item 7 of this Annual Report on Foi®rKL

CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON AC COUNTING AND FINANCIAL DISCLOSURE

N/A

Item 9A. CONTROLS AND PROCEDURES

Evaluation of Disclosure Controls and Procedures

The Company’s management, with the participatiorthef Company’s Chief Executive Officer and Chiefdficial Officer, has evaluated the effectivenesshef

Company'’s disclosure controls and procedures, fisedkin Rules 13a-15(e) and 15d-15(e) of the SgesrExchange Act of 1934, as of June 28, 2015eBan that

evaluation, the Company’s Chief Executive OfficedaChief Financial Officer have each concluded that Company’s disclosure controls and procedurese w
effective as of June 28, 2015.

53




Management’'s Report on Internal Control Over Finandal Reporting

Management is responsible for establishing and taiaing adequate internal control over financigla®ting. Internal control over financial reportirgydefined in Rules
13a-15(f) and 15d-15(f) under the Exchange Act psoaess designed by, or under the supervisiothefCompany’s principal executive and principakfinial officers
and effectuated by the Company’s board of directoenagement and other personnel to provide rebBoaasurance regarding the reliability of finaho#gorting and
the preparation of financial statements for extemaposes in accordance with U.S. generally aetepiccounting principles (“U.S. GAAP”), and inclsdthose
policies and procedures that:

e pertain to the maintenance of records that, isaeable detail, accurately and fairly reflect trmsactions and dispositions of the assets of tmepany;

e provide reasonable assurance that transactionseeoeded as necessary to permit preparation ahéial statements in accordance with U.S. GAAP, thiad
receipts and expenditures of the Company are beadg in accordance with authorization of managemeddirectors of the Company; and

e provide reasonable assurance regarding preveatitimely detection of unauthorized acquisitione ws disposition of the Company’s assets that cbakke a
material effect on the financial statements.

Because of its inherent limitations, internal cohtver financial reporting may not prevent or @étmisstatements. Projections of any evaluatioeftgctiveness to
future periods are subject to the risk that costroly become inadequate because of changes intioasdior that the degree of compliance with thécpes or
procedures may deteriorate.

Management, including the Company’s Chief Execu@fficer and Chief Financial Officer, assesseddffectiveness of the Company’s internal controlrdirancial
reporting based on criteria established in Inte@ahtrol-Integrated Framework issued by the Conmaitf Sponsoring Organizations of the Treadway Cimsion
(2013 framework), (the COSO criteria) . Based ada #ssessment, management concluded that the Cglmeternal control over financial reporting waléegtive as
of June 28, 2015. Management has excluded the r8bpte30, 2014 acquisition of Harry & David Holdingsc. from its assessment of internal controlsrdiencial
reporting as permitted in the year of acquisitionler Securities and Exchange Commission guidanaeyt& David constituted approximately 32% of thenGpany's
total assets as of June 28, 2015 and contributeaipnately 32% of the Company's total net reverfaethe fiscal year ended June 28, 2015.

The Company'’s independent registered public acaogifirm, BDO USA, LLP, audited the effectivenedstive Company’s internal control over financial ogfing as
of June 28, 2015. BDO USA, LLP’s report on the effifeeness of the Company's internal control ovearicial reporting as of June 28, 2015 is set foelow.
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Report of Independent Registered Public Accountingrirm

Board of Directors and Stockholders
1-800-Flowers.com, Inc.
Carle Place, NY

We have audited 1-800-Flowers.com, Inc. and sulnsédi’ (the “Company”jnternal control over financial reporting as of ug8, 2015, based on criteria established in Iai
Control — Integrated Framework (2013) issued by Goenmittee of Sponsoring Organizations of the Twead Commission (the COSO criteria). The Companyianagement
responsible for maintaining effective internal cohbver financial reporting and for its assessnefthe effectiveness of internal control over final reporting, included in tl
accompanying Management’'s Report on Internal Coi@reer Financial Reporting. Our responsibility @ éxpress an opinion on the Companyiternal control over financ
reporting based on our audit.

We conducted our audit in accordance with the stededof the Public Company Accounting Oversight lo@nited States). Those standards require thaplewe and perform tt
audit to obtain reasonable assurance about whefffiective internal control over financial reportimgas maintained in all material respects. Our airdituded obtaining ¢
understanding of internal control over financiglaging, assessing the risk that a material weakarists, and testing and evaluating the desigropedhting effectiveness of inter
control based on the assessed risk. Our auditietteded performing such other procedures as weidered necessary in the circumstances. We befi@teour audit provides
reasonable basis for our opinion.

A companys internal control over financial reporting is a@ess designed to provide reasonable assuranceliregshe reliability of financial reporting andettpreparation «
financial statements for external purposes in atamuce with generally accepted accounting principdesompanys internal control over financial reporting inclsdénose policie
and procedures that (1) pertain to the maintenahcecords that, in reasonable detail, accuratety fairly reflect the transactions and dispositiofishe assets of the company;
provide reasonable assurance that transactione@oeded as necessary to permit preparation ofi¢iahstatements in accordance with generally gecegccounting principles, a
that receipts and expenditures of the company amegbmade only in accordance with authorizationsnahagement and directors of the company; and r@)ige reasonah
assurance regarding prevention or timely deteafamauthorized acquisition, use, or dispositiothef company’s assets that could have a matefedtein the financial statements.

Because of its inherent limitations, internal cohtvver financial reporting may not prevent or detenisstatements. Also, projections of any evatumtf effectiveness to futt
periods are subject to the risk that controls negome inadequate because of changes in conditivtisat the degree of compliance with the policieprocedures may deteriorate.

As indicated in the accompanying Management’s Repornternal Control Over Financial Reporting, mgements assessment of and conclusion on the effectivesfeisserna
control over financial reporting did not includeetinternal controls of Harry & David Holdings, In¢Harry & David”), which was acquired on September 30, 2014, and wk
included in the consolidated balance sheets of@tF8@wers.com, Inc. and subsidiaries as of June @85 2and the related consolidated statements ofrie¢ comprehensive incor
stockholders’ equity, and cash flows for the ydent ended. Harry & David constituted approximat@®?o of the Company’ total assets as of June 28, 2015 and contri
approximately 32% of the Compasytotal net revenues for the fiscal year ended 2#e2015. Management did not assess the effeetbgenf internal control over financ
reporting of Harry & David because of the timingtbe acquisition which was completed on SeptemBer2814. Our audit of internal control over finaadaieporting of 1-800-
Flowers.com, Inc. and subsidiaries also did nduihe an evaluation of the internal control oveafinial reporting of Harry & David.

In our opinion, 1-80@~lowers.com, Inc. and subsidiaries maintained]limaterial respects, effective internal controkofinancial reporting as of June 28, 2015, basethe COS(
criteria.
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We also have audited, in accordance with the stasdzf the Public Company Accounting Oversight Bio@united States), the consolidated balance slufets800+lowers.comr
Inc. and subsidiaries as of June 28, 2015 and 2an2014, and the related consolidated statemémsame, comprehensive income, stockholderglity, and cash flows for eact
the years then ended and our report dated Septetrp2015 expressed an unqualified opinion thereon.

/s/ BDO USA, LLP

Melville, New York
September 11, 2015
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Item 9B. OTHER INFORMATION

Item 10.

Item 11.

Iltem 12.

Iltem 13.

Item 14.

None.

PART Il

DIRECTORS, EXECUTIVE OFFICERS AND CORPORATE GOVERNA NCE

The information to be set forth in the Proxy Stagemrfor the 2015 annual meeting of stockholdemsdsrporated herein by reference.

The Company maintains a Code of Business ConduttEthics, which is applicable to all directors,icéfs and employees on the Investor Relations-Gatpo
Governance tab of the Company’s website at www.i8@@rs.com. Any amendment or waiver to the CodBusginess Conduct and Ethics that applies to aecttirs
or executive officers will be posted on our websitein a report filed with the SEC on Form 8-K tetextent required by applicable law or the regurat of any
exchange applicable to the Company. A copy of tbdelof Business Conduct and Ethics is availableawit charge upon written request to: Investor Rwdat 1-800-
FLOWERS.COM, Inc., One Old Country Road, Suite 80&xle Place, New York 11514.

EXECUTIVE COMPENSATION

The information to be set forth in the Proxy Stateirfor the 2015 Annual Meeting of Stockholderscorporated herein by reference.
SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERS AND MANAGEMENT AND RELATED STOCKHOLDER MATTERS

The information to be set forth in the Proxy Stateirfor the 2015 Annual Meeting of Stockholderscorporated herein by reference.
CERTAIN RELATIONSHIPS AND RELATED TRANSACTIONS, AND DIRECTOR INDEPENDENCE

The information to be set forth in the Proxy Stageirfor the 2015 Annual Meeting of Stockholdergrporated herein by reference.

PRINCIPAL ACCOUNTING FEES AND SERVICES

The information to be set forth in the Proxy Stagemrfor the 2015 Annual Meeting of Stockholdergrporated herein by reference.
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PART IV

Iltem 15. EXHIBITS AND FINANCIAL STATEMENT SCHEDULES

(a) (1) Index to Consolidated Financial Statements:

Page
Report of Independent Registered Public Accourfinms F-1
Consolidated Balance Sheets as of June 28, 201%umed29, 2014 F-3
Consolidated Statements of Income for the yeareeddne 28, 2015, June 29, 2014, and June 30, 2013 F-4
Consolidated Statements of Comprehensive Incomehéoyears ended June 28, 2015, June 29, 2014uaed30, 2013 F-5
Consolidated Statements of Stockholders’ Equitytlieryears ended June 28, 2015, June 29, 2014used30, 2013 F-6
Consolidated Statements of Cash Flows for the yeraied June 28, 2015, June 29, 2014, and Jun®38, 2 F-7
Notes to Consolidated Financial Statems F-8
(a) (2) Index to Financial Statement Schedules:

Schedule II- Valuation and Qualifying Accounts S-1

All other information and financial statement schied are omitted because they are not applicablegaired, or because the required informatianéiided in the consolidated
financial statements or notes thereto.

(a) (3) Index to Exhibits

Exhibit

*3.1
*3.2
*3.3
*4.1
*4.2
*10.4
*10.5

*10.6
*10.7
*10.8
*10.9

*10.1C
*10.11

Exhibits marked with an asterisk (*) are incorperhby reference to exhibits or appendices prewdiileld with the Securities and Exchange Commissamindicated by tl
reference in brackets. All other exhibits are filsetewith. Exhibits 10.5, 10.6, 10.7, 10.8, 100,10, 10.11, 10.13, 10.14, 10.15 10.16, 10.17,1101R.22 and 10.23 ¢
management contracts or compensatory plans orgemaents.

Description

Third Amended and Restated Certificate of Incorpora (Registration Statement on Form S-1/A (Nda3-38985) filed on July 9, 1999, Exhibit 3.1)

Amendment No. 1 to Third Amended and Restated f@atié of Incorporation. (Registration Statementamm S-1/A (No. 333-78985) filed on July 22, 1988hibit 3.2)
Amended and Restated By-laws. (Registration StateoreForm S-1 (No 333-78985) filed on May 21, 19B%hibit 3.3)

Specimen Class A common stock certificate. (Regfisin Statement on Form S-1/A (No. 333-78985 fdedluly 9, 1999, Exhibit 4.1)

See Exhibits 3.1, 3.2 and 3.3 for provisions of@eetificate of Incorporation and Bgws of the Registrant defining the rights of hotdef Common Stock of the Registre
(Reserved)

Employment Agreement, effective as of July 1, 199&ween James F. McCann and 1-800-FLOWERS.COM, (Farm S-1/A (No. 3338985) filed on July 9, 19¢
Exhibit 10.19)

Amendment dated December 3, 2008 to Employment ekgeait between James F. McCann and 1-800-FLOWERS,G@M (Quarterly Report on Form 1D-filed or
February 6, 2009, Exhibit 10.1)

Employment Agreement, effective as of July 1, 1983ween Christopher G. McCann and 1-800-FLOWER®M(CIAc. (Form S-1/A (No. 3338985) filed on July 9, 19¢
Exhibit 10.20)

Amendment dated December 3, 2008 to Employmentekgeat between Christopher G. McCann and 1-800-FLRB/EOM, Inc. (Quarterly Report on Form QOfiled
on February 6, 2009, Exhibit 10.2)

2003 Long Term Incentive and Share Award Plan asraled and restated as of October 22, 2009 anddaahers of October 28, 2011) (Definitive Proxy filen Octobe
31, 2011 (No 111168049, Annex A))

Section 16 Executive Officer's Bonus Plan (as aredrshd restated as of October 22, 2009) (DefinRinaxy filed on October 23, 2009 (No. 000-26841)néx B)
Employment Agreement, dated as of May 2, 2006,r1yamong 1-806-LOWERS.COM, Inc., Fannie May Confections Brands, land David Taiclet. (Annual Report
Form 10-K for the fiscal year ended July 3, 200&dfion September 15, 2006, Exhibit 10.8)
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*10.12 Lease, dated May 20, 2005, between Treeline Mingédl& and 1-800-FLOWERS.COM, Inc. (Annual Reportfeorm 10K for the fiscal year ended July 3, 2005 filec
September 15, 2005, Exhibit 10.26)

*10.13 Offer letter to Julie McCann Mulligan (Annual Repon Form 10-K for the fiscal year ended June 28%filed on September 11, 2009, Exhibit 10.12)

*10.14 Offer letter to Stephen Bozzo (Quarterly ReporfFonm 10-Q filed on November 8, 2007, Exhibit 10.4).

*10.15 Form of Restricted Share Agreement under 2003 [@rgn Incentive and Share Award Plan. (Annual ReporEorm 10K for the fiscal year ended June 29, 2008 file
September 12, 2008, Exhibit 10.15)

*10.1€ Form of Incentive Stock Option Agreement under 2068g Term Incentive and Share Award Plan. (AnrRegport on Form 16 for the fiscal year ended June 29, 2
filed on September 12, 2008, Exhibit 10.16)

*10.17 Form of Non-statutory Stock Option Agreement un2@®3 Long Term Incentive and Share Award Plan. (fahfReport on Form 18-for the fiscal year ended June
2008 filed on September 12, 2008, Exhibit 10.17)

*10.18 Second Amended and Restated Credit Agreement datefl April 16, 2010 among 1-8@ewers.com, Inc, The Subsidiary Borrowers Pargréto, The Guarantors Pe
thereto, The Lenders Party thereto and J.P. MoBJese Bank, N.A., as Administrative Agent. (Curf@eport on Form 8-K filed on April 23, 2010, ExHhibb.2)

*10.1¢ Third Amended and Restated Credit Agreement dateaf &pril 10, 2013 among 1-80®lowers.com, Inc., The Subsidiary Borrowers Pamgreéto, The Guarantors Pe
thereto, The Lenders Party thereto and J.P. MoBJese Bank, N.A., as Administrative Agent. (Curf@eport on Form 8-K filed on April 11, 2013, Exhibb.2)

*10.2C Credit Agreement dated as of September 30, 2014n@nie800Flowers.com, Inc., the Subsidiary Borrowers patgréto, and JP Morgan Chase Bank, N.A
administrative agent (Quarterly Report on Forr-Q filed on November 7, 2014, Exhibit 10.z

*10.21 Form of Restricted Share Agreement under 2003 O®@rg Incentive and Share Award Plan (Quarterly Repo Form 10-Q filed on February 10, 2012, Exhilfit20)

*10.22 Form of Performance Restricted Share Agreementrn2@@3 Long Term Incentive and Share Award Planaf€@uly Report on Form 10-Q filed on February 1@2,
Exhibit 10.21)

*10.23 Form of Non-Statutory Stock Option Agreement ur2igd3 Long Term Incentive and Share Award Plan (@ugrReport on Form 10-Q filed on February 10,201
Exhibit 10.22)

21.1 Subsidiaries of the Registrant.
23.1 Consent of Independent Registered Public Accourfing.
23.z Consent of Independent Registered Public Accouriing.
31.1 Certification of the principal executive officerguant to Section 302 of the Sarbanes-Oxley AQOOD.
31.Z Certification of the principal financial officer pguant to Section 302 of the Sarbanes-Oxley AGO6R.
32.1 Certifications pursuant to 18 U.S.C. Section 12E0adopted pursuant to Section 906 of the Sarb@ries- Act of 2002.
101.INS XBRL Instance Document
101.SCt XBRL Taxonomy Extension Schema Document
101.CAL XBRL Taxonomy Calculation Linkbase Document
101.DEF XBRL Taxonomy Extension Definition Linkbase Docurhen
101.LAB XBRL Taxonomy Extension Label Document
101.PRE XBRL Taxonomy Definition Presentation Document
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SIGNATURES

Pursuant to the requirements of Section 13 or 18{dhe Securities Exchange Act of 1934, the regigthas duly caused this Annual Report to be signeits behalf by tt
undersigned, thereunto duly authorized.

Dated: September 11, 20 1-80C-FLOWERS.COM, Inc

By: /s/ James F. McCan
James F. McCan

Chief Executive Office

Chairman of the Board of Directc
(Principal Executive Officer

Pursuant to the requirements of the Securities &xgh Act of 1934, this report has been signed bélpthe following persons on behalf of the registrand in the capacities and
the dates indicated below:

Dated: September 11, 2015 By: /s/ James F. McCann
James F. McCann
Chief Executive Officer
Chairman of the Board of Directors
(Principal Executive Officer)

Dated: September 11, 2015 By: /s/ William E. Shea
William E. Shea
Senior Vice President, Treasurer and Chief Findficer
(Principal Financial and Accounting Officer)

Dated: September 11, 2015 By: /s/ Christopher G. McCann
Christopher G. McCann
Director, President

Dated: September 11, 2015 By: /s/ Geralyn R. Breig
Geralyn R. Breig
Director

Dated: September 11, 2015 By: /s/ Lawrence Calcano
Lawrence Calcano
Director

Dated: September 11, 2015 By: /s/ James A. Cannavino
James A. Cannavino
Director

Dated: September 11, 2015 By: /s/ Eugene F. DeMark
Eugene F. DeMark
Director

Dated: September 11, 2015 By: /s/ Leonard J. EImore
Leonard J. Elmore
Director
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Dated: September 11, 2015 By: /s/ Sean Hegarty

Sean Hegarty
Director

Dated: September 11, 2015 By: /s/ Larry Zarin

Larry Zarin
Director
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Report of Independent Registered Public Accountingrirm

Board of Directors and Stockholders
1-800-Flowers.com, Inc.
Carle Place, NY

We have audited the accompanying consolidated balaheets of 1-80Blowers.com, Inc. and subsidiaries as of June B&52and June 29, 2014 and the related consoli
statements of income, comprehensive income, stdd&ts) equity, and cash flows for the years then ende@ohmection with our audits of the financial statens, we have al
audited the financial statement schedule listethénaccompanying index for the years ended Jun@®@ and June 29, 2014. These consolidated fiabsizitements and schec
are the responsibility of the Company’s managent@ut.responsibility is to express an opinion ors¢heonsolidated financial statements and schetiaked on our audits.

We conducted our audits in accordance with thedstats of the Public Company Accounting OversighaBlaUnited States). Those standards require tegblan and perform tl
audit to obtain reasonable assurance about wh#tkeconsolidated financial statements are free ateral misstatement. An audit includes examinimg,a test basis, evider
supporting the amounts and disclosures in the didiased financial statements, assessing the actmuptinciples used and significant estimates maglenanagement, as well
evaluating the overall presentation of the constdid financial statements and schedules. We belteur audits provide a reasonable basis foppimon.

In our opinion, the consolidated financial statetearferred to above present fairly, in all mafe®spects, the financial position of 1-8B®wers.com, Inc. and subsidiaries at .
28, 2015 and June 29, 2014, and the results af dperations and their cash flows for each of thary then ended, in conformity with accounting @gles generally accepted in
United States of America.

Also, in our opinion, the financial statement salled, when considered in relation to the basic alntsted financial statements taken as a wholesgurefairly, in all materii
respects, the information set forth therein.

We also have audited, in accordance with the stdsdzf the Public Company Accounting Oversight Blo@snited States), 1-80Blowers.com, Inc. and subsidiaries internal co
over financial reporting as of June 28, 2015, basedriteria established in Internal Contraintegrated Framework (2013) issued by the Commitfeé®ponsoring Organizations
the Treadway Commission (COSO) and our report daggdember 11, 2015 expressed an unqualified apthiereon.

/s/ BDO USA, LLP

Melville, New York
September 11, 2015
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Report of Independent Registered Public Accountingrirm

The Board of Directors and Stockholders of
1-800-FLOWERS.COM, Inc. and Subsidiaries

We have audited the accompanying consolidated talaheet of 1-806LOWERS.COM, Inc. and Subsidiaries (the Companydfadune 30, 2013, and the related consolic
statements of income, comprehensive income, stéd&®equity, and cash flow for the year then ended. &ldiit also included the financial statement schetisied in the Index
Item 15(a) for the year ended June 30, 2013. Tfiearcial statements and schedule are the resphitysdd the Companys management. Our responsibility is to expresspaman
on these financial statements and schedule basedraudit.

We conducted our audit in accordance with the stededof the Public Company Accounting Oversight lo@nited States). Those standards require thaplewe and perform tt
audit to obtain reasonable assurance about whtteeinancial statements are free of material ratestent. An audit includes examining, on a tesishavidence supporting t
amounts and disclosures in the financial statemeéxtsaudit also includes assessing the accountimgiples used and significant estimates made bpagement, as well
evaluating the overall financial statement pres@raWe believe that our audit provide a reasoa&blsis for our opinion.

In our opinion, the financial statements referredlbove present fairly, in all material respedis, ¢onsolidated financial position of 1-8BOOWERS.COM, Inc. and Subsidiarie:
June 30, 2013, and the consolidated results af dpairations and their cash flows for the year theded, in conformity with U.S. generally accepaedounting principles. Also,
our opinion, the related financial statement schleedwhen considered in relation to the basic fim@nstatements taken as a whole, presents fairlgllinmaterial respects t
information set forth therein.

/s/Ernst & Young LLP

Jericho, New York
September 13, 2013
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Assets

Current assets:
Cash and cash equivalents
Receivables, net
Insurance receivable
Inventories
Deferred tax assets
Prepaid and other
Total current assets

Property, plant and equipment, net
Goodwill

Other intangibles, net

Deferred tax assets

Other assets

Total assets

Liabilities and Stockholders' Equity
Current liabilities:

Accounts payable

Accrued expenses

Current maturities of long-term debt

Total current liabilities

Long-term debt
Deferred tax liabilities
Other liabilities

Total liabilities

Commitments and contingencies (Note

Stockholders' equity:

1-800-FLOWERS.COM, Inc. and Subsidiaries

Consolidated Balance Sheets
(in thousands, except share data)

Preferred stock, $.01 par value, 10,000,000 steart®rized, none issued

Class A common stock, $.01 par value, 200,000,06@@es authorized, 42,875,291 and 38,119,398 stsaesd in 2015 anc

2014, respectively

Class B common stock, $.01 par value, 200,000,886€es authorized, 39,310,044 and 42,058,594 shee=d in 2015 anc

2014, respectively
Additional paid-in capital
Retained deficit

Accumulated other comprehensive loss
Treasury stock, at cost, 11,874,475 and 10,818483s A shares in 2015 and 2014, respectively5a2280,000 Class B

shares in 2015 and 2014

Total 1-800-FLOWERS.COM, Inc. stockholders' equity

Noncontrolling interest in subsidia
Total equity
Total liabilities and equity

See accompanying Notes to Consolidated FinanciéBtents .

June 28, June 29,
2015 2014
27,940 $ 5,20
16,19: 13,33¢
2,97¢ -
93,16: 58,52(
4,87: 5,15¢
14,82 9,60(
159,96¢ 91,81¢
170,10( 60,147
77,097 60,16¢
82,12¢ 44,61¢
- 2,002
12,65¢ 8,82(
501,94t $ 267,56¢
3542 $ 24,44,
73,63¢ 49,517
14,54 343
123,60° 74,307
117,56: -
42,68( 64¢
7,84(C 6,49F
291,69( 81,45
42¢ 381
392 42C
319,10¢ 305,51(
(48,27¢) (68,56%)
(377) (46)
(62,837) (54,477)
208,44¢ 183,22¢
1,807 2,89(
210,25¢ $ 186,11¢
501,94t $ 267,56¢




Net revenue
Cost of revenues
Gross profit
Operating expenses:

Marketing and sales

Technology and development

General and administrative

Depreciation and amortization

Total operating expenses

Operating income
Interest expense and other, net
Income from continuing operations before incomegax
Income tax expense from continuing operations
Income from continuing operations

Loss from discontinued operations, net of tax

Gain (loss) on sale of discontinued operationsphéx
Income (loss) from discontinued operations, nearf
Net income

Less: Net loss attributable to noncontrolling iettr
Net income attributable tc-800-FLOWERS.COM, Inc.

1-800-FLOWERS.COM, Inc. and Subsidiaries
Consolidated Statements of Income
(in thousands, except per share data)

Years ended

Basic net income (loss) per common share attritbeitabl-800-FLOWERS.COM, Inc.

From continuing operations
From discontinued operations
Basic net income per common share

Diluted net income (loss) per common share attaiblatto 1-800-FLOWERS.COM, Inc.

From continuing operations
From discontinued operations
Diluted net income per common share

Weighted average shares used in the calculatioetdhcome (loss) per common share:

Basic
Diluted

See accompanying Notes to Consolidated FinanciéStents .

June 28, June 29, June 30,
2015 2014 2013

$ 1,121,500 $ 756,34 % 735,49
634,31: 440,67 430,30!
487,19 315,67: 305,19:
299,80: 194,84° 186,72(
34,74¢ 22,51¢ 21,70(
85,90¢ 54,75¢ 52,18¢
29,12« 19,84¢ 18,79¢
449,57¢ 291,96 279,40¢
37,617 23,70¢ 25,78¢
7,308 1,35 991
30,31« 22,34¢ 24,79¢
10,93( 8,40: 9,07:
19,38¢ 13,94¢ 15,72
- (86) (1,889
- 81F (1,519
- 72¢ (3,400
$ 19,38¢ 14,67¢ 12,32
(903%) (697) -
$ 2028 $ 1537 $ 12,32:
$ 031 $ 02: $ 0.24
$ 0.0C $ 0.01 $ (0.05)
$ 031 $ 024 $ 0.1¢
$ 03C $ 02z $ 0.24
$ 0.0 $ 0.01 $ (0.05)
$ 03C $ 0.2 $ 0.1¢
64,97¢ 64,03¢ 64,36¢
67,60: 66,46( 66,79:
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1-800-FLOWERS.COM, Inc. and Subsidiaries
Consolidated Statements of Comprehensive Income

(in thousands)

Net income
Other comprehensive income (loss) (currency traiosip
Comprehensive income

Less:

Net loss attributable to noncontrolling inter

Other comprehensive loss (currency translatiomipatable to noncontrolling interest
Comprehensive loss attributable to noncontrollimigriest

Comprehensive income (loss) attributable to 1-SDOWERS.COM, Inc.

See accompanying Notes to Consolidated FinanciéBtents .

June 28, June 29, June 30,
2015 201 4 2013

19,38 $ 14,678 $ 12,32
(508) (79 17

18,87¢ 14,60( 12,33¢
(903) (697) -
(180) (29)

(1,087) (72¢€) -

19,96: $ 15,32t $ 12,33¢




1-800-FLOWERS.COM, Inc. and Subsidiaries
Consolidated Statements of Stockholders' Equity
Years ended June 28, 2015, June 29, 2014 and Juife 2013

(in thousands, except share data)

Total
1-800-
Accumulated FLOWERS.
Common Stock Additional Other COM, Inc.
Class A Class B Paid-in  Retainec Comprehensive  Treasury Stock  Stockholders’ Noncontrolling  Total
Shares Amount Shares Amount Capital Deficit Loss Shares Amount Equity Interest Equity

Balance at July 1, 2012 34,465,220 $ 344 42,138,46 $ 421 $ 293,81 $(96,259 $ (17) 12,047,16 $(36,550$  161,74¢ $ - $161,74¢
Net income - - - - - 12,32 - - - 12,32 - 12,32
Change in value of cash

flow hedge - - - - - - 17 - - 17 - 17
Conversion of Class B

stock into Class A stock 13,00( - (13,000 = = = = = = = = =
Stock-based compensatic 1,610,27 16 - - 4,267 - - - - 4,28t - 4,28t
Exercise of stock options 191,94 2 - - 5K - - - - 53¢ - 53¢
Tax asset shortfall from

stock-based compensatic - - - - (34) - - - - (34) - (34)
Acquisition of Class A

treasury stock - - - - - = - 2,490,06' (9,599 (9,599 - (9,599
Balance at June 30, 201% 36,280,42 362 42,125,46 421 298,58( (83,93)) - 14,537,23 (46,15Y) 169,27: - 169,27:
Net income - - - - - 15,37 - - - 15,37: (697) 14,67¢
Translation adjustment - - - - - - (46) - - (46) (29 (75)
Conversion of Class B

stock into Class A stock 66,87: 1 (66,877 1) - - - - - - - -
Stock-based compensatic 1,608,05: 16 - - 4,64¢ - - - - 4,66¢ - 4,66¢
Exercise of stock options ~ 164,05( 2 52t 527 - 527
Excess tax benefit from

stock-based compensatic - - - - 1,757 - - - - 1,757 - 1,757
Acquisition of Class A

treasury stock - - - - - - - 1,561,200 (8,319 (8,317) - (8,31)
Noncontrolling interes - - - - - - - - - - 3,61¢ 3,61¢
Balance at June 29, 201< 38,119,39 381 42,058,59 42C 305,51 (68,565 (46) 16,098,43 (54,477) 183,22¢ 2,89( 186,11¢
Net income - - - - - 20,281 - - - 20,28" (90%) 19,38¢
Translation adjustment - - - - - - (325) - - (325) (180) (505)
Conversion of Class B

stock into Class A stock  2,748,55! 27 (2,748,55 27 - - - - - - - -
Stock-based compensatic 1,154,17. 12 - - 5,95( - - - - 5,962 - 5,96:
Exercise of stock options 853,17( 9 5,53¢ 5,542 - 5,54:
Excess tax benefit from

stock-based compensatic - - - - 2,11t - - - - 2,11¢ - 2,11¢
Acquisition of Class A

treasury stock - - - - - - - 1,056,031 (8,360 (8,360 - (8,360
Balance at June 28, 201% 42,875,29 $ 42¢ 39,310,04 $ 395 $ 319,10¢ $ (48,279 $ (371) 17,154,47 $(62,83) $ 208,44¢ $ 1,807 $210,25¢

See accompanying Notes to Consolidated FinanciéBtents .




Operating activities:
Net income

(in thousands)

Reconciliation of net income to net cash providgaperating activities, net of acquisitions:

Operating activities of discontinued operations
Loss/(gain) on sale of discontinued operations
Depreciation and amortization

Amortization of deferred financing costs
Deferred income taxes

Non-cash impact of write-offs related to warehouse fir

Bad debt expense

Stock-based compensation

Excess tax benefit from stock-based compensation
Other non-cash items

Changes in operating items, excluding the effetecquisitions:

Receivables

Insurance receivable

Inventories

Prepaid and other

Accounts payable and accrued expenses

Other assets

Other liabilities

Net cash provided by operating activities
Investing activities:
Acquisitions, net of cash acquired
Capital expenditures
Other, net
Investing activities of discontinued operations
Net cash used in investing activities

Financing activities:
Acquisition of treasury stock
Excess tax benefit from stock based compensation
Proceeds from exercise of employee stock options
Proceeds from bank borrowings
Repayment of notes payable and bank borrowings
Debt issuance cost
Other

Net cash provided by ( used in ) financing activigs

Net change in cash and cash equival
Cash and cash equivalents:
Beginning of year
End of year

Supplemental Cash Flow Information:

- Interest paid amounted to $4.3 million $1.0 ioriland $1.1 million, for the years ended June2P85, June 29, 2014 and June 30, 2013, respectively

1-800-FLOWERS.COM, Inc. and Subsidiaries
Consolidated Statements of Cash Flows

Years ended

June 28, June 29, June 30,
2015 2014 2013

19,38¢ 14,67¢ 12,32
- 1,581 (179
- (1,300 2,34¢
29,12« 19,84¢ 18,79¢
1,501 30¢€ 42C
2,471 1,45¢ (811)
29,52; - -
1,298 1,65¢€ 1,08t
5,962 4,66¢ 4,28:
(2,550 (1,837) (739)
1,43¢ 75E 482
8,331 (1,899 (4,109)
(2,979 - -
26,39( (2,569 (1,827
8,047 43€ (1,655
(2,235 2,66( 4,36¢
(1,05¢) (262) (60<)
1,08¢ 2,35t 463
125,73¢ 42,53¢ 34,64¢
(131,999 (9,000 (3,700
(32,577 (22,98¢) (20,044
962 ?3) (78€)
- 50C -
(163,607 (31,48¢) (24,53()
(8,360) (8,317) (9,599
2,55(C 1,831 73¢
5,547 527 53t
239,50( 127,00( 62,00(
(172,98) (127,05 (91,250)
(5,647 - (1,239
- 3 ®
60,607 (6,007) (38,81%)
22,733 5,04¢ (28,700
5,20z 154 28,85¢
27,94( 5,20z 154

- The Company paid income taxes of approximatélyl $nillion, $7.0 million and $8.3 million, net ¢dx refunds received, for the years ended Jun@@8,, June 29,

2014, and June 30, 2013, respectively.

See accompanying Notes to Consolidated FinanciéBtents .




1-800-FLOWERS.COM, Inc. and Subsidiaries
Notes to Consolidated Financial Statements

Note 1. Description of Business

For nearly 40 years, 1-800-FLOWERS® (1-800-386-7 or www.1800flowers.com) has been helping éelsmiles for our customers with gifts for everngasion, including fres
flowers and the finest selection of plants, gifskets, gourmet foods, confections, candles, bafi@md plush stuffed animals. As always, our 100%eSGuarantee®acks ever
gift.

The Company’s BloomNet® international floral wirergice (www.mybloomnet.net) provides a broad raoguality products and valuedded services designed to help profess
florists grow their businesses profitably. The BLOWERS.COM “Gift Shop” also includes gourmettgifuch as premium, giffuality fruits and other gourmet items from H:
& David® (1-877-322-1200 or www.harryanddavid.compppcorn and specialty treats from The Popcorndrg®t (1-800-5412676 or www.thepopcornfactory.com); cookies
baked gifts from Cheryl's® (1-800-443-8124 or wwhecyls.com); premium chocolates and confectionsiffannie May® Www.fanniemay.com and www.harrylondon.com);
baskets and towers from 1-800-Baskets.com®_( ww@0b8skets.com); premium English muffins and other breakfast tsefrom Wolferman’s (1-800-999910 o
www.wolfermans.com); carved fresh fruit arrangements from FruitBougqueem (www.fruitbouquets.com); and top quality ak® and chops from Stock Ya®is

( www.stockyards.com

Note 2. Significant Accounting Policies

Basis of Presentatio

The consolidated financial statements include ttemants of 1-800-FLOWERS.COM, Inc. and its subsidg(collectively, the “Company™All significant intercompany accout
and transactions have been eliminated in consainaDuring fiscal 2015 and 2014, approximately 1% aft] Pespectively, of consolidated net revenue cammen finternatione
sources, whereas in fiscal 2013 virtually all af Bompany’s revenues had been derived from donmsstices.

During the fourth quarter of fiscal 2013, the Companade the strategic decision to divest tte@exmerce and procurement businesses of its Wimegdsetwork subsidiary in ord
to focus on growth opportunities in its Gourmet &and Gift Basketsusiness segment. The Company closed on the sateWfnetasting Network business on December 813
The Company has classified the results of the eateroe and procurement business of The Winetastatgdtk as a discontinued operation for the fiseglrg 2014 and 2013.

Fiscal Year

The Company'’s fiscal year is a 52- or w8ek period ending on the Sunday nearest to Juneigtal years 2015, 2014 and 2013 consisted @fegks which ended on June 28, 2!
June 29, 2014 and June 30, 2013, respectively

Use of Estimates

The preparation of financial statements in confoymiith U.S. generally accepted accounting prirespiequires management to make estimates and assuwsnghat affect tt
amounts reported in the financial statements andmapanying notes. Actual results could differ frdrase estimates.

Cash and Cash Equivalents

Cash and cash equivalents consist of demand depesit banks, highly liqguid money market funds, tddi States government securities, overnight re@selagreements ¢
commercial paper with maturities of three month&es when purchased.

Inventories

Inventories are valued at the lower of cost or raausing the first-in, first-out method of accougti
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1-800-FLOWERS.COM, Inc. and Subsidiaries
Notes to Consolidated Financial Statements

Property, Plant and Equipme

Property, plant and equipment are stated at cestdecumulated depreciation and amortization. Régifen expense is computed using the straightsirethod over the assets’
estimated useful lives. Amortization of leasehattbiovements and capital leases is computed usmgtthightine method over the shorter of the estimated udefes and th
initial lease terms. The Company capitalizes cerbafernal and external costs incurred to acquirelevelop internalise software. Capitalized software costs are apeaiton
straightline basis over the estimated useful life of thitveare. Orchards in production, consisting of direbor and materials, supervision and other iteans,capitalized as part
capital projects in progressefchards until the orchards produce fruit in conui@rquantities. Upon attaining commercial levefspooduction the capital investments in tr
orchards are recorded as land improvements. Estimageful lives are periodically reviewed, and vehappropriate, changes are made prospectivelyCbnepanys property plar
and equipment is depreciated using the followirtgreged lives:

Building and building improvements (years) 10-40
Leasehold improvements (years) 3-10
Furniture, fixtures and production equipment (ygars 3-10
Software (years) 3-7

Orchards in production and land improvements 15-35

Property, plant and equipment and other ltmegd assets are reviewed for impairment whenehanges in circumstances or events may indicatetlieatarrying amounts are
recoverable.

Goodwill

Goodwill represents the excess of the purchase jrer the fair value of the net assets acquireghth business combination, with the carrying valuthe Companys goodwil
allocated to its reporting units, in accordancewlite acquisition method of accounting. Goodwilhat amortized, but it is subject to an annual sssent for impairment, which 1
Company performs during the fourth quarter, or nfozquently if events occur or circumstances changsh that it is more likely than not that an innpent may exist.

The Company tests goodwill for impairment at thpor&ing unit level. The Company identifies its refprg units by assessing whether the componentts afperating segmer
constitute businesses for which discrete finarini@rmation is available and management of eachrtgmg unit regularly reviews the operating resoltshose components. Good\
impairment testing involves a twsiep process. The first step requires comparisdheofair value of each of the reporting unitste tespective carrying value. If the carrying v
of the reporting unit is less than the fair valoe,impairment exists and the second step is ndoimeed. If the carrying value of the reporting uisithigher than the fair value, 1
second step must be performed to compute the anobdingé goodwill impairment, if any. In the secostép, the impairment is computed by comparing tiyglied fair value of th
reporting unit goodwill with the carrying amounttbfat goodwill. If the carrying amount of the refyog unit goodwill exceeds the implied fair valuktibat goodwill, an impairme
loss is recognized for the excess.

The Company generally estimates the fair value mporting unit using an equal weighting of theame and market approaches. The Company uses indicstepted valuatic
models and set criteria that are reviewed and apprdy various levels of management and, in ceitatances, the Company engages thiady valuation specialists. Under
income approach, the Company uses a discountedfloasimethodology which requires management to neigaificant estimates and assumptions relatedrectsted revenu:
gross profit margins, operating income margins,kiviy capital cash flow, perpetual growth rates, lnmdjterm discount rates, among others. For the mapiach, the Compa
uses the guideline public company method. Under rirethod the Company utilizes information from canaple publicly traded companies with similar ofietpand investme
characteristics as the reporting units, to createation multiples that are applied to the opetaperformance of the reporting unit being testadyrder to obtain their respective
values. The Company also reconciles the aggregatediues of its reporting units determined in finst step (as described above) to its currentketacapitalization, allowing for
reasonable control premium .
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1-800-FLOWERS.COM, Inc. and Subsidiaries
Notes to Consolidated Financial Statements

Other Intangibles, net

Other intangibles consist of definite-lived intaolgi assets (such as investment in licenses, custist® and others) and indefiniieed intangible assets (such as acquired
names and trademarks). The cost of defilived intangible assets is amortized to reflect pla¢tern of economic benefits consumed, over thienated periods benefited, rang
from 3 to 16 years, while indefinite-lived intantgitassets are not amortized.

Long-lived assets, such as definiteed intangibles and property, plant and equipnaestreviewed for impairment whenever changesrounistances or events may indicate the
carrying amounts are not recoverable. When suchtew® changes in circumstances occur, a recovigyaeist is performed comparing projected undisted cash flows from tl
use and eventual disposition of an asset or assepdo its carrying value. If the projected undisated cash flows are less than the carrying vaies an impairment charge wo
be recorded for the excess of the carrying vale the fair value, which is determined by discongfiuture cash flows.

The Company tests indefinitered intangible assets for impairment at leastuadly, during the fourth quarter, or whenever ctemm circumstances or events may indicate th:
carrying amounts are not recoverable. The impaitnest for indefinite-lived intangible assets engasses calculating a fair value of an indefitiited intangible asset a
comparing the fair value to its carrying valuethié carrying value exceeds the fair value, impaii® recognized for the difference. To determiaie ¥alue of other indefinitéved
intangible assets, the Company uses an income agprthe relief-fronroyalty method. This method assumes that, in lieommership, a third party would be willing to payoyalty
in order to obtain the rights to use the comparabget. Other indefinite-lived intangible assed#’ ¥alues require significant judgments in deteimg both the assetestimated ca
flows as well as the appropriate discount and tgyales applied to those cash flows to determairevilue.

Business Combinatior

The Company accounts for business combinationsdordance with ASC Topic 805 which requires, amotiiger things, the acquiring entity in a businessilgimation to recogni:
the fair value of all the assets acquired andlliz@s assumed; the recognition of acquisiti@fated costs in the consolidated results of ofmersitthe recognition of restructuring cc
in the consolidated results of operations for whioh acquirer becomes obligated after the acquisdiate; and contingent purchase consideratioe t@tognized at their fair valt
on the acquisition date with subsequent adjustmestsgnized in the consolidated results of opematiofhe fair values assigned to identifiable inthlegassets acquired
determined primarily by using an income approaclchviis based on assumptions and estimates madeabggament. Significant assumptions utilized inittteme approach &
based on company specific information and projestiwhich are not observable in the market andreeefore considered Level 3 measurements. The £xdabe purchase pri
over the fair value of the identified assets ambilities is recorded as goodwill. Operating resudf the acquired entity are reflected in the Comypa consolidated financi
statements from date of acquisition.

Deferred Catalog Cos!

The Company capitalizes the costs of producingdisitibuting its catalogs. These costs are amattizalirect proportion to actual sales from theresponding catalog over a per
not to exceed 12 months. Included within prepaid @ifer current assets was $2.5 million and $0Ikomiat June 28, 2015 and June 29, 2014 respéytinadating to prepaid catal
expenses.

Investment

The Company has certain investments in marketable equity instruments of private companiée Company accounts for these investments ukagduity method if they provi
the Company the ability to exercise significanturfice, but not control, over the investee. Sigaiit influence is generally deemed to exist if@menpany has an ownership inte
in the voting stock of the investee between 20%%0%, although other factors, such as representatidhe investee’Board of Directors, are considered in determinvhgther th
equity method is appropriate. The Company recogdgtye method investments initially at cost, andustt the carrying amount to reflect the Comparsjiare of the earnings or los
of the investee. The Compasyéquity method investments are comprised of a BR@&best in Flores Online, a Sao Paulo, Brazil Hasgernet floral and gift retailer, that 1
Company made on May 31, 2012. The book value sfithiestment was $2.9 million as of June 28, 20ib%8.2 million as of June 29, 2014, and is inctlgeOther assets witt
the consolidated balance sheets. The Compagyity in the net income (loss) of Flores Onfimeeach of the years ended June 28, 2015 and2Ajr2014 was $(0.3) million a
$(0.6) million.
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1-800-FLOWERS.COM, Inc. and Subsidiaries
Notes to Consolidated Financial Statements

Investments in nomarketable equity instruments of private companidgre the Company does not possess the abiliéyéecise significant influence, are accounted fadear th
cost method. Cost method investments are originaltprded at cost, and are included within Otheetasin the Company’consolidated balance sheets. The aggregate rg
amount of the Company’cost method investments was $0.7 million as né 28, 2015 and $0.8 million as of June 29, 20d4ddition, the Company had notes receivable fr
company it maintains an investment in of $0.3 wiilas of June 28, 2015 and $0.5 million as of BHe2014. As described in Note 4 “Acquisitionst) December 3, 2013, 1
Company increased its investment in iFlorist, riasglin a majority ownership interest (56%), thrbutpe conversion of notes receivable and the pseclé additional shares fr
the Company’s founders. The acquisition of a majanterest in iFlorist resulted in the consolidatiof iFlorist's operations.

The Company also holds certain trading securitesoeated with its Non-Qualified Deferred CompeiosaPlan (“NQDC Plan”).These investments are measured using g
market prices at the reporting date and are incul@®ther assets in the consolidated balance skeet Note 10).

Each reporting period, the Company uses availabkditgtive and quantitative information to evaludte investments for impairment. When a declinefaim value, if any, i
determined to be other-than-temporary, an impaitrokarge is recorded in the consolidated statewfenperations.

Concentration of Credit Risk

Financial instruments that potentially subject @@mpany to significant concentrations of credik ri®nsist principally of cash and cash equivalems accounts receivable. 7
Company maintains cash and cash equivalents wgth duiality financial institutions. Concentration@dit risk with respect to accounts receivablinisted due to the Compan
large number of customers and their dispersionutjitout the United States, and the fact that a anbat portion of receivables are related to badanowed by major credit c:
companies. Allowances relating to consumer, cotpaaad franchise accounts receivable ($2.2 milibdune 28, 2015 and $2.4 million at June 29, 2624 been recorded ba
upon previous experience and management’s evatuatio

Revenue Recognitic

Net revenues are generated -commerce operations from the Companghline and telephonic sales channels as wellres operations (retail/wholesale) and primarilygist o
the selling price of merchandise, service or outlioshipping charges, net of discounts, returnscaedits. Net revenues are recognized primarily upariuct delivery and do r
include sales tax. Net revenues generated by timep&oy’s BloomNet Wire Service operations includembership fees as well as other products andceeofferings to florist:
Membership fees are recognized monthly in the pezrned, and products sales are recognized updangirshipment with shipping terms primarily FOBpghng point.

Initial franchise fees are recognized in income mvitee Company has substantially performed or $adisfll material services or conditions relatingte sale of the franchise and
fees are nonrefundable. Area development feesamefundable and are recognized in income on agieobasis when the conditions for revenue recimgniinder the individu.
area development agreements are met. Both iniiathise fees and area development fees are ggmegnized upon the opening of a franchise sborepon termination of ti
agreement between the Company and the franchisee.

Cost of Revenues
Cost of revenues consists primarily of florist filiifient costs (fees paid directly to florists), tbest of floral and noffloral merchandise sold from inventory or througird parties

and associated costs including inbound and outbalnighing charges. Additionally, cost of revenuesludes labor and facility costs related to manuwf@cg and productic
operations.
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1-800-FLOWERS.COM, Inc. and Subsidiaries
Notes to Consolidated Financial Statements

Marketing and Sales

Marketing and sales expense consists primarilydeBgising and promotional expenditures, catalogi;oonline portal and search expenses, retai stod fulfillment operatior
(other than costs included in cost of revenues), @arstomer service center expenses, as well aspiérating expenses of the Compangiepartments engaged in marketing, se
and merchandising activities.

The Company expenses all advertising costs, wélettteption of catalog costs (deeferred Catalog Costabove), at the time the advertisement is first shofdvertising expen:
was $130.6 million, $83.0 million and $77.9 millifor the years ended June 28, 2015, June 29, 2@ dumne 30, 2013, respectively.

Technology and Development

Technology and development expense consists pfimafripayroll and operating expenses of the Comjmmyformation technology group, costs associateith ws website:
including hosting, content development and maimeeaand support costs related to the Compaosder entry, customer service, fulfillment antalase systems. Costs assoc
with the acquisition or development of softwareifdernal use are capitalized if the software igezted to have a useful life beyond one year arattarad over the softwarg'usefu
life, typically three to seven years. Costs assediavith repair maintenance or the development elsite content are expensed as incurred as thal lises of such softwa
modifications are less than one year.

Stock-Based Compensation

The Company records compensation expense assogiétedestricted stock awards and other forms afityggcompensation based upon t he fair value ofksbased awards
measured at the grant date. The cost associatbdshdtre-based awards that are subject solely ®itased vesting requirements, less expected forésitis recognized over |
awards’ service period for the entire award onraigitt-line basis. The cost associated with perforcebased equity awards is recognized for each tranehethe service peric
based on an assessment of the likelihood thatppicable performance goals will be achieved.

Derivatives and hedgin

The Company does not enter into derivative tramsastfor trading purposes, but rather, on occasiomanage its exposure to interest rate fluctuatidhen entering into the
transactions, the Company has managed its floagitegdebt using interest rate swaps in order toaedts exposure to the impact of changing intenasts on its consolidated res
of operations and future cash outflows for inter€ee Company did not have any open derivativetjpos at June 28, 2015 and June 29, 2014.

Income Taxe

The Company uses the asset and liability methattount for income taxe¥he Company has established deferred tax assetsadilies for temporary differences between
financial reporting bases and the income tax baés assets and liabilities at enacted tax ratgeected to be in effect when such assets or itigbilare realized or settled. 1
Company recognizes as a deferred tax asset, theetzefits associated with losses related to opersitiRealization of these deferred tax assets &sstimat we will be able
generate sufficient future taxable income so thes¢ assets will be realized. The factors thaCbvapany considers in assessing the likelihood afzation include the forecast
future taxable income and available tax plannimgtsgies that could be implemented to realize &#ferded tax assets.
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The Company recognizes the tax benefit from an nmicetax position only if it is more likely tharohthat the tax position will be sustained on exaation by the taxing authoriti
based on the technical merits of the position. fEtxebenefits recognized in the financial statememnts particular tax position are measured basetth@targest benefit that ha
greater than a 50% likelihood of being realizedrupettiement. The amount of unrecognized tax ben@fiTBs") is adjusted as appropriate for changes in factscandmstance
such as significant amendments to existing tax tew regulations or interpretations by the taxintharities, new information obtained during a tacamination, or resolution of .
examination. We recognize both accrued interestpandlties, where appropriate, related to UTBsiaoine tax expense. Assumptions, judgment and thefusstimates are requil
in determining if the “more likely than not” starrdehas been met when developing the provisionrfecome taxes.

Net Income (Loss) Per She

Basic net income (loss) per common share is cordpuseng the weightedverage number of common shares outstanding dthingeriod. Diluted net income (loss) per sha
computed using the weightedrerage number of common and dilutive common edprivashares (consisting primarily of employee stogitions and unvested restricted s
awards) outstanding during the period. Dilutedloss$ per share excludes the effect of potentialnsomshares (consisting primarily of employee stmgtions and unvested restric
stock awards) that would be antidilutive

Recent Accounting Pronounceme

In April 2015, the FASB issued ASU No. 2015-05, amer's Accounting for Fees Paid in a Cloud Compufrrangement.'This standard provides guidance to help en
determine whether a cloud computing arrangemertagta software license that should be accourteds internalise software or as a service contract. Upon adopdio entit
has the option to apply the provisions of ASU 20@85either prospectively to all arrangements enteredor materially modified, or retrospectivelyhi¥ standard is effective for 1
Company'’s fiscal year ending July 2, 2017. We areently evaluating the potential impact of adogtihis guidance on our consolidated financial states.

In April 2015, the FASB issued ASU No. 2015-03,1f®iifying the Presentation of Debt Issuance Costdith amends ASC 835-30, “Interest — Imputationndérest.”In order tc
simplify the presentation of debt issuance cos&JANo. 201533 requires that debt issuance costs related ¢ga@gnized debt liability be presented in the badastreet as a dire
deduction from that debt liability, consistent witte presentation of a debt discount. This presientés consistent with the guidance in Concepttedtent 6, which states that ¢
issuance costs are similar to a debt discount medféct reduce the proceeds of borrowing, theirbseasing the effective interest rate. ConcepaseBtent 6 further states that ¢
issuance costs are not assets because they pravigéure economic benefit. This new guidance feative for the Companyg’'fiscal year ending July 2, 2017 and should béieqg
retrospectively.

In May 2014, the FASB issued ASU No. 2014-09, “Rexefrom Contracts with Customer3his amended guidance will enhance the companglofitevenue recognition practic
and will be applied to all contracts with custométspanded disclosures related to the nature, ambioning, and uncertainty of revenue that is retegd are requirements under
amended guidance. This guidance will be effectoretifie Company fiscal year ending July 1, 2018 and may be appk¢rospectively. We are currently evaluating plogentia
impact of adopting this guidance on our consolidditeancial statements.

In April 2014, the FASB issued ASU No. 2014-08, fReting Discontinued Operations and DisclosureDisposals of Components of an Entitwhich amends ASC 2C
“Presentation of Financial Statements,” and ASC, 3Bfoperty, Plant, and Equipment.” ASU No. 2008 -amends the requirements for reporting discoatimperations and requi
additional disclosures about discontinued operatibnder the new guidance, only disposals repregpatstrategic shift in operations or that haveaor effect on the Compan
operations and financial results should be predesmsediscontinued operations. This new accountiridagce is effective for the Compasyfiscal year ending July 3, 2016, and |
be applied retrospectively. We are currently evitigathe potential impact of adopting this guidanceour consolidated financial statements.
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In July 2013, the FASB issued ASU No. 2013-1Rresentation of an Unrecognized Tax Benefit Whéxet Operating Loss Carryforward, a Similar Tax Lossa Tax Cred
Carryforward Exists,” which amends ASC 740, “Incomexes.”The amendments provide guidance on the finan@#tstent presentation of an unrecognized tax bemsfieither
reduction of a deferred tax asset or as a liabiifyen a net operating loss carryforward, simidec Ibss, or a tax credit carryforward exists. Theeadments are effective for fis
years, and interim periods within those years, ir@igg after December 15, 2013 and may be appliegitber a prospective or retrospective basis. Theigions are effective for tl
Company'’s first quarter of fiscal year ending J@8e2015. The adoption of these provisions didhaste a significant impact on the Company’s constdéid financial statements.
Reclassification:

Certain balances in the prior fiscal years havenbeelassified to conform to the presentation endhrrent fiscal year.

Note 3 — Net Income Per Common Share from ContinumOperations

The following table sets forth the computation a$ie and diluted net income per common share fromtircuing operations:

Years Ended
June 28, 2015 June 29, 2014 June 30, 2013

(in thousands, except per share data)

Numerator:
Income from continuing operations $ 19,38 % 13,94¢ $ 15,722
Less: Net loss attributable to noncontrolling ieter (903) (697) -
Income from continuing operations attributable ¥80D-FLOWERS.COM, Inc. $ 20,287 $ 14,64 $ 15,72:
Denominator:
Weighted average shares outstanding 64,97¢ 64,03t 64,36¢
Effect of dilutive securities:
Employee stock options (1) 1,561 1,08:¢ 78€
Employee restricted stock awards 1,068 1,342 1,630
2,62¢ 2,42¢ 2,42t
Adjusted weighted-average shares and assumed cioner 67,60z 66,46( 66,79:

Net income per common share from continuing opematattributable to-800-

FLOWERS.COM, Inc.
Basic $ 031 $ 0.2 $ 0.24

Diluted $ 03C $ 02z $ 0.24

Note (1): The effect of options to purchase 0.1liar| 1.2 million and 2.0 million shares for theaye ended June 28, 2015, June 29, 2014 and Jun2038
respectively, were excluded from the calculatiometfincome per share on a diluted basis as tffettés anti-dilutive.
Note 4. Acquisitions
Acquisition of Harry & Davic
On September 30, 2014, the Company completed @gisition of Harry & David, a leading multi-channgbecialty retailer and producer of branded premgifiaquality fruit,
gourmet food products and other gifts marketed utite Harry & David brands. The transaction, fqouachase price of $142.5 million, includes the Ma&rDavid's brands ar

websites as well as its headquarters, manufactaragdistribution facilities and orchards in MedfoOregon, a warehouse and distribution facilityHebron, Ohio and 48 Harry
David retail stores located throughout the country.
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During the quarter ended June 28, 2015, the Comfiaaljzed the allocation of the purchase pricéh® identifiable assets acquired and liabilitiesuased based on its estimate
their fair values on the acquisition date. The deieation of the fair values of the acquired assetd assumed liabilities (and the related detertioineof estimated lives

depreciable tangible and identifiable intangibleeds) requires significant judgment. The estimatebsassumptions include the projected timing anduarnof future cash flows a
discount rates reflecting risk inherent in the fateash flows. Of the acquired intangible asseis?2 #illion was assigned to customer lists, which leing amortized over t
estimated remaining lives of between 4 to 11 ye$88,5 million was assigned to trademarks, $1.lionilwas assigned to leasehold positions and $a6lllbn was assigned

goodwill, which is not expected to be deductible tiax purposes. The goodwill recognized in conjiarcivith our acquisition of Harry & David is primibr related to synergist
value created in terms of both operating costsramdnue growth opportunities, enhanced financidl @perational scale, and other strategic benéfitiso includes certain ott
intangible assets that do not qualify for separategnition, such as an assembled workforce.

The following table summarizes the final allocatafrthe purchase price to the estimated fair vabfesssets acquired and liabilities assumed ati#ite of the acquisition, as well
adjustments made during the measurement period:

Harry & David Measurement Period Harry & David Final
Preliminary Purchase Adjustments Purchase Price

Price Allocation (1) Allocation

(in thousands) (in thousands) (in thousands)
Current assets $ 124,24 $ 2,02 $ 126,26
Intangible assets 17,20¢ 24,61¢ 41,821
Goodwill 38,63t (22,599 16,04:
Property, plant and equipment 91,02 14,05¢ 105,07¢
Other assets 111 (242) (131)
Total assets acquired 271,22 17,86: 289,08!
Current liabilities, including short-term debt 104,33! 17¢ 104,51:
Deferred tax liabilities 23,25 18,79¢ 42,04¢
Other liabilities assumed 1,13¢ (1,117 24
Total liabilities assumed 128,72: 17,86: 146,58!
Net assets acquired $ 142,50 $ - 142,50(

(1) The measurement period adjustments were due tfirthiization of the valuations related to propepignt and equipment and intangible assets andteesir the
following: an increase in property, plant and eqguémt and intangible assets, with the related irseréa longterm deferred tax liabilities and correspondingrdase i
goodwill. The measurement period adjustments dichawe a significant impact on the Compangbndensed consolidated statements of incomédoydar ended Ju
28, 2015.

The estimated fair value of the acquired work iagess and finished goods inventory was determitiBzing the income approach. The income approathmates the fair value
the inventory based on the net retail value ofitlventory less operating expenses and a reasopsdfieallowance. Raw materials inventory was vdlag book value, as there h.
not been any significant price fluctuations or otbeeents that would materially change the cosepace the raw materials.

The estimated fair value of the deferred revenue determined based on the costs to perform theimergaservices and/or satisfy the Companyémaining obligations, plus

reasonable profit for those activities. These reingi costs exclude sales and marketing expenses Hie Deferred Revenue has already been “saltf’no additional sales ¢
marketing expenses will be incurred. The reasonatafit to be earned on the deferred revenue warmaed based on the profit mark-up that the Compeamns on similar services.
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The estimated fair value of property, plant andigaent was determined utilizing a combination o tost, sales comparison, market, and excess garmiethod approaches.
follows:

Under the cost approach a replacement cost ofsthet & first determined based on replacing thiepreperty with assets of equal utility and funatidity, developed bas
on both the indirect and the direct cost methotie ifdirect cost method includes multiplying theeds’historical costs by industry specific inflationargnd factors to yiel
an estimated replacement cost. In applying thishotetall direct and indirect costs including taseight, installation, engineering and other asgedissoft costs we
considered. The direct cost method includes olstgiai current replacement cost estimate from thepadosnand equipment dealers, which includes alliegiple direct an
indirect costs. An appropriate depreciation alloe&is then applied to the replacement cost baseleoeffective age of the assets relative to theeeted normal useful liv
of the assets, condition of the assets, and thepthfuture utilization of the assets. The deteatiam of fair value also includes considerationgusfctional obsolescen
and economic obsolescence, where applicable.

The sales comparison approach was considered ffiairceeal estate property. Under the sales comgarapproach, an estimate of fair value is detexcthby comparing tt
property being valued to similar properties thateheeen sold within a reasonable period from theateon date, applying appropriate units of comgami

The market approach was considered for certairtsagsth active secondary markets including agrigalt equipment, automobiles, computer equipmenteige equipmer
mobile equipment, packaging machinery and seadtors. Under the market approach market, corbpesdor the assets are obtained from equipmeriedgaeseller:
industry databases, and published price guides.nTdr&et comparables are then adjusted to the duigsets based on age, condition or type of tréinsad\ll applicable
direct and indirect costs are also considered affected in the final fair value determination.

The fair value of orchards in production was detead based on the excess earnings method undgrcthrae approach. This valuation approach assunedtta orchards’
production could be sold independently through aledrale market rather than Harry & Dagdetail channel. The excess earnings method esfjgalculating future cre
revenue as determined by multiplying the futurepovolume in tons to be produced by the projectéckepper ton based on the USDA “Agricultural Pricesport release
January 31, 2015 by the National Agricultural Stids Services. Appropriate expenses were deddcted the sales attributable to the orchards anch@wic rents wel
charged for the return on contributory assets. dftertax cash flows attributable to the asset were dist back to their net present value at an apjateprate of retur
and summed to calculate the value of the orchards.

The estimated fair value of the acquired trademar&s determined using the relief from royalty methavhich is a riskadjusted discounted cash flow approach. The réiteh
royalty method values an intangible asset by estiigdhe royalties saved through ownership of tege The relief from royalty method requires idfgintg the future revenue tr
would be generated by the trademark, multiplyinigyita royalty rate deemed to be avoided througheoship of the asset and discounting the projeaigdlty savings amounts bz
to the acquisition date. The royalty rate usechntaluation was based on a consideration of masites$ for similar categories of assets. The discmte used in the valuation v
based on the Company’s weighted average cost @dhtape riskiness of the earnings stream associatith the trademarks and the overall compositibthe acquired assets.

The estimated fair value of the acquired custornsts Was determined using the excess earnings nhethder the income approach. This method requdestifying the futur
revenue that would be generated by existing cug®maethe time of the acquisition, considering aprapriate attrition rate based on the historicglegience of the Compat
Appropriate expenses are then deducted from thentms and economic rents are charged for the retugontributory assets. The aftax cash flows attributable to the asse:
discounted back to their net present value at anogpiate intangible asset rate of return and suditoealculate the value of the customer lists.
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Operating results of Harry & David are reflectedttie Companys consolidated financial statements from the da&cquisition, within its Gourmet Food & Gift Bagkesegmen
Harry & David contributed net revenues of $359.Tian and operating income of approximately $24.@lian from September 30, 2014 through June 28,520 hese amounts ¢
not necessarily indicative of the results of operet that Harry & David would have realized hadahtinued to operate as a staaldne company during the period presented d
integration activities since the acquisition dated due to costs that are now reflected in the @Gmiylp unallocated corporate costs which are notated to Harry & David.

As required by ASC 805, “Business Combinatioribg following unaudited pro forma financial infortizm for the year ended June 28, 2015 and Jun@®B4, give effect to tt
Harry & David acquisition as if it had been comptibn July 1, 2013. The unaudited pro forma fingnaformation is prepared by management for infational purposes only
accordance with ASC 805 and is not necessarilycatilie of or intended to represent the resultswmatld have been achieved had the acquisition beasummated as of the de¢
presented, and should not be taken as represenitifuture consolidated results of operations. Thaudited pro forma financial information does meflect any operatir
efficiencies and/or cost savings that the Compaay achieve with respect to the combined compaiiies.pro forma information has been adjusted to gifect to nonrecurrir
items that are directly attributable to the acdiasi

Year Ended
June 28, 2015 June 29, 2014
Net revenues from continuing operatic $ 1,152,10. $ 1,142,94
Income from continuing operations attributable #80D-FLOWERS.COM, Inc. $ 17,81: $ 19,43¢
Diluted net income per common share attributable-890-FLOWERS.COM, Inc. $ 0.2¢ $ 0.2¢

The unaudited pro forma amounts above includedhewing adjustments:

(1) An increase of net revenues and a decrease obtaestles by $1.6 million and $4.8 million, to reflehe impact of purchase accounting adjustmeriggec to Harry ¢
David's deferred revenue and inventory fair valtepaup in the year ended June 28, 2015.

(2) A decrease of operating expenses by $17.4omitluring the year ended June 28, 2015, to eliteinanrecurring acquisition costs ($11.9 million durifgtyear ended Ju
28, 2015), integration costs ($3.0 million durihg tyear ended June 28, 2015) and severance c@sisnffllion during the year ended June 28, 201&)dtly related to tt
transaction.

(3) A decrease of operating expenses by $0.4anituring the year ended June 29, 2014, to eliminah-recurring acquisition costs directly relaithe transaction.

(4) An increase of operating expenses by $0.2 millioning) the year ended June 29, 2014, to reflecatdtional amortization expense related to thedase in definite live
intangibles.

(5) An increase to interest expense by $1.1 milliontfer year ended June 28, 2015, and $4.8 millioritferyear ended June 29, 2014, respectively, tectethe increment
impact of the 2014 Credit Facility utilized to fimee the acquisition, assuming our new credit fgoilias in place on July 1, 2013.

(6) The adjustments above were tax effected atdhgbined entity’s assumed effective tax rate fierrespective periods.

Acquisition of Fannie May retail stort

On June 27, 2014, the Company and GB Chocolates(QECChocolates) entered into a settlement agregemesulting in the termination of the GB Chocotafenchise agreeme
and its exclusive area development rights. As altreim fiscal 2014, the Company recognized theviogsly deferred nomefundable area development fees of $0.7 millio
addition, per the terms of the npefformance Promissory Note, GB Chocolates paid fillion as a result of its failure to complets @evelopment obligations under the 2011 .
Development Agreement (the 2011 ADA). As a rediiliing the fourth quarter of fiscal 2014, the Compaecognized revenue of $1.0 million ($0.2 millibad been previous
recognized). The Company has no plans to markegthiéories covered in the 2011 ADA.
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In conjunction with the settlement agreement, tlenffany and GB Chocolates entered into an assehgsecagreement whereby the Company repurchasetlthé original 1’
Fannie May retail stores sold to GB Chocolates avénber 2011. The acquisition was accounted forguiie purchase method of accounting in accordaitbeFASB guidanc
regarding business combinations. The purchase pfi$6.4 million was financed utilizing availablash balances.

During the quarter ended June 28, 2015, the Comfiaaljzed the allocation of the purchase priceéhte identifiable assets acquired and liabilitiesuased based on our estimate
their fair values on the acquisition date. Thereehiaeen no measurement period adjustments. Thevialy table summarizes the final allocation of pluechase price to the estime
fair values of assets acquired and liabilities as=aiat the date of the acquisition:

Final
Purchase Price
Allocation

(in thousands)
Current Assets $ 10z
Property, plant and equipment 487
Goodwill 5,78
Net assets acquire $ 6,37:¢

Operating results of the acquired stores are iteftein the Companyg’ consolidated financial statements from the dagequisition, within the Gourmet Food & Gift Baskesegmen
Pro forma results of operations have not been ptedeas the impact on the Company’s consolidateshéial results would not have been material.

Acquisition of Colonial Gifts Limite

On December 3, 2013, the Company completed itsisitiqn of a controlling interest in Colonial Giftsmited (iFlorist). iFlorist, located in the UKs ia direct-tosonsumer market
of floral and giftrelated products sold and delivered throughout peirdhe acquisition was achieved in stages andasesunted for using the acquisition method of antiog in
accordance with the Financial Accounting Stand&aisrd's (“FASB”) guidance regarding business corabons.

Prior to December 3, 2013, the Company maintaimetheestment in iFlorist in the amount of $1.6 ioifl, which was included on the Compagyalance sheet within Other as:
This investment was accounted for under the coshade as the Company’s ownership stake was 19.8#hitalid not have the ability to exercise sigrafit influence.

On December 3, 2013, the Company acquired an additinterest in iFlorist, bringing the Compasywnership interest to 56.2%. The acquisitionhef &dditional interest w
financed through the conversion of $2.0 millionnaftes owed by iFlorist to the Company, and a $liléom cash payment to iFlorist’ founders. Concurrent with the additic
investment, the Company remeasured its initial tggoivestment in iFlorist, and determined that #uguisition date fair value approximated the Comfmiarrying value of $1
million, and therefore no gain or loss was recogdizOn the acquisition date, the Company also medshe fair value of the noncontrolling interestigh amounted to $3.6 millic
The acquisition-date fair values of the Compargyreviously held equity interest in iFlorist am thoncontrolling interest were determined basethermarket price the Compe
paid for its ownership interest in iFlorist on thequisition date, assuming that a 20% control puemivas paid to obtain the controlling interest. Tollowing summarizes the f:
values of the acquisition date purchase price compts:
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Cash

Converted debt

Initial equity investment
Noncontrolling interes
Total purchase price

iFlorist Fair Value of
Purchase Price
Components

$

(in thousands)
1,64(
1,96¢
1,62¢
3,61¢

$

8,84¢

During the quarter ended December 28, 2014, thep@asnfinalized the allocation of the purchase ptizehe identifiable assets acquired and liabgitesssumed based on
estimates of their fair values on the acquisitiated The determination of the fair values of thguared assets and assumed liabilities (and théecklzetermination of estimated liv
of depreciable tangible and identifiable intangiasets) requires significant judgment. The esémand assumptions include the projected timingaendunt of future cash floy
and discount rates reflecting risk inherent in filieire cash flows. Of the acquired intangible ass$0.7 million was assigned to customer lists,ciwhs being amortized over 1
estimated remaining life of 3 years, $0.7 millioasiassigned to trademarks, and $7.9 million wagrass to goodwill, which is not expected to be deilile for tax purposeds
result of cumulative tax losses in the foreigngdiction, offset in part by the deferred tax ligpiarising from the amortizable customer lists g@fhivas considered a source of fu

income, the Company concluded that a full valuatibowance be recorded in such jurisdiction.

Thefollowing table summarizes the final allocationtbé purchase price to the estimated fair valuesseéts acquired and liabilities assumed at theaddltee acquisition, as well

adjustments made during the measurement period:

iFlorist Preliminary Measurement Period iFlorist Final
Purchase Price Adjustments Purchase Price
Allocation (1) Allocation

(in thousands) (in thousands) (in thousands)
Current assets $ 85¢ $ - % 85€
Intangible assets 3,177 (1,709 1,46¢
Goodwill 6,531 1,32( 7,851
Property, plant and equipment 2,00¢ - 2,00¢
Other assets 30 - 30
Total assets acquired 12,60¢ (389 12,21;
Current liabilities, including current maturitieslong-term debt 3,01< - 3,01¢
Deferred tax liabilities 64¢ (389 25¢
Other liabilities assumed 95 - 95
Total liabilities assumed 3,751 (389 3,36¢
Net assets acquired $ 8,84¢ $ - % 8,84¢

(2) The measurement period adjustments were due findization of valuations related to intangiblesats and resulted in the following: a decreasatimgible assets a
the related longerm deferred tax liabilities and an increase todyall. The measurement period adjustments did heote a significant impact on our conder
consolidated statements of income for the threenamel months ended March 29, 2015. In additiorseredjustments did not have a significant impaaiwncondense
consolidated balance sheet as of June 29, 2014efbhe, we have not retrospectively adjusted timarfcial information.

The estimated fair value of the acquired trademar&s determined using the relief from royalty methevhich is a riskadjusted discounted cash flow approach. The réiteh
royalty method values an intangible asset by estiigdhe royalties saved through ownership of thge The relief from royalty method requires idfgintg the future revenue tr
would be generated by the trademark, multiplyinigyita royalty rate deemed to be avoided througheoship of the asset and discounting the projeaigdlty savings amounts be
to the acquisition date. The royalty rate usechtaluation was based on a consideration of masites for similar categories of assets. The discmte used in the valuation v
based on the Company’s weighted average cost @htape riskiness of the earnings stream associatith the trademarks and the overall compositibthe acquired assets.
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The estimated fair value of the acquired custorists Wwas determined using the with and without meéthThis method calculates the détete cash flows generated under
scenarios: the with and without. Under the withnse®, it is assumed that the Company achievepfojections and includes both existing customersfahe valuation date as w
as new customers acquired during the course of alobusiness. The without scenario, assumes thaCtmpany has no existing customers, but rathedéud manageme
projections as new customers are acquired. Therdiftial between the cash flows under the two s@nes then discounted to present value to detesrttie value of the custon
lists as of the valuation date.

Operating results of the Company’s membership éstein iFlorist are reflected in the Compaygonsolidated financial statements from the détacquisition, essentially all
which is included within the 1-800-Flowers.com Camer Floral segment. iFlorist's operations are material to the Company’s consolidated financiateshents and as supho
forma results of operations have not been presented

Acquisition of -800-Flowers’ European trademarks

On March 11, 2013, the Company acquired the Europights to various derivations of the 1-800-Flosvgradename, trademark, URLand telephone numbers from Flowers
Pty Ltd. for a purchase price of $4.0 million, whis included within Other intangibles, net.

Note 5. Inventory

The Companys inventory, stated at cost, which is not in exadssarket, includes purchased and manufactureshiéa goods for sale, packaging supplies, raw na&iegredient
for manufactured products and associated manufagtlabor, growing crops and is classified as folo

June 28, 2015 June 29, 2014
(in thousands)
Finished goods $ 43,25 $ 30,85¢
Work-in-process 16,02( 8,56¢
Raw materials 33,88¢ 19,09t
$ 93,167 $ 58,52(
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The following table presents goodwill by segmerd #re related change in the net carrying amount:

Balance at June 30, 2013
Acquisition of Fannie May franchise stores
Adjustments
Acquisition of iFlorist
Balance at June 29, 2014
Harry & David acquisition
iFlorist measurement period adjustment
iFlorist translation adjustment
Other
Balance at June 28, 2015

Gourmet Food

BloomNet Wire and Gift Baskets

Consumer Floral Service (1) Total
(in thousands)

$ 10,25 % - 3 37,69: $ 47,94
5,78:¢ 5,78:¢
(97) - - (97)

6,531 - - 6,531

$ 16,69: $ - 3 4347F $ 60,16¢
16,04: 16,04:

1,32( 1,32(

(429 (429

&) &)

$ 1758: $ - 8 59,51 $ 77,097

(1) The total carrying amount of goodwill for all pedi®in the table above is reflected net of $71.lionilof accumulated impairment charges, which wes®rded in the GFC

segment during fiscal 2009.

There were no goodwill impairment charges in argngent during the years ended June 28, 2015, Jur2029 and June 30, 2013.

The Company’s other intangible assets consistefdhowing:

June 2 8, 2015 June 29, 2014

Amortization Gross Gross
Period Carrying Accumulated Carrying Accumulated
(in years) Amount Amortization Net Amount Amortization Net
(in thousands)
Intangible assets with determinable lives
Investment in licenses 14-16 742 % 5721 $ 169: $ 742 % 5621 $ 1,79¢
Customer lists 3-10 21,81 14,59t 7,22( 17,31 12,81¢ 4,49t
Other 5-8 3,66t 2,591 1,06¢ 2,53¢ 2,53¢ -
32,90( 22,91¢ 9,981 27,27: 20,977 6,29/
Trademarks with indefinite lives 72,144 - 72,14« 38,32: - 38,32:
Total identifiable intangible asse 105,04 $ 2291¢ $ 82,12t $ 65,597 $ 20977 % 44,61¢

Intangible assets are reviewed for impairment whienevents or changes in circumstances indicatettleacarrying amount of an asset or asset grouprabe recoverable. I
material impairments were recognized for the yeaded June 28, 2015, June 29, 2014 and June 3B, 201

The amortization of intangible assets for the yearded June 28, 2015, June 29, 2014 and June 38,v28s $.2.1 million, $1.6 million and $1.8 milliorespectively. Futu
estimated amortization expense is as follows: 20851 million, 2017 - $1.5 million, 2018 — $1.3llwin, 2019 - $0.7 million, 2020 - $0.6 million arkereafter - $3.8 million.
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Note 7. Property, Plant and Equipment

Land

Orchards in production and land improvements
Building and building improvements

Leasehold improvements

Production equipment and furniture and fixtures
Computer and telecommunication equipment
Software

Capital projects in progress - orchards

Accumulated depreciation and amortization

Notes to Consolidated Financial Statements

June 28, 2015

June 29, 2014

(in thousands)

$ 31,077 $ 2,901
9,02¢ -

55,12: 12,55

19,45¢ 18,50«

63,13: 40,58:

56,58: 57,48¢

150,69! 136,22¢

7,33t -

392,42¢ 268,25¢

222,32¢ 208,11:

$ 170,10 $ 60,141

Depreciation expense for the years ended Junedd8, June 29, 2014 and June 30, 2013 was $27.0mi#18.2 million, and $17.0 million, respectively

Note 8. Accrued Expenses

Accrued expenses consisted of the following:

Payroll and employee benefits
Advertising and marketing
Other

Note 9. Long-Term Debt

The Company'’s current and long-term debt consistiseofollowing:

Revolver (1)

Term Loan (1)

Bank loan (2)
Total debt

Less: current maturities of long-term debt
Long-term debt

(1) In order to finance the Harry & David acquisitian September 30, 2014, the Company entered inteeditGAgreement with JPMorgan Chase Bank as adtretiiee
agent, and a group of lenders (the “2014 CreditliBgy, consisting of a $142.5 million five-yeaetm loan (the “Term Loan"vith a maturity date of September
2019, and a co-terminus revolving credit facilitliye{ “Revolver”),with a seasonally adjusted limit ranging from $20@. $200.0 million, which may be used for work
capital (subject to applicable sublimits) and gaeheporporate purposes. The Term Loan is payabROimuarterly installments of principal and interbsginning i
December 2014, with escalating principal paymentkerate of 10% in years one and two, 15% inyéaee and four, and 20% in year five, with thea@ing balanc
of $42.75 million due upon maturity. Upon closinigtlee acquisition, the Company borrowed $136.7iarillunder the Revolver to repay amounts outstandimer th
Company’s and Harry & David’s previous credit agneats, as well as to pay acquisitisiated transaction costs. There are no amounssaouating under the Revol

as of June 28, 2015.

F-22

June 28, 2015

June 29, 2014

(in thousands)

$ 36,37C $ 22,60:
11,92¢ 11,80:
25,34¢ 15,118
$ 73,63¢ $ 49,517
June 28, 2015 June 29, 2014
(in thousands)
$ - 8 =
131,81: -
292 342
132,10t 342
14,54 343
$ 11756 $ -
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Notes to Consolidated Financial Statements

The 2014 Credit Facility requires that while anyrrbwings are outstanding the Company comply witttage financial and nofinancial covenants, including t
maintenance of certain financial ratios. The Conypaas in compliance with these covenants as of 28)2015. Outstanding amounts under the 2014 Crredility
bear interest at the Company’s option at eith@IBOR, plus a spread of 175 to 250 basis poiassdetermined by the Compasyéverage ratio, or (i) ABR, plus
spread of 75 to 150 basis points. The 2014 Cregliedment is secured by substantially all of thetassf the Company and the Subsidiary Guarantors.

Future payments under the term loan are as foll§d4:2 million — 2016, $19.6 million — 2017, $2bdlion — 2018, $26.7 million — 2019 and $49.9 noill — 2020.
(2) Bankloan assumed through the Company’s aitiquisf a majority interest in iFlorist.
Note 10. Fair Value Measurements

Cash and cash equivalents, receivables, accoupableaand accrued expenses are reflected in tteptidated balance sheets at carrying value, whighaximates fair value due
the shortterm nature of these instruments. Although no trgdnarket exists, the Company believes that theyicgr amount of its debt approximates fair value dao its variabl
nature. The Company’s investments in non-marketelety instruments of private companies are cdraiecost and are periodically assessed for otlertemporary impairmer
when an event or circumstances indicate that agr-dttan-temporary decline in value may have occurfde Company remaining financial assets and liabilities aresueed an
recorded at fair value (see table below). The Campsanonfinancial assets, such as definite lived intangdseets and property, plant and equipment, arededat cost and ¢
assessed for impairment when an event or circumstaicates that an other-thtemporary decline in value may have occurred. Galbdwd indefinite lived intangibles are tes
for impairment annually, or more frequently if et®occur or circumstances change such that it i dikely than not that an impairment may existreguired under the account
standards.

Fair value is defined as the price that would loeireed to sell an asset or paid to transfer alifgpin the principal or most advantageous mafketthe asset or liability, in an orde
transaction between market participants at the ureagent date. The authoritative guidance for falug measurements establishes a fair value higrénel prioritizes the inputs
valuation techniques used to measure fair value. fAibrarchy gives the highest priority to unadjdstgioted prices in active markets for identicalets®r liabilities (level

measurements) and the lowest priority to unobséaviaputs (level 3 measurements). The three ledelse fair value hierarchy under the guidancedascribed below:

Level 1  Valuations based on quoted prices in aatmarkets for identical assets or liabilities tiet entity has the ability to access.

Level 2  Valuations based on quoted prices for similar assetiabilities, quoted prices in markets that ao¢ active, or other inputs that are observableaor b
corroborated by observable data for substantihbyftll term of the assets or liabilities.

Level 3  Valuations based on inputs that are supddsy little or no market activity and that argrsficant to the fair value of the assets or ligieis.
The following table presents by level, within tleérfvalue hierarchy, financial assets and liale$itmeasured at fair value on a recurring basis:
Fair Value Measurements
Carrying Value Assets (Liabilities)

Level 1 Level 2 Level 3
(in thousands

Assets (liabilities) as of June 28, 2015:
Trading securities held in a “rabbi trust” (1) 3,116 $ 3,118 $ - $ -

3,11¢ $ 3,11¢ $ - 3 -

@+
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Fair Value Measurements
Carrying Value Assets (Liabilities)
Level 1 Level 2 Level 3
(in thousands

Assets (liabilities) as of June 29, 2014:
Trading securities held in a “rabbi trust” (1) $ 2,14¢  $ 2,14¢  $ - 3 -
$ 2,146  $ 2,14¢  $ - $ -

(1) The Company has established a Non-qualifieftiPed Compensation Plan (Note 1£mployee Retirement Plans) for certain membersnifos management. Defer
compensation plan assets are invested in mutuekfbald in a “rabbi trustihich is restricted for payment to participantdted NQDC Plan Trading securities held in

rabbi trust are measured using quoted market paict#®e reporting date and are included in Othsetaswith the corresponding liability includedOther liabilities, in th
consolidated balance sheets.

Note 11. Income Taxes

The Company files income tax returns in the U.Slefal jurisdiction and various state and foreignsplictions. The Company concluded its federal eration by the Intern.
Revenue Service for fiscal year 2011, howeverafigears 2012 through 2014 remain subject to fé@a@mination. Due to ongoing state examinatiorts manconformity with the
federal statute of limitations for assessment,aerstates also remain open from fiscal 2011. Thm@ny commenced operations in foreign jurisdigion2012. The Compary’
foreign income tax filings are open for examinatimynits respective foreign tax authorities in Camadd the United Kingdom

The Companys policy is to recognize interest and penaltieswst on any unrecognized tax benefits as a compafiéncome tax expense. At June 28, 2015, the Gmyhas a

unrecognized tax position of approximately $0.8ionil, including accrued interest and penalties@f$nillion. The Company believes that no additiagsignificant unrecognized t
positions will be resolved over the next twelve thsn

Significant components of the income tax providiam continuing operations are as follows:

Years ended
June 28, June 29, June 30,
2015 2014 2013
(in thousands)

Current provision (benefit):

Federal $ 6,63C $ 6,43¢ $ 7,98:
State 1,84( 1,247 1,84¢
Foreign (11) 11 -
8,45¢ 7,691 9,82¢

Deferred provision (benefit):
Federal 1,97C 778 (730)
State 631 28 (25)
Foreign (130) (95) -
2,471 70€ (755)
Income tax expense $ 10,93( $ 8,40 $ 9,07
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A reconciliation of the U.S. federal statutory tate to the Company’s effective tax rate is aofed:

Years ended

June 28, June 29, June 30,
2015 2014 2013

Tax at U.S. statutory rates 35.(% 35.(% 35.(%
State income taxes, net of federal tax benefit 3.8 3.7 3.2
Valuation allowance change 2.€ 1.t -
Rate differences 1.1 1.2 (0.3
Tax settlements 1.4 (2.0 1.1
Deductible stock-based compensation (2.9 (0.2 (0.7
Domestic production deduction (2.2) (1.9 (1.8
Tax credits 3.9 1.7) (1.2
Other, net (0.9 1.C 0.€

36.1% 37.6% 36.6%

Deferred income taxes reflect the net tax effettemporary differences between the carrying amoohfissets and liabilities for financial reportimgrposes and the amounts used
for income tax purposes. The significant componehtie Company's deferred income tax assetsltiab) are as follows:

Years ended

June 28, June 29,
2015 2014
(in thousands)
Deferred income tax assets:
Net operating loss and credit carryforwards $ 6,74: $ 4,34
Accrued expenses and reserves 5,921 6,17¢
Stock-based compensation 3,622 3,42(
Book in excess of tax depreciation - 1,327
Gross deferred income tax assets 16,28¢ 15,26:
Less: Valuation allowance (4,589 (2,24))
11,69° 13,02:
Deferred income tax liabilities:
Other intangibles (23,3079 (6,517)
Tax in excess of book depreciation (26,197 -
(49,504 (6,517)
Net deferred income tax assets (liabiliti $ (37,80) $ 6,50¢

A valuation allowance is provided when it is moieely than not that some portion, or all, of theedeed tax assets will not be realized. The Compaay established valuat
allowances primarily for net operating loss carryfards in certain states and its United Kingdom @adada subsidiaries. At June 28, 2015 the Compdegieral net operating Ic
carryforwards were $2.5 million, which if not utiéd, will begin to expire in fiscal year 2025. Theeleral net operating loss is subject to Sectidh [B8itations of $0.3 million pe

year. The Compar's foreign net operating loss carryforward was $filion, while the state net operating losses wk8e2 million, before federal benefit, which if natilized, will
begin to expire in fiscal year 2016.

Note 12. Capital Stock

Holders of Class A common stock generally havestiree rights as the holders of Class B common seaept that holders of Class A common stock hanevmte per share and
holders of Class B common stock have 10 votes ppareson all matters submitted to the vote of stotdédrs. Holders of Class A common stock and ClasoBmon stock
generally vote together as a single class on aflersapresented to the stockholders for their wotapproval, except as may be required by Delaveave Class B common stock
may be converted into Class A common stock at ang bn a one-for-one share basis. Each share ss@acommon stock will automatically convert inteecshare of Class A
common stock upon its transfer, with limited exémms. During fiscal 2015, 2,748,550 shares of CEasemmon stock were converted into shares of Glassmmon stock.
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The Company has a stock repurchase plan througthvghirchases can be made from time to time in ple& onarket and through privately negotiated tratisas, subject to gene
market conditions. The repurchase program is fiedngilizing available cash. In June 2015, the Camys Board of Directors authorized an increase of $@on to its stocl
repurchase plan. The Company repurchased a to$l.4fmillion (1,056,038 shares), $8.3 million @15206 shares) and $9.6 million (2,490,065 shateshg the fiscal years enc
June 28, 2015, June 29, 2014 and June 30, 20p&cteeely, under this program. As of June 28, 2@%,.3 million remains authorized under the plan.

The Company has stock options and restricted stwekrds outstanding to participants under the 1fB0OWERS.COM 2003 Long Term Incentive and Share AlnRlan (th
“Plan”). The Plan is a broad-based, long-term itigenprogram that is intended to attract, retaid arotivate employees, consultants and directoectoeve the Company’s long-
term growth and profitability objectives, and tHere align stockholder and employee interests. FPlaa provides for the grant to eligible employemssultants and directors
stock options, share appreciation rights (“SARe8}stricted shares, restricted share units, perfocmahares, performance units, dividend equivalemnis other sharkased awarc
(collectively “Awards”).

Note 13. Stock Based Compensation
The Plan is administered by the Compensation Coteenir such other Board committee (or the entirar@pas may be designated by the Board (the “Cotee’i)t At June 2¢
2015, the Company has reserved approximately 1Rlidmshares of common stock for issuance, inahgddptions previously authorized for issuance unlderl999 Stock Incenti
Plan.
The amounts of stock-based compensation expensgrieed in the periods presented are as follows:

Years Ended

June 28, June 29, June 30,
2015 2014 2013

(in thousands, except per share data)

Stock options $ 45¢  $ 42C  $ 477
Restricted stock awards 5,50 4,244 3,80¢

Total 5,96: 4,66¢ 4,28:
Deferred income tax benefit 2,08i 1,73¢ 1,55¢
Stock-based compensation expense, net $ 3,87t $ 2,92¢ $ 2,72¢

Stock based compensation expense is recorded wlithifollowing line items of operating expenses:

Years Ended
June 28, July 29, June 30,
2015 2014 2013

(in thousands)

Marketing and sales $ 1,866 $ 1,261 $ 1,49¢
Technology and development 392 29¢ 42¢
General and administrative 3,70¢ 3,10¢ 2,35¢

Total $ 596 $ 466¢ $ 4,28

Stock-based compensation expense has not beeatatidoetween business segments, but is reflectearasf Corporate overhead. (Refer to Note 15iBss Segments).
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Stock Options

The weighted average fair value of stock optionshendate of grant, and the assumptions used itoastthe fair value of the stock options usingBfeck-Scholes option valuatit

model, were as follows:

Years ended

June 28, June 29, June 30,
2015 2014 2013
Weighted average fair value of options granted $ 48¢ $ 3.1 $ 2.98
Expected volatility 52% 61% 72%
Expected life (in years) 7.2 6.€ 6.4
Risk-free interest rate 1.% 1.€% 0.7%
Expected dividend yield 0.C% 0.C% 0.C%

The expected volatility of the option is determinesing historical volatilities based on historistdck prices. The Company estimated the expededflioptions granted based u|
the historical weighted average. The risk-freerggerate is determined using the yield availablezeroeoupon U.S. government issues with a remaining &goal to the expect

life of the option. The Company has never paidvidénd, and as such the dividend yield is 0.0%.

The following table summarizes stock option acyidtiring the year ended June 28, 2015:

Weighted
Weighted Average Aggregate
Average Remaining Intrinsic
Exercise Contractual Terr ~ Value
Options Price (in years) (000s)
Outstanding beginning of period 4,339,797 $ 3.8C
Granted 75,000 $ 8.8t
Exercised (853,170 $ 6.4¢4
Forfeited/Expired (216,47 $ 8.4¢
Outstanding end of period 3,345,141 3§ 2.97 45 $ 24,91
Options vested or expected to vest at end of period 3,241,48° $ 2.9¢ 4.2 $ 24,14
Exercisable at June 28, 2015 2,095,241 $ 3.04 31 $ 15,37:

The aggregate intrinsic value in the table aboyeesents the total pre-tax intrinsic value (thdedénce between the Compasyclosing stock price on the last trading day s¢d
2015 and the exercise price, multiplied by the nendf in-themoney options) that would have been received byfii®n holders had all option holders exercisesrtbptions o
June 28, 2015. This amount changes based on thedaket value of the Comparsystock. The total intrinsic value of options exsed for the years ended June 28, 2015, Jur

2014 and June 30, 2013 was $3.6 million, $0.4 am|land $0.6 million, respectively.
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The following table summarizes information aboatc&toptions outstanding at June 28, 2015:

Options Outstanding Options Exercisable
Weighted-

Average Weighted- Weighted-

Remaining Average Average

Options Contractual Life Exercise Options Exercise

Exercise Price Outstanding (years) Price Exercisable Price

$1.69-1.79 1,003,501 53 $ 1.7¢ 501,00( $ 1.7¢
$2.22 -2.88 1,053,001 63 $ 2.62 422,600 $ 2.61
$3.11-3.11 959,75! 0e $ 3.11 959,75! $ 3.11
$3.26 — 9.25 276,39: 42 % 6.3Z 184,39: $ 6.0¢
$9.74 - 10.20 52,50( 5¢ $ 9.9¢ 27,50C $ 9.8C
- 334514 43 $ 29: __ 209524 g 3.04

As of June 28, 2015, the total future compensatast related to nomested options not yet recognized in the statemieoperations was $1.8 million and the weightedrage perio
over which these awards are expected to be recedymias 3.9 years.

Restricted Stoc

The Company grants shares of Common Stock to iffames that are subject to restrictions on traresfie risk of forfeiture until fulfillment of appdable service conditions and
certain cases, holding periods (Restricted Stock).

The following table summarizes the activity of negsted restricted stock during the year ended 28n2015:

Weighted Average

Shares Grant Date Fair Value
Non-vested — beginning of period 2,686,68° $ 3.9C
Granted 976,88. $ 8.0¢
Vested (1,154,17) $ 3.4¢
Forfeited (167,34 $ 7.1¢
Non-vested - end of period 2,342,05. $ 5.62

The fair value of non-vested shares is determireasgdh on the closing stock price on the grant dat@f June 28, 2015, there was $8.1 million ofltateecognized compensation
cost related to non-vested restricted stock-basetgpensation to be recognized over a weighted-aegragod of 2.6 years.

Note 14. Employee Retirement Plans

The Company has a 401(k) Profit Sharing Plan cagesubstantially all of its eligible employees. Alinployees who have attained the age of 21 ariblelitp participate upc
completion of one month of service. Participants/ rakect to make voluntary contributions to the A)Jglan in amounts not exceeding federal guidelif@s an annual basis 1
Company, as determined by its board of directoes; make certain discretionary contributions. Empksy/are vested in the Company's contributions hgsea years of service. T
Company suspended all contributions during fisearg 2015, 2014 and 2013.

The Company also has a nonqualified supplementatréel compensation plan for certain executivesymamt to Section 409A of the Internal Revenue CBdeticipants can defer
from 1% up to a maximum of 100% of salary and penfince and non-performance based bonus. The Comylmyatch 50% of the deferrals made by each pgint during the
applicable period, up to a maximum of $2,500. Erpeés are vested in the Company's contributionsdbagen years of participation in the plan. Disttibos will be made to
participants upon termination of employment or Heata lump sum, unless instaliments are seledsdof June 28, 2015 and June 29, 2014, these fahbitities, which are
included in Other liabilities within the CompanyZ®nsolidated Balance Sheet, totaled $3.1 milliosh$& 1 million, respectively. The associated plssess, which are subject to the
claims of the creditors, are primarily investedriotual funds and are included in Other assets4derg. Company contributions during the years enlies: 28, 2015, June 29, 2014
and June 30, 2013 were less than $0.1 million. $3aimd losses on these investments, were $0.2 mi#i©.3 million and $0.2 million for the years eddRine 28, 2015, June 29,
2014 and June 30, 2013, are included in Intergeese and other, net, within the Company’s Conatglidl Statements of Income.




Note 15. Business Segments

The Company’s management reviews the results oEtmpany’s operations by the following three busingegments:

. 1-80C-Flowers.com Consumer Flori
. BloomNet Wire Service, an
. Gourmet Food and Gift Baske

Segment performance is measured based on conpribuiargin, which includes only the direct contrblarevenue and operating expenses of the segnfentsich, managemest’
measure of profitability for these segments dodsmmude the effect of corporate overhead (seebé9w), nor does it include depreciation and aimatibn, other income/exper

and income taxes, or stoblased compensation and certain Harry & David tretrem@integration costs, both of which are includéthin corporate overhead. Assets and liabilities
reviewed at the consolidated level by managemeahnahaccounted for by segment.

Years ended

June 28, June 29, June 30,
Net revenues 2015 2014 2013
(in thousands
Net revenues:
1-800-Flowers.com Consumer Floral $ 422,19¢  $ 421,33t $ 411,52t
BloomNet Wire Service (1) 85,96¢ 84,19¢ 81,82:
Gourmet Food & Gift Baskets (1) 613,95: 251,99( 243,22!
Corporate 1,02( 797 78¢
Intercompany eliminations (1,639 (1,977%) (1,865)
Total net revenues $ 1,121,500 $ 756,34! $ 735,49
Years ended
June 28, June 29, June 30,
Operating Income from Continuing Operations 2015 2014 2013
(in thousands
Segment Contribution Margin:
1-800-Flowers.com Consumer Floral $ 43,52¢ $ 40,25 % 47,19:
BloomNet Wire Service (1) 29,39¢ 26,71¢ 25,61
Gourmet Food & Gift Baskets (1) 74,88¢ 27,12: 20,34¢
Segment Contribution Margin Subtotal 147,81¢ 94,08¢ 93,14¢
Corporate (2) (81,07%) (50,53%) (48,56%)
Depreciation and amortization (29,12 (19,84%) (18,799
Operating income $ 3761 $ 23,70¢ $ 25,78t
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(1) Refer to Note 18 Fire at the Fannie May warehouse and distributamilify. On November 27, 2014, a fire occurredhat €ompany's Maple Heights, Ohio wareh:
and distribution facility. As a result of the firlge Company had limited supplies of its Fannie Maye Chocolates and Harry London Chocolates prtsdanailable i
its retail stores as well as for its ecommerce whdlesale channels during its fiscal second andl thiarter. As a result, the Compasyevenues and income fr
operations were negatively impacted. The Compameg dot believe that there will be any further sigant impact from this issue beyond the year entigt 28, 201¢

(2) Corporate expenses consist of the Company's eiserphared service cost centers, and include, amthmgy items, Information Technology, Human Reses
Accounting and Finance, Legal, Executive and Custo8ervice Center functions, as well as StBelsed Compensation, and during the year ended Z&in201!
acquisition and integration costs (including seme&) related to the acquisition of Harry & David,the amount of $9.6 million. In order to leverage Company
infrastructure, these functions are operated uadntralized management platform, providing supgenvices throughout the organization. The colthese function:
other than those of the Customer Service Centdachadre allocated directly to the above segmengsdapon usage, are included within corporate esqras they &
not directly allocable to a specific segment. TleenPany has commenced integrating Harry & David itd@perating platforms, and as such, their opggatosts hav
been classified in a similar manner.

Note 16. Discontinued Operations

During the fourth quarter of fiscal 2013, the Companade the strategic decision to divest tlomemerce and procurement businesses of its Wiigasetwork subsidiary in ord
to focus on growth opportunities in its Gourmet #®a@nd Gift Baskets business segment. The Compasgdon the sale of its@mmmerce and procurement businesse
December 31, 2013. The Company had originally egtiha loss of $2.3 million ($1.5 million, net ek}, which was provided for during the fourth qeanf fiscal 2013, but the Ic
was reduced to $1.0 million, upon finalization efrhs and closing on the sale. As a result, the @ompeversed $1.3 million ($0.8 million, net of Yaf its accrual for the estimat
loss during the fiscal year ended June 29, 2014.Gbmpany has classified the results of thmmerce and procurement business of The Winegabtatwork as a discontinu
operation for the fiscal years 2014 and 2013.

Results for discontinued operations are as follows:

Years Ended
June 28, 2015 June 29,2014 June 30, 2013
(in thousands, except per share data)

Net revenues from discontinued operati $ - % 166¢ $ 5,15¢
Loss from discontinued operations, net of tax $ - % 86 $ (1,889
Gain (loss) on sale of discontinued operationsphéx $ - % 81t $ (1,517)
Income (loss) from discontinued operations $ - % 72¢ 3% (3,40))

Note 17. Commitments and Contingencies

Leases

The Company currently leases office, store faesitiand equipment under various leases throughl 2830. As these leases expire, it can be expeb#tdn the normal course
business they will be renewed or replaced. Mosidesgreements contain renewal options and rentaéscaclauses and require the Company to pay es@te taxes, insuran

common area maintenance and operating expensdsaiplto the leased properties. The Company fsasaitered into leases that are on a monthdnth basis. These leases
classified as either capital leases, operatingekeas subleases, as appropriate.
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As of June 28, 2015 future minimum rental paymemiger non-cancelable operating leases with irtitiahs of one year or more consist of the following:

Operating Leases
(in thousands)

2016 $ 24,33¢
2017 20,94(
2018 15,98(
2019 12,65¢
2020 9,82¢
Thereafter 52,19t
Total minimum lease payments $ 135,93

At June 28, 2015, the total future minimum subleasgals under non-cancelable operating sub-ldasésnd and buildings were $3.0 million.

Rent expense was approximately $28.3 million, $17illion and $17.7 million for the years ended J28¢ 2015, June 29, 2014 and June 30, 2013, résplgct

Other Commitments

The Companys purchase commitments consist primarily of inventequipment and technology purchase orders nratteei ordinary course of business, most of whicreharm:
less than one year. As of June 28, 2015, the Coynipaah fixed and determinable df&lance sheet purchase commitments with remairimgstin excess of one year of approxime
$4.9 million, primarily related to the Company’si@ology infrastructure.

The Company had approximately $2.5 million in uniiseand-by letters of credit as of June 28, 2015.

Litigation

From time to time, the Company is subject to lggateedings and claims arising in the ordinary sewf business:
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In re Trilegiant Corporation, Inc. (Frank v.Trilegnt Corporation, Inc., et al)

On November 10, 2010, a purported class action @nipwas filed in the United States District Cotot the Eastern District of New York naming then@uany (along wit
Trilegiant Corporation, Inc., Affinion, Inc. and @be Bank USA, N.A.) as defendants in an actiongtirg to assert claims against the Company altegialations arising under t
Connecticut Unfair Trade Practices Act ("CUTPA") @arg other statutes, and for breach of contractwandst enrichment in connection with certain piatisaction marketir
practices in which certain of the Company's subsiels previously engaged in with certain thirakty vendors. On December 23, 2011, plaintiffcfile notice of voluntary dismis:
seeking to dismiss the entire action without prigiedThe court entered an Order on November 282 2@ismissing the case in its entirety. This caas subsequently refiled in 1
United States District Court for the District of @eecticut.

On March 6, 2012 and March 15, 2012, two additignaiported class action complaints were filed ie United States District Court for the District @dnnecticut naming tl
Company and numerous other parties as defendaatsions purporting to assert claims substantgitilar to those asserted in the lawsuit filed avémber 10, 2010. In each c:
plaintiffs seek to have the respective case cedtifis a class action and seek restitution and ddremges, each in an amount in excess of $5.0omil®n April 26, 2012, the tv
Connecticut cases were consolidated with a thisg gaeviously pending in the United States Dist@iourt for the District of Connecticut in which t®mpany is not a party (t
"Consolidated Action"). A consolidated amended claimp was filed by plaintiffs on September 7, 20p@rporting to assert claims substantially simitathose originally asserte
The Company moved to dismiss the consolidated aeteadmplaint on December 7, 2012, which was sulesgtyrefiled at the direction of the Court on Jaryl6, 2013.

On December 5, 2012, the same plaintiff from thioacvoluntarily dismissed in the United StatestBis Court for the Eastern District of New Yorkeidl a purported class act
complaint in the United States District Court fbe tDistrict of Connecticut naming the Company antherous other parties as defendants, purportirgsert claims substantic
similar to those asserted in the consolidated aegradmplaint (the “Frank Action”YOn January 23, 2013, plaintiffs in the Consolidafedion filed a motion to transfer a
consolidate the action filed on December 5, 201th thie Consolidated Action. The Company intenddefend each of these actions vigorously.

On January 31, 2013, the court issued an ordédrdw sause directing plaintiffs' counsel in the Frdwtion, also counsel for plaintiffs in the Conislalted Action, to show cause w
the Frank Action is distinguishable from the Coidagied Action such that it may be maintained desthie priorpending action doctrine. On June 13, 2013, thetdesued an ord
in the Frank Action suspending deadlines to anawép otherwise respond to the complaint until 2yslafter the court decides whether the Frank Actlwuld be consolidated w
the Consolidated Action. On July 24, 2013 the FrAckion was reassigned to Judge Vanessa Bryantrdefhom the Consolidated Action is currently pegdifor all furthe
proceedings. On August 14, 2013, other defenddatsd motion for clarification in the Frank Actisaquesting that Judge Bryant clarify the ordepsuasging deadlines.

On March 28, 2014, the Court issued a series afigsildisposing of all the pending motions in bdth Consolidated Action and the Frank Action. Amariger things, the Cot
dismissed several causes of action, leaving peralitigim for CUTPA violations stemming from Trilegit's refund mitigation strategy and a claim for ungistichment. Thereaft¢
the Court consolidated the Frank case into the @mfaed Action. On April 28, 2014 plaintiffs movéar leave to appeal the various rulings againsirthio the United States Cc
of Appeals for the Second Circuit and to have diglafinal judgment entered dismissing those clatimst the Court had ordered dismissed. The Comfiletyits Answer to th
Complaint on May 12, 2014. On March 26, 2015, ther€denied plaintiffs’ motions and the parties moev engaged in discovery.
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Edible Arrangements

On November 20, 2014, a complaint was filed inltimited States District Court for the District of @ecticut by Edible Arrangements LLC and Edibleaigements Internation
LLC, alleging that the Company’s use of the terrRauft Bouquets,” “Edible,” “Bouquet,” “Edible Fruiirrangements,” Edible Arrangements,” and “DoFruaitid its use of a <
petal pineapple slice design in connection with keing and selling edible fruit arrangements caots trademark infringement, false designationoogin, dilution, an
contributory infringement under the federal Lanhaat, 29 USC § 1114 and 1125(a), common law unfampetition, and a violation of the Connecticut Unferade Practices Ac
Connecticut General Statutes § #Pb (a). The Complaint alleges Edible Arrangeméats been damaged in the amount of $97,411,000.Cbheplaint requests a declarai
judgment in favor of Edible Arrangements, an injime against the Compa’s use of the terms and design, an accounting aychent of the Company’profits from its sale
edible fruit arrangements, a trebling of the Conymprofits from such sales or of any damages sustiaby Edible Arrangements, punitive damages, attatneys'fees. Ol
November 24, 2014, the Complaint was amended toaalictach of contract claim for use of these teants the design, based on a contract that had beered by one of tt
Company’s remote subsidiaries prior to its acqoisiby the Company.

On January 29, 2015, the Plaintiffs amended the faimt to add one of the Compasysubsidiaries and to claim its damages were $86]000. The Company filed an Answer
a Counterclaim on February 27, 2015. The Answeertssubstantial defenses, including fair use leyGbmpany of generic and descriptive terms, asessfy permitted under t
Lanham Act, invalidity of Edible Arrangementsademark registrations on grounds of fraud andemzark misuse, lack of exclusive rights on the pérEdible Arrangement
functionality of the claimed design mark, acquieseg estoppel, and Edible Arrangements’ use ofldiened trademarks in violation of the antitrust$a

The Counterclaim seeks a declaratory judgmentalf ¢d infringement and invalidity of claimed marksncellation of Edible Arrangementgqgistrations due to its fraud and mis
genericism, and lack of secondary meaning as totemmys deemed descriptive, and damages in an anour@ determined for violation of the antitrusbyisions of the feder
Sherman Act and the Connecticut Unfair Trade ReastAct.

Discovery has begun and Edible Arrangements fileabéion to dismiss the CompaisySherman Act and Connecticut Unfair Trade Prasthet claims. The Company filed its bi
in opposition to the motion to dismiss on July 2015. The parties are awaiting a decision fromGbart. By Order dated May 4, 2015, the court ordexgohasing of the case
bifurcated the antitrust Counterclaim from theiimjement claims.

The Company believes its Counterclaims to the Edistangementstlaims are meritorious and that there are substasi¢ifenses to both of the claims above and expecdsfen:
the claims vigorously.

There are no assurances that additional legalrectid@l not be instituted in connection with therany’s former post-transaction marketing practingslving third party vendors
nor can we predict the outcome of any such legabmcAt this time, we are unable to estimate asjiils loss or range of possible loss for the afemtioned actions for various
reasons, including, among others: (i) the damagegtt are indeterminate, (ii) the proceedings athé very early stages and in the Frank v. T@egCorporation, Inc. matter, the
court has not yet ruled as to whether the clasdebevcertified, and (iii) there is uncertainty &sthe outcome of pending motions. As a resuthefforegoing, we have determined
that the amount of possible loss or range of lessot reasonably estimable. However, legal matiegsinherently unpredictable and subject to sigaiit uncertainties, some of
which may be beyond our control.

Note 18. Fire at the Fannie May Warehouse and Distsution Facility

On November 27, 2014, a fire occurred at the Corylpaviaple Heights, Ohio warehouse and distribufaaility. While the fire did not cause any injurigke building was severe
damaged, rendering it inoperable for the key cae014 holiday season, and all Fannie May andyHayndon confections in the facility were destroyAd a result, the Compa
had limited supplies of its Fannie May Fine Chotedaand Harry London Chocolates products availiabis retail stores as well as for its ecommence wholesale channels dur
the holiday season. While the Company implementattimgency plans to increase production for FarMay Fine Chocolates and Harry London Chocolatesiyts at it
production facility in Canton, Ohio and to shift igaousing and distribution operations to alterr@denpany facilities, product availability was sewgrémited, impacting revent
and earnings during the fiscal second and thirdtgumof fiscal 2015. The Company does not beligna there will be any further significant impact evenues from this iss
beyond the year ended June 28, 2015.
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While no insurance recoveries have been recordddtmrelated to lost sales, the Company expeatstthproperty and business interruption insuramiiecover these losses.

The following table reflects the incremental castated to the fire and related insurance recof@rthe year ended June 28, 2015:

Loss on inventory $ 29,52:
Other fire related costs 3,48

33,00¢
Less: Fire related recoveries (33,009
Fire related charges, net $ —

Through June 28, 2015, the Company has incurredréfated costs totaling $33.0 million, includings29.5 million writedown of inventory. Based on the provisions of
Company's insurance policies and management'sassnthe losses incurred have been reduced Bstimated insurance recoveries. The Company hasndeed that recovery
the incurred losses, including amounts relatedé¢oretentions described above, is probable anddedd$33.0 million of insurance recoveries throdghe 28, 2015. Through Jt

28, 2015, the Company received $30.0 million ofimasice proceeds, representing an advance of fésda.result, the insurance receivable balance 8a% iillion as of June 2
2015.
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Schedule Il - Valuation and Qualifying Accounts

Additions

Balance at Charged to Charged to Deductions- Balance at

Beginning Costs Other Accounts- Describe (a) End of
Description of Period and Expenses Describe Period
Reserves and allowances deducted from asset ascount
Reserve for estimated doubtful accounts-accourtegmeceivable
Year Ended June 28, 2015 $ 2,443,000 $ 1,295,000 $ - % (1,503,000 $ 2,235,001
Year Ended June 29, 2014 $ 2,488,000 $ 1,656,000 $ - 8 (1,701,00) $ 2,443,001
Year Ended June 30, 2013 $ 2,408,000 $ 1,085,000 $ - % (1,005,000 $ 2,488,001

(a) Reduction in reserve due to write-off of agus/notes receivable balances.
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Exhibit 21.1

Subsidiaries of the Registrant
(as of June 28, 2015)

1-800-FLOWERS Service Support Center, Inc. (Newkyor
1-800-FLOWERS Team Services, Inc. (Delaware)
1-800-FLOWERS Retall, Inc. (Delaware)
1-800-FLOWERS.COM Franchise Co., Inc. (Delaware)
800-FLOWERS, Inc. (New York)

Conroy’s Inc. (California)

The Popcorn Factory, Inc. (Delaware)

Guarded Realty Holdings, LLC (Delaware)
BloomNet, Inc. (Delaware)

18F California, Inc. (California)

Cheryl & Co. (Ohio)

Floranet Iberia S.L. (Spain)

Fannie May Confections Brands, Inc. (Delaware)
Fannie May Confections, Inc. (Delaware)

Harry London Candies, Inc. (Ohio)

Fresh Gift Cards, Inc. (Florida)

DesignPac Co., Inc. (Delaware)

DesignPac Gifts, LLC (lllinois)

Napco Marketing Corp. (Delawar

Fannie May Franchise, LLC (Delaware)

18F Virginia, Inc. (Virginia)

Celebrations.com, LLC (Delaware)

Fine Stationery, Inc. (Delaware)

Flowerama of America, Inc. (lowa)

Greatfoods, LLC (Delaware)

18F UK Holding Company Limited (United Kingdom)
FOL UK Holding Company Limited (United Kingdom)
1-800-Flowers.com DO Brasil Participacoes LTDA (Bba
1873349 Ontario Inc. (Canada)

WTN Services LLC (California)

Colonial Gifts Ltd. (UK)

Personalization Universe, LLC (Delaware)

Harry & David Holdings, Inc. (Delaware)

Harry and David, LLC (Oregon)

Harry & David Operations, Inc. (Delaware)

Bear Creek Orchards, Inc. (Delaware)



Exhibit 23.1

Consent of Independent Registered Public Accountingirm

We consent to the incorporation by reference irRbgistration Statements:

e Registration Statement (Form S-8 No. 333-545@@)gimning to the 1-800-FLOWERS.COM, Inc. 2001 Enmyple Stock Purchase Plan and the 1999 Stock Ineentiv

Plan,
e Registration Statement (Forn-8 No. 33:-119999) pertaining to the-80C-FLOWERS.COM, Inc. 2003 Long Term Incentive and &h&ward Plan, an

e Registration Statement (Form S-8 No. 333-164p2raining to the 1-800-FLOWERS.COM, Inc. 2003 Ldregm Incentive and Share Award Plan, as amended

and restated as of October 22, 2009, and
e Registration Statement (Form S-8 No. 333-1923@e4faining to the 1-800-FLOWERS.COM, Inc. 2003 Ldregm Incentive and Share Award Plan, as amended

and restated as of October 22, 2009, and as amasdsfdOctober 28, 2011;

o f our report dated September 13, 2013, with redpethe June 30, 2013 consolidated financiakstants and schedule of 1-800-FLOWERS.COM, Inc.Susidiaries included in
this Annual Report (Form 10-K) of 1-800-FLOWERS.CQIMc. and Subsidiaries for the year ended Jun@@8;.

/s/Ernst & Young LLP

Jericho, New York
September 11, 2015



Exhibit 23.2

Consent of Independent Registered Public Accouriing

1-800-Flowers.com, Inc. and subsidiaries
Carle Place, New York

We hereby consent to the incorporation by refereimcehe Registration Statements on Form S-8 (Noe3&00, 333-119999, 333-164727 and 333-192304) -8DQ
FLOWERS.COM, Inc. and subsidiaries of our reporsged September 11, 2015, relating to the conselidéihancial statements and financial statemenedule, and th
effectiveness of 1-800-FLOWERS.COM, Inc. and subsigls internal control over financial reportinghich appear in this Form 10-K.

/s/ BDO USA, LLP

Melville, New York
September 11, 2015



Exhibit 31.1
CERTIFICATIONS PURSUANT TO

SECTION 302 OF THE SARBANES-OXLEY ACT OF 2002
(RULE 13a-14 (a))

I, James F. McCann, certify that:

(1) 1 have reviewed this annual report on FornK16f 1-800-FLOWERS.COM, Inc.;

(2) Based on my knowledge, this report does not comtajnuntrue statement of a material fact or omitade a material fact necessary to make the statsrmade, in light
the circumstances under which such statementswade, not misleading with respect to the perioceoed by this report;

(3) Based on my knowledge, the financial statements,adiner financial information included in this repdairly present in all material respects theafigial condition, resul
of operations and cash flows of the registrantfaara for, the periods presented in this report;

(4) The registrant’s other certifying officer ahdre responsible for establishing and maintairisglosure controls and procedures (as defineckah&ge Act Rules 1385(e’

and 15d-15(e)) and internal control over finanoggorting (as defined in Exchange Act Rules 134} #5(d 15d-15(f)) for the registrant and have:

=

(a) designed such disclosure controls and proceduresaused such disclosure controls and procedurbs tesigned under our supervision, to ensurentiageria
information relating to the registrant, includirtg tonsolidated subsidiaries, is made known toyustbers within those entities, particularly duritige period i
which this report is being prepared;

(b) designed such internal control over financial réipgr or caused such internal control over finahogorting to be designed under our supervisionprovide

reasonable assurance regarding the reliabilitynantial reporting and the preparation of finangttements for external purposes in accordande geherall

accepted accounting principles;

~

(c) evaluated the effectiveness of the registsagisclosure controls and procedures and presantad report our conclusions about the effectesmnof the disclosu
controls and procedures, as of the end of the gedwered by this report based on such evaluadiod;

(d) disclosed in this report any change in the regi$santernal control over financial reporting thatcurred during the registrant's most recent ffigcarter (th

registrants fourth fiscal quarter in the case of an annyadrg that has materially affected, or is reasopdikély to materially affect, the registrant'sental contrc

over financial reporting; and

=

(5) The registrant’s other certifying officer ahtiave disclosed, based on our most recent evatuafiinternal control over financial reporting, ttee registrang auditors ar
the audit committee of the registrant’s board oéctiors (or persons performing the equivalent fions):

(a) all significant deficiencies and material weaknesisethe design or operation of internal controéofinancial reporting which are reasonably likedyadversel
affect the registrant’s ability to record, processnmarize and report financial information; and

(b) any fraud, whether or not material, that ivesl management or other employees who have aisantifrole in the registrarst’internal control over financ
reporting.

Date:September 11, 201 /sl James F. McCar
James F. McCan
Chief Executive Officer an
Chairman of the Board of Directc




Exhibit 31.2
CERTIFICATIONS PURSUANT TO
SECTION 302 OF THE SARBANES-OXLEY ACT OF 2002
(RULE 13a-14 (a))
I, William E. Shea, certify that:

(1) 1 have reviewed this annual report on FornK16f 1-800-FLOWERS.COM, Inc.;

(2) Based on my knowledge, this report does not comtajnuntrue statement of a material fact or omitade a material fact necessary to make the statsrmade, in light
the circumstances under which such statementswade, not misleading with respect to the perioceoed by this report;

(3) Based on my knowledge, the financial statements,adiner financial information included in this repdairly present in all material respects theafigial condition, resul
of operations and cash flows of the registrantfaara for, the periods presented in this report;

(4

=

The registrant’s other certifying officer ahdre responsible for establishing and maintairisglosure controls and procedures (as defineckah@ge Act Rules 1385(e’
and 15d-15(e)) and internal control over finanoggorting (as defined in Exchange Act Rules 134} #5(d 15d-15(f)) for the registrant and have:

(a) designed such disclosure controls and proceduresaused such disclosure controls and procedurbs tesigned under our supervision, to ensurentiageria
information relating to the registrant, includirtg tonsolidated subsidiaries, is made known toyustbers within those entities, particularly duritige period i
which this report is being prepared;

(b

~

designed such internal control over financial répgr or caused such internal control over finahoigorting to be designed under our supervisionprovide
reasonable assurance regarding the reliabilitynantial reporting and the preparation of finangttements for external purposes in accordande geherall
accepted accounting principles;

(c) evaluated the effectiveness of the registsagisclosure controls and procedures and presantad report our conclusions about the effectesmnof the disclosu
controls and procedures, as of the end of the gedwered by this report based on such evaluadiod;

(d

=

disclosed in this report any change in the regi¢santernal control over financial reporting thatcurred during the registrant's most recent figcarter (th
registrants fourth fiscal quarter in the case of an annyadrg that has materially affected, or is reasopdikély to materially affect, the registrant'sental contrc
over financial reporting; and

(5) The registrant’s other certifying officer ahtiave disclosed, based on our most recent evatuafiinternal control over financial reporting, ttee registrang auditors ar
the audit committee of the registrant’s board oéctiors (or persons performing the equivalent fions):

(a) all significant deficiencies and material weaknessethe design or operation of internal contradiothe financial reporting which are reasonablglifkto adversel
affect the registrant’s ability to record, processnmarize and report financial information; and

(b) any fraud, whether or not material, that ivesl management or other employees who have aisantifrole in the registrarst’internal control over financ
reporting.

Date:September 11, 207 [s/ William E. Shea

William E. Shee
Senior Vice Presiden
Treasurer an

Chief Financial Office



Exhibit 32.1

CERTIFICATIONS PURSUANT TO 18 U.S.C. SECTION 1350
AS ADOPTED PURSUANT TO
SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002

Pursuant to 18 U.S.C. Section 1350, as adoptedignirso Section 906 of the Sarbanes-Oxley Act 622@he undersigned officers of 1-800-FLOWERS.CQM, (the
“Company”) hereby certifies, to the best of sucficefs’ knowledge, that:

(1) the Annual Report on Form 10-K of the Compamythe year ended June 28, 2015, as filed wittSéaurities and Exchange Commission on the date@hghe
"Report"), fully complies with the requirements®éction 13(a) or Section 15(d), as applicablehef3ecurities Exchange Act of 1934; as amended; and

(2) the information contained in the Report faphesents, in all material respects, the finan@aldition and results of operations of the Company.

Dated: September 11, 20 [s/James F. McCar
Chief Executive Officer an
Chairman of the Board ¢
Directors

Dated: September 11, 20 [s/William E. She:
Senior Vice Presiden
Treasurer an
Chief Financial Office

These certifications are furnished pursuant toi8&e&06 of the Sarbanes-Oxley Act of 2002 and giatll except to the extent required by such Acéemed filed by the Company
for purposes of Section 18 of the Securities Exgeakct of 1934, as amended (the “Exchange Act"ghSeertifications will not be deemed to be incogted by reference in to any
filing under the Securities Act of 1933, as amenaedhe Exchange Act, except to the extent th@Gbmpany specifically incorporates them by refegen



